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Sparks 


No, Torquey, the copper short- 
has nothing whatever to do 
with plans to increase the police 


force. 
* * 


Rochester, N. H., has its share 
of drunken drivers and wobbly bi- 
. Last week the municipal 
court there added a new type of 
defendant who was charged with 
operating a motor scooter while 
under the influence of liquor. He 
was fined $100 and costs. 


* * * 


Has Inside Track 

Harried businessmen lay many 
of their problems on the doorstep 
of CPA. Must take a big doorstep 
for so many problems, but that 
doesn’t worry CPA because it con- 
trols lumber, oo 


* 


Check, Double Check 


NADA last week suggested again 
that dealers check new-car orders 
on their books frequently, so they 
will be in a position to know how 
much of their pending business will 
result in bonafide orders when the 
time comes to deliver. 

* + ~ 


Barter Basis 

To shortage-stricken New York- 
ers, apartments are worth new cars 
and vice versa. The want ad sec- 
tion of the Oct. 14 New York Times 
listed 33 offers of 1946 models for 
apartments and 22 offers of apart- 
ments for cars. 

One individual offered his 1%- 
room apartment in Brooklyn and 
a new auto for a 3-4 room apart- 
ment in Manhattan. Most of those 
with cars said they would sell at 
or below ceiling price. 

* * * 


Keller Honored 
Secretary of War Robert P. Pat- 
terson Friday presented the Medal 
_for Merit to K. T. Keller, presi- 
i dent of Chrysler 
Corp., for services 
rendered to the 
Chief of Ordnance 
during the war. 
The citation ac- 
companying the 
award read: 

“K. TT. Keller, 
for distinguished 
and exceptionally 
meritorious con- 
duct in the per- 
formance of out- 
standing services 

to our country at war since June, 
) 1942, in a position of great impor- 

tance as a voluntary and unremun- 
erated advisor to the Chief of Ord- 
mance, Army Service Forces, on 
problems of management, produc- 
tion and supply.” 

















Week’s Output 
Rises Slightly 
To 87,457 


GM’s 28,135 Cars 
Sets Another High; 
Ford Total Up 


By Bernie Thomas 
Staff Writer 
DETROIT.—Still held 
down by a continuing steel 
shortage, last week’s estimat- 
ed output of 87,457 cars and 
trucks in the U. S. registered 


only a slight increase over the re- 
vised 83,107 units the week before, 
according to Automotive News tab- 
ulations. 

Last week, however, the auto in- 
dustry could see more steel on 
the distant horizon as it became 
apparent that the Administration 
in Washington was preparing to 
scrap controls on steel instead of 
amending them, perhaps by Janu- 
ary. 

Also, last week, steel mill oper- 
ations throughout the nation ac- 
counted for a new postwar peak 
by turning out approximately 
1,539,200 tons, an effort which 
represented 90.5 percent of ca- 
pacity. 

There were indications also that 
the government might act this year 
to remove price controls on lead, 
shortage of which has plagued the 
auto makers for months. 

Industry spokesmen claimed that 
the removal of controls on lead 
would invite a sharp increase in 
imports and solve the lead short- 
age in three months. 

Combined U. S. and Canada car 
and truck production last week 

climbed slightly to an estimated 
90,317 compared with 85,954 the 
week before. 

Last week’s passenger car out- 
put in the U. S. amounted to an 
estimated 62,880 compared with 
59,740 in the previous week. 

At General Motors, a new high 
in postwar passenger car produc- 
tion was reached for a second week 
as GM divisions turned out an es- 
timated 28,135 cars. Materials con- 
tinued to be a problem but all five 
GM divisions contributed to the 
new high weekly total. In the pre- 
vious week, GM accounted for its 
former postwar record by making 
27,540 cars. 

After being idle one day the week 
before, Ford plants, with the ex- 
ception of Lincoln, resumed full 
output last week to account for 
an estimated 14,088 cars and 6,210 
trucks. Ford, according to AvuTo- 
MOTIVE News’ revised totals, ac- 

(See OUTPUT, Page 33, Col. 1) 
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Service Charge Decontrol 


Is Due As First Auto Gain 


UAW Pay Drive 
On at Chrysler 


Here We Go on New 
Whirl as the Old 
One Dies Down 


By Mac Gordon 
Staff Writer 


DETROIT.—A nervous 
state of labor peace prevailed 
in the automotive industry 
Friday as Chrysler Corp. 
and the UAW-CIO prepared 
to open negotiations on the ques- 
tion of a general wage increase for 
the 70,000 Chrysler workers. 

The forthcoming battle at Chrys- 
ler was the killjoy in a week that 
saw a pronounced increase in the 
settlement of strikes at assembly 
plants and key supplier plants. 

As a result of President Tru- 
man’s decision to speed up the 
removal of federal wage and 
price controls, the chances for 
direct Administration interven- 
tion in the Chrysler dispute are 
viewed as extremely dim. 

Wage decontrol would mean that 
any raise agreed upon at Chrysler 
would automatically be allowed for 
price relief. The President’s de- 
cision also appears to indicate that 
he has discarded the policy of ap- 
pointing factfinding boards to study 
deadlocked disputes in such indus- 
tries as the automotive. 

The only remaining assembly 
plant still strikebound Friday was 
Mack Mfg., and officials of the 
truck firm reported that a final 
settlement in the 5%-month-old 
shutdown might be reached over 
the weekend. 

Back in production after pro- 
duction-crippling strikes are Chrys- 
ler Corp. of Canada, Kenworth 
Motor, Motor Wheel, Centrifugal 
Fusing and Sealed Power. The 
“health” walkout of 13 crane oper- 
ators, which resulted in the shut- 
down of the open hearth unit at 
Ford Rouge, was also ended. 

If the Mack strikers return to 
their jobs this week, it will be 
the first week since the end of 
the war during which all assem- 
blers in the U. S. and Canada 
have been in production at the 
same time. Hardly a postwar day 
has passed without a work stop- 


page at some plant preventing 
(Continued on Page 31, Col. 1) 





Dealer Service Volume Off 10 to 30 Pet. 


DETROIT. — What’s the matter | 

with the dealers’ service business 
»—seasonal or serious? 

A spot check by Automotive News 

'of dealers around the country indi- 

cates declines of 5 to 30 percent 

in September. 

' In Detroit business was off 12 
| to 30 percent, with 20 percent be- 
' ing average. Dallas reported 12 to 
> 15 percent drop, Indiana cities, 20 
» percent, Atlanta 5 to 10, Denver 10, 
» New Orleans, 10 to 30, Chicago 
» Scattered decreases, St. Louis 

steady. 

In some cases, reasons for the 
‘decline were seasonal. 

In others, there were indica- 
tions that dealers must take im- 
mediate action—that the decline 
might be only the beginning. 

For instance, some dealers re- 





ported that since they were sell- 
ing their new cars to their best 
service customers, they were grad- 
ually losing their service business. 

This indicates a need to stress 
maintenance and light service lest 
the business be lost forever. 

Another reason given was a re- 
turn of over-optimism about new- 
car prospects, with many trying 
to string the old car out without 
service as long as possible. 

This, of course, can be combat- 
ed through advertising the facts 
about new-car deliveries. 

In addition, some observers sug- 
gested that high service prices 
might be a factor. 

Dealers were urged to scrutin- 
ize their October figures care- 
fully, allowing for the normal in- 
crease in winterizing business, to 





see whether they may be em- 
barked on a long-term decline. 

Chief seasonal reason given for 
the decline was the opening of the 
school year, which always cuts 
down the budgets of some custom- 
ers who are concentrating on get- 
ting the children outfitted. 

In Detroit, part of the decline 
was attributed to layoffs and 
strikes, while dealers in other 
cities cited the parts shortage. 

Summaries of the reports from 
other cities follow: 

DALLAS—Decline of 12-15 per- 
cent, attributed largely to optim- 
ism on getting new cars. 

* * * 

INDIANA CITIES—Decline of 20 

percent, with dealers concerned 
(See SURVEY, Page 30, Col. 5) 
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Production 


Automotive News Estimates, 
U. 8S. Cars, Trucks 


87,457 
86,243 
83,107 


Last 1941 
Week 


For complete production totals 
by makes, see table, page 33. 














Dealers Indicate 
A Rebellion 
Against OPA 


By Bob Finlay 
Managing Editor 

DETROIT.— Auto dealers, long 
plagued by OPA red tape, showed 
signs of open rebellion last week. 

They have been mad for a long 
time. OPA has snarled up their ser- 
vice business, and driven most of 
the new and used car dealers out 
of the used-car business. Even the 
most conscientious dealer finds it 
almost impossible to operate with- | 
out tripping over some OPA regu- 
lation. 

But the thing that seems to be 
causing the outbreaks is OPA’s 
last wild smear campaign against 
a black market it had created 
itself. 

In its efforts to combat the black 
market—which it knows is a peo- 
ple’s market—OPA is smearing the 
reputation of reputable dealers be- 
cause it cannot reach the individ- 
uals who are setting the black- 
market price. 

Reputable new and_ used-car 





dealers are getting tarred in this 
wild smear campaign—and the tide 
of resentment is rising. | 
The signs of revolt were appar- | 
ent in many cities. 
From Winona, Miss., 
Stringer, of Stringer 


Motor | 
(Buick), which has conducted its | 
business legitimately despite “our 
disrespect for unnecessary gov- 
ernment-created bureaucracies— 
resulting in ensuing disorder, red 


tape, confusion, regimentation” 
—told Automotive News that he 
was finally fed up. 


“We propose,” he said, “to abide 
by OPA regulations for another 
60 days. If by this time, OPA regu- 
lations and Gestapo methods cre- 
ated by some departments of this 
government of ours are not some- 
what rectified, at least to the ex- 
tent that we can conduct a legi- 
timate business and realize a fair 
and just profit, then OPA leaves 
us only two alternatives: 

“Close our business, 
charge our 21 employes. 

“Start black marketing in order 
to stay in business, and give the 
public what they are, seemingly, 
asking for, and at the same time 

(See REVOLT, Page 33, Col. 3) 
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Delay Expected 


On Materials 


OPA Also May Hold 
Its Controls on Cars, 
Parts for Some Time 


By William Ullman 
Washington Correspondent 


WASHINGTON. — At the 
close of the past hectic week 
in official Washington, it was 
indicated that: 


1 Price controls will be removed 
shortly from automotive service 

charges. 

2 The Administration will make no 
attempt to veto wage increases 

negotiated between unions and in- 

dustry. 

3 Automobiles, both new and used, 
along with parts, will remain 

under controls until after the first 

of the year at least. 


4. Controls will be continued for 
the time being at least on steel, 
copper and lead—basic materials 
which the auto industry needs so 
badly to attain full production. 

(In Detroit, George Romney, 
managing director of the Auto- 
mobile Manufacturers Assn., de- 
clared that the industry would 
rather have prices of raw mate- 
rials decontroled above all else. 

(Return of a plentiful supply of 
lead, copper and soda ash would 
do more than anything to bring 
about full auto production and pull 
companies out of the red, Romney 
said. He said, however, that even 
though price controls were dropped 
immediately on these materials, it 
would take almost a year before all 
shortages would disappear.) 

At the moment, no plans have 
been made for decontroling heavy 
industrial items, but one Washing- 
ton authority said that such action 
might come in January. He did not 
amplify that statement. 

While OPA believes that the 
market likely would run wild 
should controls be lifted entirely 
from new and used automobiles 
now, or in the immediate future, 
it also is believed that service 

(See CONTROLS, Page 34, Col. 3) 


Mechanics End 
Strike at Toledo 


Dealerships 


TOLEDO.—Striking auto mechan- 
ics at leading Toledo dealerships 
returned to work Friday morning. 

End of the three-week strike 
came when the heads of the Inter- 
national Assn. of Machinists, which 
called the strike, ordered its men 
back on the job following a Labor- 
Management Citizens committee 
panel recommendation at a meet- 
ing late Thursday. 

The issues which led to the 
walkout, involving a _ jurisdic- 
tional dispute between the IAM 
and the UAW-CIO, will be taken 
up with the full Labor-Manage- 
ment Citizens committee in the 
near future, the unions affected 
were promised. 

Officials of the Toledo Automo- 
tive Trades Assn., to which the 33 

(See TOLEDO, Page 30, Col. 5) 
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Credit Firms Alarmed 


Opening for Greater Control Seen if FRB 
Plan for Permanent Limits Wins 


CHICAGO.—A suggestion of the 
Federal Reserve Board that legis- 
lation be enacted permitting per- 
manent control of consumer credit 
“has kicked up quite a storm of 
opposition and protest from a num- 
ber of consumer credit granting 
agencies,” American Finance Con- 
ference noted editorially last week 
in Time Sales Financing, its offi- 
cial publication. 

“Even agencies that would sup- 
port continued credit control as a 


Used-Car Dealers 
Hit Overcharges 
By Individuals 


CHICAGO.—Black market opera- 
tions will be the target of the Chi- 
cago Used Car Dealers Assn., it 
was decided at a meeting in the 
Stevens hotel last week. 

The group also indorsed a plan 
for a meeting between a committee 
of the national association and 
local OPA officials with the objec- 
tive of creating “a better under- 
standing and developing better co- 
operation between the two organ- 
izations.” 

Milton T. Raynor, attorney for 
the Chicago group, told of difficul- 
ties encountered by used-car deal- 
ers. 

“About 70 percent of used-car 
transfers today occur between pri- 
vate individuals or between them 
and unauthorized, illegitimate curb- 
stone operators,” he said. 


“Normally 75 percent of used- 
car transfers are handled by le- 
gitimate dealers. The current con- 
dition has arisen because legiti- 
mate dealers will not participate 
in black market practices. As a 
result, their volume of used car 
business has been reduced to in- 
significant proportions.” 

Publicity releases from the Chi- 
cago metropolitan OPA offices with 
respect to motor car activities have 
been exclusively of the “hard- 
boiled” variety, with each release 
telling of one attempt after an- 
other to get court judgments 
against dealers for alleged over- 
charges, contempt of court in not 
answering summons from OPA, 
and violations of reconditioning 
agreements. 

The OPA tactics are causing a 
rising tide of resentment among 
new and used car dealers who 
charge that the “rough-tough” 
technique is hurting their business 
and damaging the good will built 
up by them with the public. 








Tucker Denies British 


Will Get First Cars 

CHICAGO. — Preston Tucker, 
head of Tucker Corp., denied 
last week a report from England 
that first models of the Tucker 
Torpedo would go there. 

He asserted that first models 
would go “to the men who build 
them” and that “while we are 
definitely in the export field, 
our primary purpose is to build 


wartime measure for a _ limited 
period of time, until supply and 
demand of consumer durable goods 
get more into balance, aren’t will- 
ing to go along with the FRB on 
its proposal that control be made 
permanent,” it was stated. 

“The FRB suggestion raises 
some interesting points as to the 
legal basis upon which Congress 
could proceed should it feel in- 
clined to take the suggestion seri- 
ously. Regulation W is based upon 
an executive order which in turn 
is supposed to have as its founda- 
tion congressional action as ex- 
pressed in the Trading with the 
Enemy Act. 

“Lawyers have expressed doubt 
that the sections in the Trading 
with the Enemy Act were intend- 
ed by Congress to apply to ‘in- 
ternal’ credit transactions, since 
the act itself deals in its entirety 
with the subject of foreign ex- 
change.” 

The finance publication warned 
further that “if Congress should 
choose to give some governmental 
agency control over credit (perma- 
nently), this governmental agency 
would have unlimited power to reg- 
ulate, either directly or indirectly, 
almost every phase of the entire 
business life of the nation. 
“In actual business practice,” it 
stated, “a large percentage of all 
exchange transactions in connec- 
tion with goods take place on the 
basis of credit extension rather 
than through the use of money 
exchange as such. Power to con- 
trol individual credit transactions, 
either directly or indirectly, would 
constitute power to control the 
minutest details of business life. 
This is something to think about.” 


According to the editorial, stu- 
dents of the law say that “if per- 
manent peacetime credit control 
legislation is undertaken by Con- 
gress, it might be based upon one 
of two theories with respect to 
the constitutional authority of Con- 
gress: (1) the power of Congress 
to regulate interstate commerce, or 
(2) the power of Congress to regu- 
late and control our monetary sys- 
tem. 


“If the first approach were 
taken, the law would undoubt- 
edly deal with the ‘commerce’ of 
consumer credit and would have 
to treat consumer credit con- 
tracts or other instruments aris- 
ing out of credit transactions as 
articles of commerce ‘among the 
several states.’ 

“If the second theory were fol- 
lowed, the law would perhaps treat 
principally with the ‘conditions for 
creating and handling’ consumer 
credit arrangements. 

“In framing a law based upon 
this approach it would be assumed 
that any credit extended would, 
by the act of its extension, become 
a part of our monetary system; 
that the procedure for creating 
purchasing power through the act 
of extending credit, either in con- 
nection with the sale of goods or 
the lending of money, is a part of 
our monetary system. This could 
include all forms of private credit 





automobiles for the American 


motorist.” | 





as well as business credit, and 
without regard to state boundaries 
or the place of residence.” 








DEALER SHOWROOMS have long been a favorite target for Halloween window soap- 
ing. Working on the theory, ‘‘If you can’t lick ’em, join ’em,’’ Roy Burgess, president, 


Genesee Motors, Inc. (Pontiac), Flint, Mich., has 


+ 


capitalized on window soaping by 
ters 12 years of age and younger. 





transforming it to a soap drawing 
The dealer divides his window space into 
and prizes are awarded to the best artisis. 


for 
20 by 20-inch squares, using masking tape, 


~ 
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speed records on 
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AB JENKINS with his new ‘“‘Mobil Special’’ in which he will attempt to break earlier 
the Bonneville salt flats near Salt Lake City. The new job is being 
tuned up for the event at La Canada, Calif. 





WASHINGTON.—Changes in its 
organization and procedure intend- 
ed to effect rapid disposal of ap- 
proximately $271,000,000 worth of 
surplus, unused automotive parts, 
assemblies and accessories, giving 
first chance to buy to priority pur- 
chasers, and then offering the 
goods to normal trade channels, 
were announced last week by War 
Assets administration. 
Under the organization change, 
the national automotive parts of- 
fice, located at Detroit, becomes a 
part of the Detroit regional office, 
with its various functions integrat- 
ed into the regional organization. 
Changes in the procedure will 
be of marked benefit to small 
business, and permit a greater 
degree of participation in sur- 
plus sales by automotive con- 
cerns. The new procedure in- 
sures automatic preference to 
smaller businesses as stipulated 
by Congress in the Surplus Prop- 
erty act. 
The national automotive parts 


regional office, will continue to re- 
ceive orders for automotive parts 
from all regional offices, it was 
stated. The surplus stocks of this 
property, located in various parts 
of the country, are listed in a con- 
solidated national inventory dis- 
tributed to all regional and district 
offices of WAA. 

The new procedure provides that 





Luhring Opens 
Employe Dining 
Hall in Norfolk 


NORFOLK, Va.—Following labor 
disturbances last spring, Luhring 
Motor Co., of Norfolk, has opened 


what is believed to be the first 
restaurant for employes in Vir- 
ginia. 


Special ceremonies featured the 
opening which was attended by Dr. 
J. W. Reed, mayor of Norfolk; 
Walter J. Wilkins, president, Auto- 
motive Trade Assn. of Virginia; 
Lynn P. Jones, regional manager, 
Dodge; State Senator Edward L. 
Breeden, James J. O’Keefe, general 
superintendent, Norfolk & Western 
Railway; O. B. Woolridge, vice- | 
president, Bank of Virginia; C. S. | 
Whitehurst, vice-president, Na- 
tional Bank of Commerce, and 
others. 

Hot meals will be available to 
employes every day at the restau- 


office, as a division of the Detroit}. 


Parts Disposal Changes Due 
To Benefit Small Business 


any line items on which no orders 
have been received within 120 days 
after listing in the consolidated 
inventory will revert to the control 
of the regional office in which the 
property is physically located. It 
then may be offered for sale by 
the regional office on a competi- 
tive bid basis. This system is ex- 
pected to speed up disposal of slow- 
moving items. 

The new procedure will become 
effective Oct. 28. 


To provide the most equitable 

distribution of critical short sup- 
ply items, the consolidated na- 
tional inventory has been divided 
into two sections: (1) a separate 
listing of critical or short supply 
items, and (2) a separate listing 
of all other items. Orders for 
items on the critical list will be 
held for two weeks and will then 
be filled. The usual priority se- 
quence will be followed, with any 
remaining balance of goods go- 
ing to commercial channels. 
In addition to the $500 net min- 
imum per order, a minimum of $25 
(at manufacturers’ list price) per 
line item ordered has been estab- 
lished. 


Provision is made for changing 
items from the critical list to the 
normal supply list, and vice versa, 
depending on the availability of 
supply. 

Surplus automotive parts, acces- 
sories and assemblies are sold on 
the following schedule of discounts 
from manufacturers’ list prices: 
distributors and manufacturers, 
75%; vehicle deaiers, 55%; service 


i 


Pontiac Dealers | 
Urged to Open 
Delivery Books 


PONTIAC.— Pontiac Motor qj. 
vision Friday became the first 
automobile manufacturer publicly 
to recommend that its dealers 
adopt a uniform “open book” policy 
of new car deliveries. 

The plan, according to D. y. 
Bathrick, general sales manager 
would make all new car deliveries 
a matter of public record in a posi. 
tive step toward eliminating cys. 
tomer criticism. 

The Pontiac Plan calls for each 
dealer to set up a reserve of from 
15 percent to 20 percent of his 
allotment of cars for urgency and 
hardship cases, such as veterans 
and doctors. Dealers then would 
list all orders on hand in the se- 
quence in which deliveries ulti- 
mately will be made. This list is to 
be maintained in permanent form 
as an actual working list, with 
names crossed off as cars are de- 
livered. 

This delivery plan and working 
list is to be shown to all new cus- 
tomers when their orders are ac- 
cepted and may be inspected by 
waiting customers at any time. 

“I am convinced that the greatest 
source of customer complaints lies 
in the fact that a majority of deal- 
ers do not have a definite priority 
system for retail deliveries which 
they can show to customers,” Bath- 
rick said. “People are fed up with 
evasive answers. They want to be 
shown and they must be convinced 
that Pontiac dealers are delivering 
cars in as fair a manner as human- 
ly possible. 

“Goodwill is an intangible thing. 
It can’t be measured like floor 
space in a building. Nor can it be 
bought and sold like commodities 
in the market. It must be earned 
through continued excellence of 
product, fair dealing and good ser- 
vice.” 


K-F Will Earmark 
Cars for Workers 


WILLOW RUN. — Kaiser-Frazer 
and Graham-Paige will set aside 
5 percent of daily production of 
Kaiser Specials and Frazers for 
purchase by employes, Joseph W. 
Frazer announced last Friday. 

Frazer explained that one car 
in 20 will be earmarked for em- 
ploye purchase after the first 5,000 








and distributors. Employes may 
make their purchases through any 
authorized dealer, he said. 





Gas Vending Machines 


Revealed in Chicago 
CHICAGO. — Introduction of 
automatic vending machines in 
the retail gasoline field is 
planned soon, it was disclosed 
last week at the annual conven- 
tion of the National Automatic 
Merchandising Assn. in the Con- 
gress hotel here. As a conse- 
quence, motorists will be able 
to get supplies of gasoline after 
filling stations close for the 
night, taking care of their own 





garages, 50% fleet owners (five or 
more vehicles), 45%. 


requirements. 











rant and will be served at cost. 
Luhring estimated that 35 cents, 
will be the charge for the meal. 

The new dining hall, constructed 
at a cost of approximately $12,000, 
will seat 54 persons. Lunches are | 
being served at two periods, noon | 








to 1 p.m. and 1 to 2 p.m. 





THE NEW RESTAURANT opened by Luhring Motor Co. (Dodge-Plymouth), Norfolk, 
Va., for its employes. The dining hall cost $12,000 and will seat 54 persons. It is esti- 
mated that hot meals will cost about 35 cents. 
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units have been shipped to dealers | 
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Dealers tell me 


By John 0. Munn 











Dealers’ or "s comments, 
addressed to John 0. Munn in care of Automotive News, Detroit, 
and the writer's name will be kept In confidence if requested. 


questions or requests may be 




















cage tell me that, while this 
column and speeches at dealer 
meetings promote good public re- 
lations, there have been few spe- 
cific recommendations. Dealers 

on the importance of good 
public relations as a means of 
keeping prosperity directed their 
way when competitive conditions 
come again. 

Dealers tell me that exclusive 
product promotion only serves to 
drive the prospect to buy a car 
of his choice, wherever he can 
get the greatest used car allow- 
ance. Therefore, dealers want to 
emphasize some condition where- 
by automobile buyers and users 
think of them first and auto- 
matically come to their place of 
business when they are in need 
of automobiles or service. 

* * +* 


‘We Shall Be Knocking 


At Your Door’ 


KNOW of no better example of 

a step in developing public re- 
lations than a full page ad recent- 
ly run by A. J. Dingeman, Ford 
dealer at Oxnard, Calif. He is cele- 
brating 27 years as a Ford dealer. 
I wish I could reproduce the entire 
page in this column, but it would 
be too small to be legible. 

The details of the announcement 
follow. The statement of policy in 
the center reads: 

“With 27 years experience in 


New-Car Probe 
Pressed by OPA 
In St. Louis 


ST. LOUIS.—More than 40 wit- 
nesses daily were being examined 
behind closed doors last week as 
OPA investigators revealed that 
500 new car buyers have been in- 
terviewed since a federal grand 
jury probe into the black market 
sale of automobiles here got under 
way several weeks ago. 

Several thousand letters have 
been mailed inviting new car buy- 
ers to discuss the details of their 
purchases. OPA investigators add- 
ed that they expect the probe to 
result in wholesale prosecutions. 

They said the probe had un- 
earthed a “common black market 
practice” involving the tie-in sale 
of accessories, whereby some deal- 
ers have forced purchasérs to buy 
numerous unwanted accessories in 
order to acquire a new car. 

Frequent reports of “buying the 
salesman’s tie’ were also cited. 
OPA said that buyers, after being 
told a car would not be available 
for several months, discovered in 
some cases that purchase of the 
salesman’s tie for $200 or so could 
expedite the deal. 

Other complaints, according to 
OPA, involve some dealers who re- 
quired a trade-in as a condition 
of sale and then allowed, in some 
cases, $200 less than the reasonable 
market value for the trade-in. 


Fire Razes Plant 
Of Kansas Motors 


KANSAS CITY, Kan.—Loss un- 
officially estimated at $150,000 was 
caused by a fire which destroyed 
the motor rebuilding plant of Kan- 
sas Motors Co., 829 Minnesota Ave. 
here. 

Listed as the largest Ford dealer 
in Kansas, the firm has offices and 
sales and service depots in sev- 
eral Minnesota Ave. business dis- 
trict locations. Frank Adams, man- 
ager of Kansas Motors operations 
here, said that motor repair parts 
valued at $50,000 were in the de- 
bris left by the fire. 


Better Office 


Clemmy Holmes Motor Co., Ham- 
burg, Ia., is modernizing its office 
space and is installing new equip- 
ment. 














the Ford business, the A. J. 
Dingeman Organization realizes 
that the present abnormal de- 
mand for automobiles will not 
last forever; that the day will 
come when WE SHALL BE 
KNOCKING AT YOUR DOOR 
asking for business. Therefore, as 
in the past, we are endeavoring 
to so conduct our business that 
We may always merit your con- 
fidence and respect.” 

Along the left hand side of the 
ad is Dingeman’s picture and the 
following copy: “Anniversaries 
mean we are growing older, but 
it is a pleasure to grow old as a 
Ford dealer. Our years of asso- 
ciation with the Ford Motor Co. 
have been rich in memories and 
friendship, resulting from _ close 
contact with the outstanding 
American of our time — Henry 
Ford. 

“Through the manufacturing ge- 
nius of Mr. Ford we have been 
privileged to offer our customers 
low-cost automobile transportation 
and economical service. Whatever 
business success we have had is 
secondary to the opportunity it has 
given us to know and become warm 
personal friends with so many of 
the people we have served as a 


Ford dealer. 
~ * * 


‘Come in and See Us!’ 


Urges the Ad 
We ARE celebrating our Ford 
anniversary with an “Open 
House” where we can meet and 
greet our friends and customers 
in a neighborly way. Please con- 
sider this a personal invitation to 
stop by and see us. We appreciate 
your loyalty and patronage which 
have built our business and this 
is our way of saying a friendly 
‘thank you’.” 

On the right hand column is a 
cut of J. R. Davis, vice-president 
and director of sales and adver- 
tising, and Henry Ford II, presi- 
dent of the Ford Motor Co., 
with the following copy: “Re- 
member back when you used to 
come in for a first look at the 
new Ford models? Well, there'll 
come a time when we will again 
telephone you to drop in and 
‘pick up your new Ford’.” 

“Remember what a_ sensation 
Henry Ford’s Model A was back 
in 1927? And how it opened new 
horizons to every motorist buying 
low-cost personalized transporta- 
tion. 

“Remember back when Henry 
Ford electrified the world by es- 
tablishing a $5 a day minimum 
wage for all of his employes? This, 
at a time when standard wages 

were about half that figure. 

“Remember back in 1932 when 
the Ford V-8 was introduced—and 
in 1936 the 3,000,000th Ford V-8 
was built!” nets 


‘Proud of People 


We Service’ 
QvEe Dingeman’s signature, 
which spreads across the bot- 
tom of the page and includes the 
Ford and Lincoln monograms, is 
the following copy: “Thanks again 
to our many friends and custom- 
ers in Ventura county. It’s custo- 
mary that the person or firm ob- 
serving an anniversary receive the 
congratulations, but on this occa- 
sion we want it to work both ways 
. . + We, of course, are proud of 
the record of 27 years as a Ford 
Dealer . . but we are equally 
proud of the type of people with 
whom we have been and are deal- 
ing. We want you to know that it 
is a pleasure to serve you.” 

I congratulate Al Dingeman, 
who has been the NADA direc- 
tor for southern California sev- 
eral terms, on his anniversary. I 
recommend that promotion which 
interprets a dealer’s business in 
terms of automobile owner bene- 
fits be a continuous program to 
fortify the future. 





New S.C. Dealer Officers . . . 





THE NEW PRESIDENT, A. H. Easterby, Greenville, and several directors at the 
close of the annual convention of South Carolina Automobile Dealers Assn. Seated, 
Easterby; R. B. Lentz, Spartanburg, NADA director. Standing, Harold W. Simmons, 
Charleston, director; J. W. Smith, Newberry, director; 8. C. Berry, Columbia, secretary- 
treasurer; Robert T. Clarke, Columbia, retiring NADA director; W. Theo Eskew, Ander- 
son, director. Absent at the time picture was made of the newly elected directors were 


the following: W. C. Hamilton, Conway; 
Beaufort; J. L. Newsom, Hartsville. 





S. C. Wins Delay 
In Legal Battle 
On Dealers’ Writ 


COLUMBIA, S. C.—Richland 
County Judge Legare Bates has 
granted Attorney General John M. 
Daniel a continuance on his reply 
to the injunction obtained by Co- 
lumbia auto dealers against the 
State Highway department. 

The injunction, issued Oct. 3, or- 
dered the highway department to 
issue motor vehicle licenses to all 
South Carolina auto owners re- 
gardless of delinquent taxes. 

Informed sources here said the 
case will be continued indefinitely 
pending Daniel’s reply to the re- 
straining order. 

The injunction sought to have 
the auto tax act of the 1946 gen- 
eral assembly declared unconstitu- 
tional on the ground that it works 
an unreasonable hardship on per- 
sons engaged in the used-car busi- 
ness and that the retroactive as- 
pect of the act makes auto pur- 
chasers responsible for the delin- 
quent taxes of others. 


Meetings Planned 
For 18 Iowa Cities 


DES MOINES, Ia.—In addition 
to the annual convention March 
19-20, Fort Des Moines hotel, Iowa 
Automobile Dealers Assn. is plan- 
ning sectional meetings in 18 cities 
during the next few months. Deal- 
ers from eight to ten counties sur- 
rounding each meeting point will 
be invited but all dealers are wel- 
come to attend any of the meet- 
ings, the association stated last 
week. 

The following cities have been 
selected: Burlington, Carroll, Cedar 
Rapids, Clinton, Council Bluffs, 
Creston, Davenport, Decorah, Du- 
buque, Fort Dodge, Iowa City, Mar- 
shalltown, Mason City, Ottumwa, 
Red Oak, Sioux City, Spencer and 
Waterloo. 


Tex. Dealers Set 
Area Meetings 


DALLAS.—A series of area meet- 
ings of Texas Automobile Dealers 
Assn. has been announced for No- 
vember by Irvin W. Walls, presi- 
dent. Don Barnhart, assistant exec- 
utive vice-president, NADA, will 
address each meeting. 

The first will be at Houston Nov. 
5. Others at Ft. Worth, Lubbock, 
Amarillo, San Antonio and El Paso 
on dates to be announced later. 
OPA regulations will be the prin- 
cipal theme for discussion, Mr. 
Walls said. 


Miss. Dealers 
Change Parley 


JACKSON, Miss.—As a result of 
crowded hotel facilities, the Missis- 
sippi Automobile Dealers Assn. has 
been forced to change the date of 
the MADA convention to Dec. 4, 
R. S. Lincoln, president of the asso- 
ciation, announced last week. 

Convention headquarters will be 
at the Heidelberg hotel here. 











L. 4. Forrester, Greenville; J. D. Horne, 





T. V. WEST, left, West Chevrolet Co., 
Georgetown, retiring president, greets A. H. 
Easterby, Easterby Motor Co., Greenville, 
newly elected president. 





Sept. Sales Top 
8,000 Mark in 


Detroit Area 


DETROIT. — September new-car 
sales in the Detroit area totaled 
8,093, bringing the total for the 
year to date to 46,656, Detroit Au- 
tomobile Dealers Assn. announced 
last week. Commercial car trans- 
actions were reported at 1,067, with 
a total of 6,703 for the first nine 
months of the year. 

Used-car sales were 5,880 for the 
month and 31,187 for the year 
through Sept. 30. Used commercial 
sales are listed at 487 last month 
with 2,185 deals. for the nine- 
month period. 

New passenger sales by makes 
were: Buick, 785; Cadillac, 205; 
Chevrolet, 1,250; Chrysler, 197; De 
Soto, 124; Dodge, 420; Ford, 1,861; 
Hudson, 440; Lincoln, 59; Mercury, 
444; Nash, 268; Oldsmobile, 430; 
Packard, 152; Plymouth, 679; Pon- 
tiac, 688; Studebaker, 91. 

Commercial: Autocar, 2; Brock- 
way, 5; Chevrolet, 198; Diamond 
T, 2; Divco, 3; Dodge, 139; Federal, 
61; Ford, 301; GMC, 77; Interna- 
tional, 87; Reo, 5; Studebaker, 26; 
White, 2; Willys, 149; miscella- 
neous, 10. 


Clark Now Sole Owner 
Milton A. Clark has purchased 
the interest of Sreeve Peterson in 
Peterson-Clark (Kaiser- - Frazer), 
Mesa, Ariz. 





NADA Committee 
Maps Public 


Relations Drive 


Program Prepared 
For Submission to 
Executive Board 


WASHINGTON.—NADA’s newly 
appointed committee on public re- 
lations is understood to be consid- 
ering possible action to combat ill- 
founded and harmful statements 
that have been in public circula- 
tion recently in regard to motor 
ear distribution. 

Plans for a _ counter-campaign 
were discussed at a meeting of 
the six-man committee here last 
week. The group’s decisions will 
be submitted to the next meeting 
of the executive committee, which 
is expected to be held around the 
middle of November at the earliest. 

The regular quarterly meeting | 
of the executive committee, orig- 
inally slated for Oct. 16-17, was - 
called off because of the strike 
of Washington hotel employes... 

Executive Vice-President Lee 
Moran said that attempts to hold 
the meeting in a nearby city on 
the scheduled dates were unsuc# 
cessful. ras 


on Nov. 5, he added, mid-Novem- 
ber or later now appears as the 
likeliest time for the meeting. 
The hotel strike started the day 
before the public relations meet- 
ing, but since this committee is 
much smaller than the executive, 
the members were able to: be ‘ac- 
commodated privately. 


Members of this committee 
are: George F. Ziesmer, Man- 
kato, Minn., chairman; E. Jack 
Beatty, Denver; R. ©. Jones, 
Reading, Pa.; S. J. Rogers, Mon- 
roe, La.; E. O. Thomas, Asheville, 
N. C., and Paul Graves, Detroit. 

Ray Chamberlain, chairman of 
arrangements for the 1947 conven- 
tion, reported that there was “noth- 
ing new at the moment” on plans 





Okla. Dealers 
Meet Nov. 13 


OKLAHOMA CITY.—Final plans 
were being completed last week for 
the thirteenth annual convention 
of Oklahoma Automobile Dealers 
Assn. at Skirvin Tower hotel here 
Nov. 13, according to Walter. E. 
Allen, president. ; 

During the past several years 
the Oklahoma convention has. set 
an attendance record among states 
in the southwest, Allen said. Asso- 
ciation officials anticipate that this 
year’s conclave will rate among the 
best in dealer attendance and pro- 
gram interest. 





Austin Remodeling 


The Austin Motor Co. (Chrysler), 
Providence, Ky., has completed a 
new service department and is now 
remodeling the sales and parts de- 
partments. The program is expected 
to be completed by the middle of 
November. 








Ohio Dealer Meeting Nov. 6-7 
To Feature Mallon, Romney 


COLUMBUS, O.—Walt R. Hamer, 
executive secretary, Ohio Automo- 
bile Dealers Assn., last week out- 
lined the program for the thir- 
teenth annual convention Nov. 6-7 
at the Hotel Carter, Cleveland. 

Registration will take place on 
the afternoon and evening of Nov. 
6 and on the morning of Nov. 7. 
Following a business session for 
dealers only on the morning of 
Nov. 7, a number of addresses will 
be delivered. 

Harry E. Smoyer, Stanley & 
Smoyer, Cleveland, will talk on 
“Labor Relations for Dealers.” This 
will be exclusively for dealers. At 
1:30, after the luncheon, President 
A. E. White, Columbus, will intro- 
duce distinguished guests. Then 
will follow an address on “Produc- 
tion and Distribution” by George 
Romney, general manager, Auto- 
mobile Mfrs. Assn. 


Paul Millians, vice-president, 





Commercial Credit Corp. Balti- 
more, will discuss “The Dealer and 
the Public,” and “Dealers’ Service 
Problems” will be considered by C. 
W. Jacobs, general service man- 
ager, Buick. The “Washington Pic- 
ture” will be presented by William 
L. Mallon, president, NADA. 

A meeting of the board will fol- 
low, together with the election of 
officers. At the banquet in the eve- 
ning, President White will give his 
report and Clayton Rand, editor, 
Gulfport, Miss., will deliver an ad- 
dress on “Detours and Diver- 
gencies.” 

It is expected that about 1,500 
persons will attend. 

Universal CIT Corp., Commercial 
Credit Corp., Associates Discount 
Corp. and GMAC will entertain 
during the cocktail hour. 


Because of the national elections. 





for the Atlantic City get-together: 
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AUTOMOTIVE WE STAND FOR: 
11. Fair and equitable contracts between manufac- 
M turers and dealers in motor vehicles, parts and ac- 
Acessories. 1 2, A fair profit to the dealer on every 
used vehicle accepted in partial payment for a new 
car or truck. 1 3. Every dollar of gasoline tax col- 
e lected by state or federal governments applied to 
the building and maintenance of highways. 1 4. The 
R climination of governmental and bureaucratic con- 
trols over this industry. 1 5. A return to the pre- 
cepts of independence and the rewards of applied 








amerrngo 


energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world, 
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Whose House is Dirty? 


‘THE other day, the Chicago Automotive Trade Assn. got 

a letter from Joseph Mattson, regional director of the 
UAW-CIO at Chicago, urging dealers to “clean their own 
houses for the future prosperity of the country and renewed 
confidence in the auto industry.” By inference, Mattson held 
the dealers responsible for the auto black market, while 
title transfers make it clear that most used-car transfers 
are between individuals. 

This is an interesting request considering the house Mr. 
Mattson lives in. Most of today’s auto ills can be traced to 
the germs bred in Mr. Mattson’s house. 

If it hadn’t been for the impediments put in the way of 
production by the UAW and other CIO unions, there prob- 
ably would be no black market today, because the auto com- 

nies would have produced enough cars to ease the need 

or personal transportation. 


What’s Wrong with Production? 
Wert 


T is wrong with car production? has been asked so 

often it’s become trite. But it deserves further discus- 
sion, in view of the recent statistics issued by the Automo- 
bile Manufacturers Assn. 

Based on U. S. Labor bureau figures, these AMA statistics 
show that—despite new all- 
time highs in auto employ- 
ment and dollar payrolls— 
auto production is still less 
than half of the 1941 total 
for the first eight months. 

Automobile, body and 
parts plants are now paying 
out nearly $36,000,000 
weekly to 699,000 hourly- 
rated employes, an increase 
of 76 percent in dollar pay- 
ments and a 25 percent 
boost in number of workers, 
as compared with January, 
1941. 

Isn’t it quite evident that 
the greatly reduced worker 
efficiency in auto plants, plus 
the shortages of materials 
(brought on by strikes and slowdowns in supplier plants), 
is the root of our production problem? 

Obviously, the auto industry cannot long endure such 
costly operations. 





-Smith for NEA 


Biggest Riddle of the Ages 


=a word in 


, Slocum 


Well, it’s one down and two (or 
three hundred) to go! As we pre- 
dicted in several columns over as 
many weeks, the reinstatement of 
OPA ceiling prices on meats was 


a major mis- 
MAYBE WERE ti.0. How great 


,» an error in po- 
SOMEWHERE! litical strategy 
it turned out to be will be made 
apparent to the present Adminis- 
tration when votes are counted 
Nov. 4. So, with one down, it is up 
to the citizenry of this great de- 
mocracy to express themselves just 
as forcibly on all of the hangover 
regulations and red tape from the 
late war. 

* a 
AS 1 WRITE this, Washington 
is making all kinds of predictions 
on the rapid release of other OPA 
ceilings—let’s trust it is not con- 
fined simply to human-hair-net- 
tings and spherical gold-fish bowls! 
We are just as firmly convinced 
as ever that if all OPA regula- 
tions were removed tomorrow, we 
would within 60 to 90 days, have 
made more progress getting back 
to the America we all remember 
than has been accomplished in the 

13 months since V-J Day. 
+ * * 


MOTOR VEHICLE manufactur- 
ers here in Detroit tell us that for 
the purpose of increasing produc- 
tion, nothing more helpful could 
happen immediately than the re- 
moval of ceilings on all raw ma- 
terials, particularly at the minute 
on lead and copper. It is hard to 
realize that we have set up a 
bunch of regulations which pre- 
vent American buyers from going 
out into the world markets and 
competing with other industrial 
nations already well underway be- 
cause they have been freed of the 
competition always to be expected 
from the U. S. A. Little wonder 
cars, trucks, farm machinery and 
lawn mowers made in England, 
France, Sweden and Italy are, for 
the first time, finding a ready mar- 
ket in this country. 

* * * 


ANOTHER THING that amazes 
me is the apparent acquiescence 
of newspaper, magazine and radio 
commentators and writers, who 
agree that all OPA regulations 
could well afford to be discarded, 
except rent control. Now it is 
crystal-clear to me, that we will 
never solve the housing problem 
in the United States until we be- 
gin to build multiple family dwell- 
ings—whether apartment buildings 
or hotels. I have mentioned before 
in this column that for the first 
time since 1909, when I came to 
Detroit, there is not to my knowl- 
edge a single hotel or apartment 
being built in this, the fourth city. 
True, we are building thousands of 
the little “dream houses,” supposed- 
ly for veterans, but at ridiculous 
prices, and which few veterans will 
own or be living in five years from 
now. What we need for these tens 
of thousands of deserving boys and 
girls who married and are now go- 
ing about the serious business of 
having babies, is apartments, both 
furnished and unfurnished, which 
they can afford to rent. The idea 
that any group of humans in 
Washington can determine what 
the fair rental of an apartment in 
Bangor, Me., or San Diego, Calif., 
should be, is to me pure poppy- 
cock. The net result of this dearth 
of building multiple-family abodes 
is apparent everywhere. 
* ok * 


ANY CHILD past kindergarten 
would know that you cannot en- 
courage building for rental if you 
put a ceiling on the rent which 
prevents the owner from making 
a fair margin of profit, plus inter- 
est on his investment and an al- 
lowance for normal repairs and 
upkeep. We all know of instances 
among our friends who have rental 
property which today is producing 
not even enough income to cover 
the overhead, much less show any 
profit whatever on the investment. 
My surprise then is that, even 
among those who appear to be as 
anxious as I am to see all OPA 
regulations removed, there is still 
a repetition of that old line, “Well, 





that is, on everything except rent!” 
.M.S. 
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THE CLD ARGUMENT OF 
[HORSE YS. AUTO IS ON AGAIN! 
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‘Throwing Rocks ....... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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An Old Story 


The present epidemic of strikes 
and political attacks upon industry 
have brought back a favorite story 
of the early nineties. 


It seems that on a railroad 
through a densely wooded section 
of the Ozarks the crews of passing 
trains were being attacked from 
ambush by native boys. The only 
weapons within reach of these il- 
literate kids were rocks. Accuracy 
developed by long practice knock- 
ing down rabbits and squirrels on 
the run had made these youngsters 
a real threat to a target as big as 
an engineer or a conductor. 

After months of futile efforts to 
round up the boys, one finally was 
caught. He was taken to the county 
sheriff, who kept him overnight for 
questioning. He refused repeatedly 
to tell his name or the names of 
any of his companions, or to give 
any other information. When asked 
why they threw the rocks at the 
train crews, his only reply was, “I 
dunno.” 

By morning the sheriff had 
changed his tactics. During break- 
fast he told the boy what a smart 
young fellow he was—probably the 
smartest kid anywhere around 
them parts. As soon as the boy 
showed signs of softening a bit, 
the sheriff said, “As smart as you 
are, I'll bet you really do know 
why you threw them rocks.” The 
kid swelled out his chest and said 
proudly, “Course I know why! We 
want to run them trains!” 

Rumor has it that these smart 
boys grew up and went at last to 
Washington, where they have lived 
happily, teaching our bureaucrats 
how to throw rocks at the men 
who engineer and conduct our in- 
dustries. They want to run them 





plants. 





Eprror’s Nore: This was sent in 


unsigned, and while it violates 
the rule for this column, it was so 
much to the point that we de- 
cided to let the rule go for once. 


Coming Events 


. OCTOBER 
Oct. 28-30—Richmond, Va. Annual conven- 
tion of Automotive Trade Assn. of Vir- 
ginia. 
Oct. 29-Nov. 1—Cleveland. Refrigeration 
and Air Conditioning exposition. 
NOVEMBER 
Nov. 6-7—Cleveland (Hotel Carter). Annual 
convention of the Ohio Automobile Deal- 
ers Assn. 


Nov. 7-8—Tulsa, Okla. (Mayo Hotel). SAE 
National Fuels and Lubricants meeting. 

Nov. 7-9—Chicago (Palmer House). Assn. 
of American Battery Mfrs. session. 

Nov. 12-13—Chicago (Palmer House). An- 
nual business convention, American Fi- 
nance Conference. 


Nov. 12-15—St. Paul, Minn. (Auditorium). 
Trade show of Minnesota Automobile 
Dealers Assn. 

Nov. 13—Oklahoma City (Skirvin Tower 
Hotel). Annual convention of Oklahoma 
Automobile Dealers Assn. 

Nov. 19-21—San Francisco (Hotel Fair- 
mount). Annual meeting, American Assn. 
of Motor Vehicle Administrators. 

Nov. 24-26 — Chicago (Congress Hotel). 
Auto parts show, National Auto Wreck- 
ers Assn. annual NAWA convention. 

Nov. 26—New York (Hotel Waldorf - As- 
toria). Fair Trade Forum of American 
Fair Trade Council. 

DECEMBER 

Dec. 4—Jackson, Miss. (Heidelberg hotel) 
Annual convention of Mississippi Auto 
Dealers Assn. 

Dec. 9-14—Atilantic City (Auditorium). An 
nual ASI show. 

Dec. 12-15—El Paso, Tex. (Anderson 
Field). Second annual International Avi 
ation celebration. 

Dec. 13-14—Butte (Finlen Hotel). Annua! 
meeting of Montana Auto Dealers Assn. 

JANUARY 

dan. 6-10—Detroit (Book-Cadillac). 

annual session. 
FEBRUARY 

Feb. 17-18—Atlantic City. Annual conven 
tion of National Automobile Dealers 
Assn. 





SAE 


MARCH 
March 19-20—Des Moines (Fort Des Moines 
Hotel). Annual convention Iowa Auto 
mobile Dealers Assn. 
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Out Front with 


ASS production operations, by their very nature, 
M sometimes seem to create a wide gap between 
producer and customer. But the Ford Motor Company 
knows the importance and value of narrowing this 
gap to develop better-informed customers . . . custom- 
ers who have been pre-sold on the leading value and 
quality of Ford products. One way in which this is 
accomplished is described here. 











“Open House” Rouge Tours 


Help Dealers by Selling 
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Ford Leadership 








to Thousands Annually 


Plant tours through the great Ford Rouge plant — generally 
regarded as the world’s largest single industrial operation — 
attract thousands of: visitors from all over the world. Special 
guides conduct each party from the famous Ford Rotunda, 
visiting all the important operations in producing Ford cars 
and trucks. 


Since the resumption of these regularly scheduled, weekday 
tours, following the war, more than 60,000 people have been 
guests at the Rouge. They have come from all the 48 states, 





-G- 


MOTO R 


from Alaska and Hawaii, and from 41 foreign countries. 
Among them have been travelers from such faraway lands 
as Africa, India and Australia. 


In this way, an ever-increasing number of people are being 
told and shown something of the outstanding engineering and 
manufacturing processes and techniques that go into the mak- 
ing of Ford products. They are learning, firsthand, of the 
exacting testing, the vigilant analysis, that safeguard Ford 
quality. They are gaining a better conception of the problems 
and the results of Ford-pioneered mass production principles. 
In this way, the host of Ford friends is increased — to the 
benefit of Ford Dealers everywhere. 
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Root of Labor Evil? 


Scoville Book Dissects Common Fallacies, 
Suggests Positive Program 


ETROIT.—In looking at labor 
relations today, many in man- 
agement have accepted union falla- 
cies, Economist John W. Scoville 
says in his new book, “Labor Mo- 
nopolies—or Freedom” (Committee 


for Constitutional Government, 
Inc., $1). 
Scoville, a tall, kindly, white- 


haired man, whose forthright op- 
position to generally accepted ideas 
has stirred up a hornet’s nest more 
than once, goes to the root of the 
problem: 

Do labor unions help the econ- 
omy, or even help the workers? 

After weighing the good points 
and bad, he concludes: 

“The country would be better off 
without them (unions). They de- 
stroy liberty, they destroy compe- 
tition, they lower the scale of liv- 
img... 

“Every decent person wishes to 
improve the conditions of those 
who work and those who deserve 
to succeed. The labor union is 
not a means to this end.” 

Scoville’s sharp knife of logic 
cuts through the emotionalism sur- 
rounding the too-easily accepted 
union slogans, including collective 
bargaining, the right to strike, 
cost-of-living arguments, ability-to- 
pay theories, the underdog argu- 
ment, and equality of bargaining 
power. 

After dissecting various ideas, he 
offers what he calls a positive labor 


program. 
+ * + 


echelon knowing the violent 
reactions his proposals have 
brought forth in the past, Scoville 
realizes that the public is not in 
the frame of mind at the moment 
to accept his logic. 

“The public,” he says, “has 
been subjected to such a flood of 
propaganda in favor of collective 
bargaining by labor unions that 
the suggestions I have made will 
seem to many to be harsh and 
revolutionary .. . 

“Obviously, the program I have 
suggested could not be put into 
effect this month or next.” 

Early in his book, Scoville points 
out that unions are monopolies and, 
as such, unions can gain advan- 
tage for one group of workers 
against another when there are few 
unions. Thus, printers and rail 
workers could become the princes 
of labor, for they could gain un- 
due advantages for themselves, 
without greatly affecting the cost 
of living. They would push prices 
up in their own field, but since 
other fields were not pushing prices 
up through undue wage demands, 
the few could profit. 

But now, for instance, with wide- 
spread unionism, prices are being 
pushed up in all fields by undue 
wage demands, and thus no ad- 
vantage is gained, he says. 

He points out that nearly all per- 
sons condemn all monopolies ex- 
cept the one to which they belong. 

“In a free society,” he points 
out, “the selfishness of the seller 
is checked by the selfishness of 
the buyer who also seeks to give 
less and receive more. But when 
a monopoly demands more for 





less, the customer is helpless— 
the checks and balances have 
been destroyed. 

“The UAW is a labor monopoly, 
and those employes who would be 
willing to work more or receive 
lower wages cannot get employ- 
ment. 

“It is entirely proper for work- 
men to seek higher wages—but no 
workmen should be free to estab- 
lish monopolies in the labor mar- 
ket.” 

+ + + 
QCoviLLs says that strikes and 
industrial turmoil in this coun- 
try have reached such a crescendo 
that every sane person must real- 
ize that something is wrong some- 
where. 

He quotes Thoreau to this ef- 
fect: “There are a_ thousand 
hacking at the branches of evil 
to one who is striking at the 
root.” 

Therefore, Scoville would go to 
the root of the evil in this manner: 


“What we should do is to repeal 
all federal labor laws on wages, 
hours of labor, collective bargain- 
ing, minimum wages, etc., and 
abolish all boards, bureaus and 
commissions that result from these 


laws. That throws the problem 
back to the states where it be- 
longs ... 


“The states should have laws to 
promote health and safety ... 

“Employes should be free to or- 
ganize and to elect representatives 
to discuss with the employer such 
matters as wages, hours, working 
conditions, etc. 

“No employer should be com- 
pelled to sign a contract with a 
labor union. Employes should be 
free to quit and employers should 
be free to discharge any em- 
ploye. 

“Picket lines should be illegal, 
as the alleged purpose of the picket 
line, to advertise that a strike is 
in progress, can be accomplished 
without intimidating those who de- 
sire to work. 

“There should be no minimum 
wage laws. Persons whose labor 
is not worth much should never- 
theless be free to earn what they 
can.” 

* a . 

As FOR strikes, Scoville says 

they will be eliminated when 
they are no longer profitable. He 
suggested that it would be desir- 
able to make it illegal for an em- 
ployer to grant a wage increase 
to any employe who had been on 
strike during a preceding period, 
for instance, six months. 

“It would probably be easier,” 
he said, “to prevent the employer 
from rewarding strikers than it 
would be to punish workers for 
striking.” 

Throughout the book, Scoville 
balances the individual right 
against the collective right, and 
decides that the individual is sell- 
ing himself down the river. 

“The real interests of working- 
men,” he says, “lie in the preserva- 
tion of their liberties and they in- 
jure themselves when they surren- 
der their liberties to labor union 
bosses or to the lawmakers.” 

—Bos Finiay 
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The Lights Go on Aga 


cars since the war.—(Acme) 


6 
Consumer Goods 
Share of Steel 
At °39 Level 


NEW YORK.—Of the total ton- 
nage of steel products shipped to 
customers of the steel industry in 
the first six months of this year, 
the proportion of the so-called 
“light” steel products, which are 
used chiefly in the manufacture of 
consumer goods, was higher than 
in any first-half year since 1939, 
American Iron & Steel Institute 
reported last week. 

During May of this year ship- 
ments of light products actually 
exceeded shipments of heavy prod- 
ucts by a very small margin, for 
the first month on record. 

The total of steel products ship- 
ped in the first six months of 1946 
was approximately 22,000,000 tons. 
Of that steel, 9,986,000 tons or 45.4 
percent, consisted of the light 
products, which are sheet and strip 
steel, tin and terne plate, wire and 
wire products, black plate, conduit 
and light tubing. 

From October, 1941, to October, 
1945, light products accounted for 
less than 40 percent of total ship- 
ments. For the year 1943 the per- 
centage of light products dropped 
to only 29.1 from 46.3 in 1938. The 
average for the first half of 1939 
was 45.7 percent. 

During May of this year the 
light steel shipped was 1,953,067 
tons, compared with 1,952,997 tons 
of heavy products. Thus, shipments 
of light products exceeded ship- 
ments of heavy products by 70 
tons. 

The total tonnage of steel prod- 
ucts shipped in the first six months 
this year was nearly 12,000,000 tons 
below shipments in the correspond- 
ing part of 1945. This sharp decline 
was caused principally by the one- 
month steel strike, the prolonged 
strike of coal miners and the steel 
industry’s difficulty in obtaining 
ample supplies of scrap and coke. 








Industry Faces Disintegration, SAE Told 


CLEVELAND.— More than 500 
production engineers and manu- 
facturing executives were told Oct. 
14 at the Society of Automotive 
Engineer’s national production 
meeting here that the task of re- 
versing the “let George do it” atti- 
tude of American labor is a joint 


responsibility of engineers and 
management, 

At both technical sessions and 
the dinner which closed the all- 
day meeting, speakers recounted 
the postwar drop in the hourly pro- 
duction rate, prohibitive manufac- 
turing costs, and poor workman- 
ship, and predicted an eventual 
breakdown in the American way 


of life unless workers were inspired 
to do a good day’s work for a 
lay’s pay. 

Charles J. Stilwell, president of 
Warner & Swasey Co., declared 





that there is today a widespread 
disinterest in working for a liv- 
ing on the part of American 
youth and many adults. “Amer- 
ica faces industrial disintegration 
unless the trend of thinking is 
reversed,” he said. 

“Unless youth is brought to re- 
alize that his future is in his own 
hands, and that he who survives 
must work for that survival, Amer- 
ica’s future is behind us. We have 
raised this nation’s standard of 
living, as our fathers before us did, 
by doing more and more, instead 
of being satisfied with doing less 
and less,” he said. 

A. A. Weidman, Detroit Diesel 
division, General Motors Corp., de- 
clared that lack of productive spirit 
on the part of foundry workers is 
only one reason, however, why ac- 
ceptable castings are being pro- 





duced at such a low rate and at 
such high cost to foundries and 
to the manufacturing industries. 
He asked for more technical co- 
operation between the users and 
producers of castings, for more un- 
derstanding of foundry practices by 
design engineers, and suggested 
improved working conditions. 
Lack of apprentice training in 
American foundries was decried 
by automotive engineers and 
foundry managers alike. The 
foundries which will survive in 
the postwar period, he said, 
would be those which embarked 
on 2a modernization program. 
Foundries need competent, grad- 
uate engineers on their staffs to 
help reduce the large losses 
through rejections which he cited. 
E. F. Gibian told his audience 





in in Paris .. . 


A GENERAL VIEW shows the opening of the 33rd automobile showing at the Champs Elysees. This is the first Paris showing of 


THE ‘4 CHEVAUX PANHARD” 
Elysees.— (Acme) 





at the 





Paris automobile show in the Champs 


SPECTATORS EXAMINE one of the most elaborate of the cars at the Paris show, 


the ‘‘Delahaye Competition.’’—(Acme) 





A FRENCH MADEMOISELLE tries out the “‘Deux Chevaux’’ Julien (two horsepower 
Julien) at the opening of the Paris automobile show. The Julien is the smallest car te 
be displayed at the 33rd annual showing of automobiles in Paris.—(Acme) 





that engineers must understand 
management if they were to be- 
come important individuals of their 


own companies. Vigorous inter- 
change of information is needed 
between plant engineers, design 


and production engineers, and in- 
dustrial engineers to raise the 
standards of industrial perform- 
ance, he said. 


Stephen Johnson jr., Bendix- 





Westinghouse Co., Elyria, was gen- 
eral chairman of the meeting. L. 
Ray Buckendale, SAE president 
and vice-president of Timken-De- 
troit Axle Co., Detroit, told the 
audience of the postwar program 
of the society, and praised the com- 
mittee for developing a forceful 
technical program for the first 
postwar production meeting of the 
organization. 
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First it was style that drew the public’s 
eye to the lean, clean, swift-lined beauty 
of this brawny Buick. 


Then it was ability, as more and more 
took to the road — and promptly proved 
themselves the star performers of the 
year. 


Now the real story’s coming out, as 
happy owners pile up the miles, buyers 
get choosier, and what one gets begins 
to mean more than getting something 
quickly. 


Point by point and dollar for dollar, 
folks are finding that Buick is the year’s 
top buy. 








It’s the top buy on ruggedness. Look into 
its husky, cross-braced 
frame, its stout torque-tube 
drive, its heavied-up axles, 
stronger body metals. 


It’s top buy on comfort. Look 
into the room of three-person 
seats, the gentleness of up- 
keep-free BuiCoil springing, 
even Broadrim wheels that 
halt heel-over on curves. 


YOU CAN TAKE IT WITH YOU! Plenty of 
room for all your bags — and the high- 
lifting lid makes every one get-at-able. 


It’s top buy on handling. Try the wheel, 
the brakes, the gearshift — they’re 
feathery light, certain-sure, positive 
always in action, free from need for 
meticulous care. 


Your own eyes tell you it’s tops on 
styling. Your glad senses reveal lift and 
life that are a joy to your soul at quick- 
pace or crawl. 


So name your own yardstick. Put it 
against Buick and the field. 


You'll find that this one stands alone 
for the money-stretching value that 
makes — and holds — customers. 


BUICK pivision of GENERAL MOTORS 


White sidewall tires, as illustrated, will be supplied at extra cost as soon as available, 


Alll by itself in the Value Spotlight 








OIL SAVINGS — from non-scuffing Accurite 
































What Other Car 
Has So Much That Clicks 
For Forty-Six! 


SMARTNE SS— that sets the style pattern 4 
with car-length Airfoil fenders and bolt- 





on rear wheel shields. t 


POWER — from a Buick Fireball valve-in- 
head straight-eight engine. 








cylinder bores. 


FLASHING ACTION — of Fliteweight 


pistons. 


STEADINESS — from full-length torque- 


tube drive in a sealed chassis. 





GLIDING RIDE— from Panthergait all-coil 





COMFORT — of soft Foamtex cushions in 


roomy Body by Fisher. 


SURE FOOTING — of Broadrim wheels. 


CONTROL — through Permi-firm steering. 


CONVENIENCE — of high-leverage StepOn 
parking brake. 


PROTECTION — of Buick-originated fender- 


shielding front and rear bumpers. 


Tune in H“NRY J. TAYLOR 


on the air twice weekly 
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THE NATIONAL FORD DEALERS COUNCIL and officials of Ford Motor have concluded a three-day business session at Dear- 
born. The council was held in the Ford Rotunda under the direction of J. R. Davis, vice-president and director of sales and adver- 
tising. All phases of automotive merchandising and servicing were discussed and future product styling and design was a subject of 
major importance. Henry Ford II, president, and E. R. Breech, executive vice-president, and Harold T, Youngren, director of engi- 
neering, as well as other officials of the company, participated in the discussions. Left to right, front row, Breech; Otto Ploetner, 
dealer, Irvington, N. J.; Ford; Joe Scott, dealer, Dalhart, Tex.; Edmund Dean, dealer, Petoskey, Mich.; Neil Grove, dealer, Col- 
umbus, 0.; W. B. Deyo, Detroit dealer; Hamlin W. Nerney, Los Angeles dealer; Roy H. Anderson, Bozeman, Mont., dealer; John 
L. Hart, Spencer, Ia., dealer. Standing behind, the men are (left to right), George Holtsinger, Tampa, Fia., dealer; Lewis D. Cru- 
soe, director of the planning and control division; John S. Bugas, vice-president, industrial relations; Harold T. Youngren, director of 
engineering; Davis; A. J. Browning, vice-president, purchases; W. F. Duckworth, Norfolk, Va., dealer; Walker A. Williams, sales 
manager; Rohrback, Milwaukee dealer; Raymond Rebsamen, dealer, Little Rock, Ark., and R. I. Roberge, general man- 
ager, international division. 





i. 





DETROIT.—Production of Fisher 
bodies to meet the needs of General 
Motors car divisions is being main- 
tained by a series of emergency 
measures used previously only in 
critical war production, it was an- 
nounced Friday by L. C. Goad, 
vice-president of GM and general 
manager of Fisher Body. 

Many parts of which there are 
critical shortages in Fisher plants 
are being rushed across the na- 
tion by any expeditious means pos- 
sible—air express, rail express, 
highway trucks or even chartered 
airp!ane—to meet production sched- 
ules and keep the body lines roll- 
ing, Goad said. Ordinarily, such 
parts would go by rail freight. 

In some instances rail ship- 
ments from vendors to Fisher 
plants have been stopped at mid- 
continent to make a quick trans- 
fer to a faster form of shipment, 
Goad disclosed. 

At 10 am. one day, Fisher 
learned that its plants at Kansas 
City and St. Louis would be forced 





to shut down the following morn- 








Why your neighbors like you . . . By Canco 
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NO DUCKS YET. BUT THIS RAIN SHOULD 
MAKE ‘EM FLY! OH WELL--I HAD TO HAVE 
4 THE CAR WASHED ANYHOW. AND! MUST 
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product loss!?’ 


AMERICAN CAN 





77 TG 
THAT REMINDS ME--1 REALLY GO FOR 


THAT CANNED OIL OF YOURS, HENRY. 
IM SURE OF GETTING THE BRAND AND 





PERSONALLY | LIKE OIL IN CANS 
"CAUSE IT ALLOWS HENRY 10 


i 


“AS ONE OPERATOR TO ANOTHER,” says Henry... 


“Give me oil in cans every time! It’s a natural for displays— 
and I can show a wide variety of oils. That means extra sales. 
What’s more, it saves work in changing oil. Helps keep the 
station clean. And there’s no breakage or 


New York - Chicago + San Francisco 


NO OTHER CONTAINER PROTECTS LIKE THE CAN 
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To Keep Bodies Rolling 


Fisher Production Maintained by Speeding Use 
Of All Links in Transportation 


ing if a supply of window channels 
was not available by 7 a.m. The 
window channels were at a plant 
in Amesbury, Mass. An express 
shipment would have arrived too 
late to keep the plants open, so the 
Fisher Traffic section began look. 
ing for air transport for the vita} 
channels. 

None of the passenger airlines 
could take the shipment by air ex- 
press because the doors of the 
planes were not large enough to 
admit the channels, which were 79 
inches long. Finally it was learned 
that a commercial carrier had g 
C-47 cargo plane at Chicago which 
could be sent to Boston to pick up 
the channels, if the Amesbury plant 
could get them there by truck. 


Timing their moves, the truck 
and airplane arrived at the Boston 
airport on time and approximately 
9,000 pounds of window channels 
were flown to the body plants at 
St. Louis and Kansas City that 
same day to keep production going 
on Chevrolet bodies. 

Another example of fast han- 
dling of critical materials was a 
“Pony Express” movement of 
cushion springs from Jackson, 
Mich., to the plant at Baltimore, 
A motor trailer with springs 
aboard left Jackson at 4 p.m. At 
10:30 that night the trailer ar- 
rived in Cleveland and was re- 
hooked to another truck that was 
ready and waiting. A new driver 
climbed aboard. By noon the next 
day the springs were in the Bal- 
timore plant and production con- 
tinued. 

Still another method used by 
Fisher occurred recently when part 
of a shipment of cushion pads from 
Burlington, Vt., to St. Louis, was 
taken from a freight car at Detroit 
and sent by express to arrive there 
in time to provide a one-day supply 
until the remainder could arrive. 


Regulated Heat, 
Cleaner Windows 


Seen for Cars 


CHICAGO. — Recent tests show 
that heat from engines, plus use 
of booster heat, can assure proper 
regulation of temperature, adequate 
distribution of fresh air, removal 
of odors, and maintenance of clean 
windows in motor vehicles, accord- 
ing to E. T. Todd and F. O. Gadd 
of General Motors Corp. at a meet- 
ing of the Society of Automotive 
Engineers here last week. 

Also addressing the meeting, 
Lewis A. Rodert of Stewart-War- 
ner Corp., South Wind division; en- 
visioned air-conditioned motor ve- 
hicles with heated walls, fog-proof 
windows, and draftless ventilation. 
He advocated the adapting of the 
aircraft method of circulating air 
and heat to land vehicles. 


Two Gear Firms 


Bought by Hupp 


CHICAGO.—Two Chicago preci- 
sion gear companies have been ac- 
quired by Hupp Corp., it was an- 
nounced last week by William S. 
Knudsen, chairman of Hupp. The 
firms are the American Gear & 
Mfg. Co. and Amgears, Inc. 

The price of the purchase was 
stated to be in excess of $1,250,000. 
Operations of the two companies 
will be consolidated in the plant 
of American Gears. 
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@Delicious boxed] 
citrus for your firm's 

Christmas gift-list this year! § 
Write for free 4-color illus- 
trated folder with prices on } 
fruit shipped direct from, 
the grove. | 


JOHN BANTING 


DELRAY BEACH, FLA. 
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Another reason why* 


CHEVROLET DEALERS 


FRANCHISE IN THE 
INDUSTRY 








* In addition to the tremendous demand for new Chevrolet cars and trucks . . . 
Chevrolet dealers obtain a larger volume of business from PARTS, ACCES- 
SORIES and SERVICE ALONE than many other dealer organizations derive 
from cars, trucks and all other sources combined; and Chevrolet dealers’ parts, 
accessories and service business is an ever-increasing business because, of 


course, there are more Chevrolets in America than any other make! 


CHEVROLET MOTOR DIVISION, General Motors Corporation, DETROIT 2, MICHIGAN The statement above is based on actual figures for the full year 1945. 
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Colo. OPA Nabs 
Individual in 


Used-Car Case 


DENVER.—For the first time in 
the history of OPA here, a private 
automobile operator has been ar- 
rested for selling a 1942 model car 
for $700 over the ceiling price. He 
is a middle-aged Denver business- 
man—Robert O. Beck, operator of 
a downtown shoe repair shop. 

OPA investigators said they 
would attempt to discover if the 
Denver case has any connection 
with black market operations else- 
where in the nation. 

Beck was arrested at the end of 
day-long shadowing by OPA and 
federal investigators, who had been 
“tipped off’ to the black market 
sale by Marion W. Lee, who com- 
pleted the transaction, federal 
agents said, with seven $100 
marked bills. 

Beck admitted the sale, accord- 
ing to Deputy U. S. Marshal Sten 
O. Westerlind and Frank Hubka, 
chief investigator for the auto en- 
forcement division of the district 
OPA office. He refused, however, 
to disclose what he had done with 





the money, stating only that he 
had given it to another man before 
going to his apartment. 

Lee answered a newspaper ad- 
vertisement inserted by Beck, of- 
fering to sell the car, a black 1942 
Chevrolet two-door sedan. Lee told 
OPA investigators Beck offered to 
sell him the car if he would pay 
the legal ceiling price by check 
and then give him the additional 
$700 in cash. 

Lee immediately notified the 
OPA, and a trap was laid for Beck. 
Federal men are conducting a 
seaich for the marked bills, since 
they will be needed in prosecuting 
the case. 


Tenn. U. C. Group 
Hears Caldwell 


MEMPHIS, Tenn.—J. B. Cald- 
well, manager of the National Used 
Car Dealers Assn., last week ad- 
dressed a special meeting of the 
Memphis Used Car Dealers Assn. 
J. C. Wright, president of the local 
group, presided at the meeting. 








‘‘Dealers Tell Me,’’ by Jchn O. Munn, is 
an open forum for the expression of deal- 
ers’ opinions. 








Columbus Police 
Arrest Pair in 


New-Car Fraud 


COLUMBUS, O.—Arrested here 
last week, two men were charged 
with swindling a used-car dealer. 
They were Leonard Philpot, alias 
Edward Drake, and James Mayer. 

According to Columbus police, 
they had also victimized two Cin- 
cinnati dealers and unlawfully ob- 
tained $7,600 in the following man- 
ner: 

One of the men would pose as 
being “first” on a new-car order 
list. He would explain to the used- 
car dealer that his wife was in 
the hospital and he needed money 
for her expenses. His asking price 
would be $100 to $200 over the new 
car price. 

If the used-car dealer made an 
offer, the first man would take him 
to meet his “brother,” supposedly 
a mechanic in the new-car dealer- 
ship. After the used-car dealer paid 
the money, both men would dis- 
appear, Columbus said. 





There are profit-making opportunities in 
AN Want Ads. See inside back cover. 


||To Modernize System .. . 





WASHINGTON.—A planned pro- 
gram of 15 years and from 16 to 
20 billion dollars will be required 
to modernize our present system 
of streets and highways, Charles 
M. Upham, engineer-director, 
American Road Builders’ Assn., 
said last week. 

This is because the condition of 
many roads in the United States 
is a casualty of the war, more than 
a million miles of rural roads and 
95,710 miles of state-controlled 
highways lack all-weather surfaces 
and some 75,000 miles of city streets 
and alleys lack year-round surfaces 
of concrete, asphalt, tar coating 
or gravel, Upham declared. 

“With motor vehicle accidents 
costing 1% billion dollars a year, 
and modern highway design dem- 
onstrably able to cut accidents 
significantly, the cost is not high 





and the benefits are immeasur- 
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From the huge trailer trucks that roll 
along the nation’s highways laden with 
products of every kind to the small de- 
livery trucks that eventually take those 
products to the doorsteps of millions of 
homes everywhere, modern distribution 
is gasoline powered. 


Distribution cost depends on gasoline 


its extra available power into greater payloads, faster schedules, 


NE WAY to make money is to manufacture a product and sell 
O it in volume at a profit. But between the making and the 
selling comes the problem of distributing it economically to the 
nation’s markets. To do this, America’s business men are depend- 
ing more each year on gasoline power. And the more they depend 
on trucks to deliver goods to wholesalers, retailers and homes, the 
more value they get from each reduction in the cost of gasoline 


transportation. 


During the past twenty years this cost has been reduced sub- 
stantially. Gasoline itself costs less per gallon than it did in 1926 
in spite of increased taxes. And by producing increasingly better 
gasoline— through improved refining methods and the use of anti- 
knock fluid made by Ethyl—refiners have made possible the de- 
velopment of more powerful engines that provide better, more 


economical transportation. 


Nor have the limits of fuel and engine progress been reached 
by any means. As oil refiners will continue to improve gasoline, 
automotive engineers will design engines capable of converting 


lower delivery costs. It is toward this end that Ethyl research 
engineers, today asin years past, are working in close cooperation 
both with oil companies and with automotive companies. Ethyl 


Corporation, Chrysler Building, 


eeeeeeeeeeeeeeeeeer eee eee 


New York 17, N. Y. 


More power from every gallon 


of gasoline through 


ETHYL 
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15-Year Road Program 
Seen Needed by Upham 


able,” he said. “In New Je 
recent changes in engineering de. 
= reduced accidents by 76 per- 
cen 


“The need of modernized roads 


is further shown to be vital when « 
we consider that 49 large cities . 


of the country get all their milk 
by highway, that 54 percent of our 
livestock is hauled by road, and 
that small business firms shi 
nearly half their freight by high. 
way, Upham pointed out. “More. 
over,” the Road Builders’ execy. 
tive said, “rural education and the 
quick availability of medical at. 
tention find a modern highway 
system an important factor. 

“In 1943, a survey showed that 
121,000 miles of roads required 
widening or rebuilding. The esti. 
mated cost was $3,800,000,000. The 
relocation of 36,000 additional miles 
to cost $2,418,000,000 brought the 
total cost of rehabilitating obsolete 
highways to $6,218,000,000. To this, 
the survey showed, $810.000,000 
needed to be added to widen or 
rebuild 30,000 bridges.” 

This mid-war stock-taking of 
badly needed improvements for our 
roads called for an additional ex- 
penditure of $11,138,000,000 includ- 
ing the federal-aid system, the sec- 
ondary federal-aid system and the 
urban highway system, he added. 
The total cost, therefore, for high- 
way extensions and for the wiping 
out of out-of-date features amount- 
ed to $18,168,000,000 three years 
ago. 

“With little new construction 
and insufficient maintenance 
since that time, it would require 
approximately 20 billion dollars 
to enable our highways to meet 
present transportation demands,” 
Upham pointed out. 

Bottlenecks of materials, ma- 
chinery and construction are ob- 
stacles at the moment, Upham said 
in his statement. But with the 
hoped-for highway program of 
$750,000,000 for 1946, construction 
under contract should reach a peak 
of two billion dollars a year by 1949. 
After that, it would require at least 
ten years to complete the job. 

“When we remember that 40,- 
000,000 cars are expected to be on 
our roads by 1950, and that the 
highway hauling of fresh vege- 
tables, milk, live poultry, livestock 
and inanimate freight is all ex- 
pected to increase, the utter ne- 
cessity of an adequate road pro- 
gram for this country is obvious,” 
he concluded. 
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Gasoline and Oil Adver- 
tisers placed 57.2% of 
their 1945 lineage in the 
Buffalo Courier-Express. 


Figuring daily lineage alone, 
52.8% appears in this favorite 
Buffalo newspaper. All of which 
is one more bit of evidence that 
whether you seil to men, or 
women, or both... 


. +. You Need the 


(our spre 


BUFFALO’S ONLY 








MORNING & SUNDAY NEWSPAPER 
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'Pofits fom ny 


used car dept: “So many of our customers are farmers accustomed to load- ( 
ing tools and supplies right into their passenger cars, we see 
te | the sto if of at first hand how much better and longer pile fabrics stand up. 
y On trade-ins we figure a car with pile fabric is easily worth up 
to $40 more. We’re also money ahead because rejuvenating 

pile fabric with a steam hose costs only a dollar or two.” y 


HE story is the same among dealers all over the country. Like Mr. Hill, 
‘ras find that the greater durability and easy-to-restore beauty of pile 
fabric mean more profit in their Used Car Departments. 

The new Goodall Blended-for-Performance “Velmo” pile fabrics of 
course have the durability and porous “breathing” construction that pile 
fabric is famous for—plus a lot of new qualities and improved designs. 
They’re velvet-like, softer to touch and ride on, color-fast and easier than 

Virl Z. Hill ever to clean. And note this: The special new soft face permits greater “slide- 


= altitec:? : : ee eee » Reda - sal ) caret? 
Key City Motors, Inc. ability.” These fabrics are part of the big news about the new-model cars! 


Kankakee, Illinois 


The New Goodall “Velmo”’ 
Pile Fabrics Put 
Y. 


“Pls Value 


in New or Used Cars 


Automotive Division 
1703 Fisher Buitping «+ Detroit, MicHIcGAN 
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‘Steaks or Stability’ 
Rebounds on OPA 


By William Ullman 
Washington Correspondent 
THE BUTCHER, the baker and the candlestick maker all 
are feeling the aftermath of the OPA misfire on meat. The 
butcher can’t get meat and closes shop. The baker is short 
of lard. Many people are more annoyed by the soap short- 
age than by the meat shortage. The subsidiary effects of the 


disruption of the livestock 
markets show how restored 


OPA control had gone wide 
of its professed goal of stability. 

The issue of “steaks or stabil- 
ity,” as defined by OPA, has wide 
ramifications. Certainly business- 
men won’t agree that the drastic 
results in the livestock markets, 
meat distribution and in manufac- 
turing, food processing and other 
lines represent a simple issue of 
“steaks or stability.” 

Production snarls brought on by 
OPA distortion of the price struc- 


a— 








sae 








ture are compli- 
cated by strikes 
in key plants. 
Supplies of steel 
and other indus- 
trial materials 
feel the effects of 
the Pittsburgh 
power strike. 
The paralysis 
of the Pittsburgh 
industrial area 
by the strike of 
electric plant 
workers, a rela- 





OVERSEAS VISITORS to the Hudson factory last week included representatives 
from Sweden, Egypt and South Africa. With Allen ©. Germann (left), export manager, 
are: Torsten Johansson, Swedish Davis Cup player and a salesman for A. B. Hans 
Osterman, Stockholm distributor; Emile Habib, Cairo distributor, and Stanley Edmiston, 

director, Stanley Motors, Ltd., Johannesburg distributor. 





tively small group in the commu- 
nity, shows the power of unions 
to cripple production even more 
glaringly than did the New York 
trucking strike and the maritime 
tieup. 

Some big automobile assembly 
plants have been forced to close 
or reduce operations for lack of 
rolled steel, on top of shortages 
of copper, lead and pig iron. 
The cut in motor production 
comes at a time when the industry 





finally was set to make some real 





progress in reducing the unprece- 
dented backlog of unfilled demand 
for automobiles. 

Latest economic forecasts from 
government sources are grounded 
on expectation of further gains in 
output in coming months and a 
further rise in national income in 
1947. 

The Bureau of Agricultural Eco- 
nomics estimates national income 
will reach a record peak of $175 
billion in 1947, compared with a 
current rate around $170 billion, 





What a panorama of NEW MEXICO 


—in November H oli day 


In this issue Holiday launches a new and 
far-reaching editorial departure—a complete 
. and definitive series of articles on a subject of 
engrossing interest to all who look beyond 
horizons. Not one article on New Mexico but 
ten—35 pages of pictures and description— 
covering all the multi-phases of this coming 


vacation state. 


For it is no idle boast that New Mexico 
stamps on its license plates, “Land of En- 
Here are snow-capped moun- 
tains and sun-drenched deserts, Navajo pueb- ' 


chantment. 


los, Spanish missions, dude ranches, artists’ 
colonies, trout-laden streams and endless for- 


ests where black bears roam. 


Holiday moved in with a corps of writers 
and photographers and did the job in the 
thorougii Holiday manner, including hith- 
erto unobtainable color photographs of the 


famed atom bomb site at Los Alamos. 





And this is only a part of the wealth of 


breadth and quality. 


good reading and captivating pictures in No- 
vember Holiday. “Golf Town, U.S.A.” which 
is Pinehurst, urbane Buenos Aires, Football, 
Haiti’s Sky-hung Fortress are indicative of 


— 











Holiday cer Leadseuhp tic thavel Adaeititing 





AC 





INDEPENDENCE SQUARE, PHILADELPHIA 5, PA. 


Holiday’s adventuring spirit — its 


new and unusual 


treatment of travel subjects—makes it a natural choice 
for transportation advertising. In its first four issues 
March, April, May and June—Holiday carried more 
transportation advertising than did any other general 
monthly magazines in the first six issues of 1946. Four 
issues against six and still the volume was greater. The 
figures are attested by Leading National Advertisers first 


Half 1946 Cumulative Analysis. 


It is obvious that the readers of Holiday are inter- 
ested in travel and do travel. It is likewise certain 
they are an active, spending group who have the means 
to satisfy a wide range of desires whether at home or 


on vacation. 


The Holiday mood is a Spending mood. 





Rae. ae 
and then start tapering towarg the 
end of the year. 

Beyond calculation in this 
of forecasting are the uncertain. 
ties of strikes and such unfore- 
seen developments as the 
cial feast-and-famine cycle jn 
meat. 

Another business worry ig 
prospect of a tightening of the 
squeeze on profits in the vise of 
relatively rigid prices and uncon. 
trolled wages. 

Measured by normal standards 
the construction industry has made 
remarkable progress. Output of 
construction materials has jumped 
substantially. But progress in home 
construction is made in part at 
expense of other segments of the 
economy. 

The channeling of basic mate- 
rials into residential construction 
is blamed partly for the inability 
of automobile and other producers 
to find enough materials to meet 
needs. These bottlenecks enter into 
the debate whether industry would 
be better off to’ make its own ad- 
justments on the basis of supply 
and demand and free play of prices, 

* * * 


OPA May End 


Before June 30 


SEVEN MONTHS ago the Na- 
tional Assn. of Manufacturers 
warned that continuation of OPA 
would intensify reconversion prob- 
lems. But the Administration and 
Congress responding to appeals of 
politicians, labor union leaders, 
left-wingers and many sincere in- 
dividuals and organizations, decid- 
ed that it should be continued. 

The NAM forecast, based on the 
knowledge and experience of the 
men who make America’s goods, 
proved true. 

And now a political panic has 
seized Administration officials and 
politicians who forced continuation 
of OPA until June 30, 1947. 

Fear of ill effects of their mis- 
guided efforts has gripped some 
labor leaders, who now are will- 
ing to scuttle the price control 
agency. 

The following results, in them- 
selves news of importance, appear 
likely to flow from the situation: 

1. The hope of radicals of ob- 
taining a further continuation of 
OPA next winter has been vir- 
tually destroyed. 

2. A real possibility exists that 
a frightened Administration and 
outraged public opinion will force 
an end to OPA before its expira- 
tion date next June 30. 

CPA Administrator Small says 
that most controls over produc- 
tion may be lifted within six 
months if production keeps up at 
the present rate. He excepts tin, 
crude rubber, lead and uranium. 

But there is every indication that 
this production rate may not be 
maintained. 

Labor unions are _ threatening 
another wave of strikes. A strike 
and a wage increase often are fol- 
lowed by OPA action lifting a price 
ceiling. The unbalance in industry 
continues. 

* * + 
‘Right to Strike’ 
Is Limited 

TO ELIMINATE strikes against 
the public interest, it is imperative 
that we abandon a legal fiction 
which has brought us to the pres- 
ent impasse. The courts have af- 
firmed again and again a rule that 
the right to strike is nothing more 
than the exercise by separate in- 
dividuals of their constitutional 
right to leave employment not to 
their liking. 

The right to quit a job any 
time, subject only to contract 
liability, is an indispensable guar- 
antee in a free society. This does 
not mean, however, that govern- 
ment does not have the power 
to prevent strikes which threat- 
en its very existence. 

The right to quit work does not 
include the right to force other 
men to quit nor the right to pre- 
vent other men from accepting the 
jobs of those who choose to quit. 

* * * 


How short is short? That is the 
$64 question posed by some of the 
supply and demand muddles aris- 
ing out of price control. While OPA 
tries to hold down prices, national 
income rises to new records. De- 
mand for many items grows faster 
than supplies—and shortages be- 
come shorter. Under the strain 
something has to give for the nor- 
mal function of price is to balance 
supply and demand. 
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= “Off to a great start.... 
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t at Says “Bob”? O’Donnell, of O°CDONNELL MOTOR SALES, INC... CHICAGO 

the 
wo 
ti 
ility “I signed the Hudson franchise about a year ago, after many years 
cers 
nest in the retail automobile business. 

n 
a “Hudson had a product that I have always respected—because I have 
hn} sold against it. But more than that, Hudson had a program calling for 

large-scale expansion of production and sales, built around a quality 
dealer organization. 

Na- 
bry “Hudson’s personalized co-operation in helping us lay out our plant 
7 facilities has resulted in one of the finest dealer establishments in 
a. the country, and one that serves as a standard of comparison for 
in. the industry. 
the | “And Hudson’s complete program for merchandising new cars, used 
on cars, parts and service—backed up by a business management program 

’ | : 
on for the proper control of our business—has been of invaluable help to us. 
nd 
ion | “That is the kind of teamwork I like. It pays dividends. I got off to 
~ a great start—thanks to Hudson. Hudson is going places, and all I’ve 
l- got to say is this: O’Donnell is going with Hudson!” ROBERT J. ODUNNEAL, Presitent 
ro] Below—The modern, finely equipped new building of O’Donnell 
" Motor Sales, Inc., at 7518 Stoney Island Ave., Chicago. 
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THANK YOU, Mr. O’Donnell, for your kind letter about It is upon this kind of teamwork that Hudson has built the 
Hudson co-operation with O’Donnell Motor Sales, of Chicago. strongest quality dealer organization in its history. And it is 
2p this teamwork which will bring to Hudson a substantially 
You have invested in a fine, modern new building. You have 6 ’ 
he installed the latest and best equipment. You have staffed it arger percentage of industry sales in the years to come 
with able, experienced personnel. You have geared your busi- 


ness to the tough competitive selling of new cars, service, used Success to you— and to more than 3,000 other Hudson 


cars—that we all know is on its way one of these days. dealers who share this opportunity! 


HUDSON 


HUDSON MOTOR CAR COMPANY, DETROIT 14, MICHIGAN 
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Annual Wage Debate 


GM Aide Doubts Security Would Be Increased; 
Harvard Professor Sees Gains 


BOSTON.—Net effect of a guar- 
anteed annual wage might be to 
decrease rather than increase the 
security of the individual worker, 
it was declared by A. T. Court, of 
the labor economics section of Gen- 
eral Motors, during discussion of 
the subject at an industrial rela- 
tions conference sponsored here by 
the American Management Assn. 

A guaranteed annual wage might 
tend to “freeze” employes to jobs 
by developing the feeling that they 
cannot afford to quit, just as in 
the case of seniority, he said. 

Court further declared that one 
provision generally featured in 
union demands—payment for not 
working—would impose “back- 
breaking” burdens on many em- 
ployers. 

Joseph L. Snider, professor at 
the Harvard Graduate School of 
Business Administration, predicted 
that the guaranteed annual wage 
may become the battle-cry of labor 
in the coming generation, just as 
the eight-hour day was in the last. 
Noting that “more and more” un- 








ions are coming out in favor of the 
annual wage, he added: 
“Managers of American business 
will often find, after an examina- 
tion of the evidence, that a con- 


| siderable degree of employment se- 


curity can be easily provided. To 
be sure, most companies will dis- 
cover that a wage guaranty of 52 
full-time weeks a year to all em- 
ployes is not possible. 

“But most companies will also 
discover that it would be finan- 
cially sound to offer a guaranty of 
a considerable number of hours 
during the year to a considerable 
proportion of their employes.” 

Prof. Snider declared that next 
to the financial soundness of such 
a plan, the most important ques- 
tion is the probable reaction of the 
workers. 

While many experienced busi- 
nessmen believe it would encour- 
age laxity and a general lower- 
ing of morale, experience has 
shown, he contended, that work- 
ers will react constructively. An 
extremely low guaranty, he add- 








CLEVELAND FORD dealers met recently in Hotel Allerton to discuss a new manual 


for ‘‘Modern Service and Parts Operation.’’ A. R. Smith, 
Cleveland, conducted the meeting which also witnessed a talk by Ray Allen, district 


manager. 


long service they have approxj. 
mated an annual wage.” 

Alan C. Curtiss, vice-president of 
Scovill Mfg., contended that 
annual wage, “practically speak. 
ing,” calls for government owner. 
ship. 

“We can’t guarantee wages with. 
out guaranteeing a company’s jp. 
come and that can only be accom. 
plished by government ownership,” 
he said. 


Highway Parley 
To Start Oct. 23 





service representative in 





ed, however, may tend to un- 
settle rather than reassure the 
workers, 

“It may be suggested as a rule 
of thumb that a guaranty which 
does not provide for at least 60 
percent of full-time work during 
the year should not be offered,” 
he said. “Moreover, a 60 percent 
guaranty, to be practical, must as- 
sume the existence of a favorable 
unemployment compensation law.” 

Emphasizing the worker’s need 
for a feeling of security, Matthew 
Radom, of the employe relations 
department of Standard Oil (N. 
J.), declared that a businessman 
who does not make long-range 





In Washington 


WASHINGTON.—Highway engi- 
neers, manufacturers of road build- 
ing machinery and highway con- 
tractors will attend a two-day con- 
ference on the development of 
highway construction equipment 
here Oct. 23-24. The sessions are 
sponsored by a joint committee of 
the American Road Builders’ Assn, 
and the Highway Research Board, 


“Our discussions will be real 
down-to-earth ‘talking out’ of the 
needs of highway profession for 
the most satisfactory and economi- 
cal equipment with which to carry 
out postwar road and bridge con- 
struction,” announced Harold F. 


plans to provide “utmost stability 
will increase the fluctuations which 
we see in the turnover rates and 
add fuel to the fire which is smol- 
dering under our free enterprise 
system.” 

Radom asserted, however, that 
his company looks upon an an- 
nual wage guaranty as a retro- 
gression in employe relations. 

“Once a man has proven himself 
as an employe,” he said, “it is our 
objective to provide a career for 
him for a lifetime of employment. 
When situations do arise where 
employes must be laid off, the lay- 
off allowances paid have been lJib- 
eral, and in the case of those with 








NOW BRINGS YOU 
THE #/RST PUSH BUTTON GASOLINE 


All the prestige of Motorola Radio is behind 
this new Car Heater. It is backed by a pow- 
erful National Advertisin 
of exclusive features ma 
PHONE OR WRITE YOUR MOTOROLA 
DISTRIBUTOR TODAY! 


GALVIN MFG. CORPORATION + CHICAGO 51, ILL. 


g program. Its host 


FORGET EVERYTHING YOU KNOW ABOUT CAR HEATERS 


—EVEN AT 


IS OFF. 





e it easy to sell. 


Check THESE 


SENSATIONAL 
SALES FEATURES 
1. STARTS IN 33 SECONDS 


2. HEATS WHEN THE ENGINE 


3. AUTOMATIC PUSH BUTTON 
HEAT SELECTOR: Choose the 
temperature you want, 50, 60, 70 
or 80 degrees. 

4. CONSTANT HEAT: The 
Motorola Car Heater is thermo- 
statically controlled. 

5. TREMENDOUS HEAT GENER- 
ATING POWER: Enough to heat 
two average rooms. 

6. STREAMLINED BEAUTY: Crea- 
ted by nation’s foremost designers. 
7. TWO MODELS—FOR EVERY 
MAKE AND MODEL CAR: OK in 


cars with automatic transmission. 








Clemmer, engineer of materials, 
District of Columbia, general chair- 
man. “The engineers will tell us 
what they ought to have. The 
manufacturers will describe the 
equipment developments in prog- 
ress. The contractors will pass on 
the practicability of what the en- 
gineers want and the manufac- 
turers plan.” 

Nationally known engineers who 
will act as group chairmen include 
Charles W. Allen, research engi- 
neer, Ohio Highway department, 
equipment for concrete construc- 
tion; George H. Dent, Asphalt In- 
stitute, equipment for bituminous 
constructions; Kenneth B. Woods, 
Purdue University, equipment for 
soils construction. 

Active in the deliberations will 
be Eluaer M. Wood, engineer, main- 
tenance and equipment, and A. W. 
Johnson, engineer, soils and foun- 
dations, Highway Research board. 


Kan. Driveaway 
Set by Pontiac 


PONTIAC.—Pontiac dealers will 
conduct the first driveaway of new 
cars from the General Motors as- 
sembly plant at Kansas City, Mo., 
Oct. 24, D. U. Bathrick, general 
sales manager of Pontiac, reported 
last week. 

Approximately 450 Pontiac deal 
ers will participate in the meeting 
and driveaway, presided over by 
Bathrick. The City assem- 
bly plant will serve dealers in 
Texas, Oklahoma, Kansas, Ar- 
kansas, Louisiana, Missouri, Ne- 











50° BELOW. 


braska, Colorado, New Mexico, 
Wyoming and the greater part of 
Iowa. 

“Approximately 1,500 Pontiacs 


will be assembled there during Oc- 
tober,” Bathrick said, “and eventu- 
ally the Kansas City plant will be 
assembling as much as 12 percent 
of Pontiac’s total production.” 











merchant 
chiefs 


More than half of America’s 
800,000 Elks own their own 
business. A good sign, indeed, 
that these men are just the 
customers you’re looking for 
if you sell a quality product. 
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R.S. EVANS ASSOCIATES, INC. 


50 EAST 58TH STREET 
NEW YORK 22, N. Y. 
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WORLD’S LARGEST DEALER 


R. S. EVANS has been prominently 
identified as a manufacturer and distrib- 
utor in the light car and trailer fields for 
many years. 

He was founder of the American Ban- 
tam Car Company which is credited by 
the War Department with the develop- 
ment of the Jeep. 

At present his organization is a lead- 
ing importer or dealer in fine foreign 
cars, motorcycles, and trailers, such as 
the British Austin, Armstrong Siddeley, 





R. S. EVANS 


and Standard Cars, Royal Enfield Motor- 
cycles, the French Renault and Simca 
Cars, Motor Becane Motorcycles, and the 
Italian Fiat. 


Last year the sales volume of the R. S. 
Evans Associated Companies exceeded 
$50,000,000. 

Due to the tremendous buying power 
of the Evans organization, they will 
shortly offer dealers several transporta- 
tion items for immediate delivery with 
great profit possibilities. 


| 


Head of Evans Operations 









EVANS OPERATIONS 


R. S. EVANS MOTORS, INC. 
World's largest auto dealer. 


R. S. EVANS TRUCKS, INC. 
World’s largest truck dealer. 


R. S. EVANS MOTORCYCLES, INC. 
World’s largest motorcycle dealer. 


R. S. EVANS ASSOCIATES, INC. 
World's largest utility and house 
trailer distributor. 


R. S. EVANS YOU DRIVE, INC. 
South’s largest car rental service. 


R. S. EVANS BOAT CORPORATION 
South’s largest boat dealer 


R. S. EVANS HOMES, INC. 
Pre-fabricated house builders 


R. S. EVANS AIRPLANES, INC. 
Airplanes of all descriptions 


ADVANCE AGENCY 
Automobile insurance 


THE ADVANCE COMPANY 
Auto loans and commercial financing 


THE E. D. T. CORPORATION 
Transportation manufacturers 


EVANS OPERATIONS, INC. 
Accounting and Business Management 


THE BOCA RATON RIVIERA 
Florida’s finest ocean-front proper- 
ties. 


EVANS LOCATIONS 


FT. ERIE, ONTARIO, CANADA 
BUFFALO, NEW YORK 
ALBANY, NEW YORK 

NEW YORK CITY 
PHILADELPHIA, PA. 
WILMINGTON, NORTH CAROLINA 
GREENVILLE, SOUTH CAROLINA 
COLUMBIA, SOUTH CAROLINA 
ATLANTA, GEORGIA 
SAVANNAH, GEORGIA 
THOMASVILLE, GEORGIA 
ALBANY, GEORGIA 
VALDEVOSTA, GEORGIA 
BIRMINGHAM, ALABAMA 
JACKSONVILLE, FLORIDA 
DAYTONA BEACH, FLORIDA 
ST. PETERSBURG, FLORIDA 
TAMPA, FLORIDA 

ORLANDO, FLORIDA 
LAKELAND, FLORIDA 
SARASOTA, FLORIDA 

PALM BEACH, FLORIDA 

FT. LAUDERDALE, FLORIDA 
MIAMI, FLORIDA 

HAVANA, CUBA 








16 





AUTOMOTIVE NEWS, OCTOBER 21, 1946 








$350 Million 
In Surplus Tools 
To Go on Sale 


WASHINGTON.—In an acceler- 
ated national sales campaign, ap- 
proximately 350 million dollars 
worth of surplus government- 
owned machine tools will be of- 
fered for sale on a fixed-price ba- 
sis, Administrator Robert Little- 
john, of War Assets Administra- 
tion, stated last week in announc- 
ing WAA’s new pricing program. 
This action will be taken in an 
amendment to Regulation 13. 

The tools have proven slow sell- 
ers under the Clayton formula for 
standard general-purpose machine 
tools, and therefore are removed 
from the formula. 

Consisting mainly of general pur- 
pose, high production machine 
tools, the group also includes some 
specialized, non-standard tools, thus 
making it possible for many shops 
to acquire specialized equipment, 
with some alteration which can be 
used for general purpose. This 
large inventory will be disposed of 
through WAA’s 33 regional offices 


Big Buyers Reported 


Interested in Motors 


By Dana. Stuart 
Staff Correspondent 


NEW YORK.—It is no secret 











Stock Price > Averages 


Preeed’g Year 


THE CARBURETOR assembly table in|that some of the big investment 80 came, teuste Pty shee an 
the unit rebuild department of Louls Rose,|trusts and other large investors 10 parts, acces. |. 32.30 32.80 43.05 
somabline sand teatinn >: Derelt. It te as /have been buying common stocks,| 5 tires, rubbers .. 87.28 8818 650.30 

, of automotive | 25 automotives ... 38.88 39.30 45.90 


including shares 





month, plus more than 
day. Design and inst Pp 
equipment for this work has cut customer 
complaints to less than 2 percent, it is said. 


300 fuel pumps a 
Primes of tat 





companies, in the past few weeks. 
The scale of the buying will not 
be known until the investment 
companies announce their port- 
folios at the end of this quarter. 
Although word of this entry 
into the market of what is known 
in Wall Street as “smart money” 
has been a factor in some of the 
rallies in stocks, wise investors 
do not hurry their purchases be- 
cause of investment trust buying. 
The investment companies can- 
not hope to make all their pur- 
chases at, or even near the lows, 
local used-car dealer, was held up/in any given extended decline in 


some stocks. Then if prices go 
down, they can reduce the average 
cost by purchasing more. If they 
go up, they still can buy more and 
have a profit on their average 
price. 

Individual investors, therefore, 
cannot afford to tie up their funds 
in stocks at the first reports of 
“big money” buying. They also 
know that it is more difficult to 
find out when the investment 
trusts and other large investors are 
selling stocks than it is to learn 
of their buying. 





as well as through approved WAA 
dealers. 

Prospective purchasers may visit 
WAA warehouses or plants where 
machinery is located, to effect im- 
mediate purchase and delivery. 

The same price for like tools will 
prevail in all 33 regional offices, 
it was stated. 


Used Car Dealer Robbed 
ALTON, Ill.—Orville D. Evans, 














and robbed of $5,750 in cash andthe market. They can at times 


It is understood there was ex- 
his automobile last week. | such as this step in and acquire 


tended buying of General Motors 








Bee GET YOUR 


PLANT- 


START a new enterprise 


f gle (llaare 
XPAND your production 


MODERNIZE your facilities 
ADD a new process 


RELOCATE your business 
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To help you select—quickly—the exact property 
you want the War Assets Administration has issued 
a catalog called the PLANT-FINDER ... a printed 
listing of Government-owned facilities which have 
been (or may be) declared surplus for your pur- 


chase or lease. 


In this PLANT-FINDER you will see (as of the publi- 


cation date): 


1. Basic information (size, location, use and physical 
equipment) about every Government-owned plant; 


2. 


brochures; and 


posal now. . 


Notations earmarking particular plants on which more 
elaborate details are available through descriptive 


Information as to which plants are available for dis- 
- which plants, while now leased, are ° 
available for future sale . . 
their machinery and other equipment removed, leav- 
ing only the land and buildings for sale or lease. 






TODAY 
e, 










To make your use of this catalog easier, the 
PLANT-FINDER is fully indexed: 
(a) By alphabetical listing of the wartime lessee ; 
(b) By classes of products, or functions performed; 
(c) By floor areas of buildings; and 
(d) By geographical locations. 
Write, phone or call at your nearest War 


Assets Administration office today for your 
PLANT-FINDER. 


. which plants have had 





War ASSETS ADMINISTRATION 


Offices located at: ATLANTA * BALTIMORE + BIRMINGHAM « BOSTON -« CHARLOTTE + CHICAGO + CLEVELAND 
DALLAS + DENVER + DETROIT + 


OFFICE OF REAL PROPERTY DISPOSAL 


181-2 
HELENA + HOUSTON «+ JACKSONVILLE +» KANSAS ciTy, MO. 


LITTLE ROCK + LOS ANGELES + LOUISVILLE + MINNEAPOLIS « NASHVILLE » NEW ORLEANS + NEW YORK 
OMAHA + PHILADELPHIA + PORTLAND, ORE. + RICHMOND « ST. LOUIS « SALT LAKE CITY « SAN ANTONIO 
SAN FRANCISCO «+ SEATTLE « SPOKANE + TULSA 





at around 50. The day-to-day reg 
ord of transactions on the 
York Stock Exchange diselo 
substantial resistance by GM 
that level. There were large or¢ 
for the stock at that price 
it was slow to break below the 
level. Zi 
Such other automotive stocks gs 
Chrysler and Mack Truck, the le ¥ 
ing rubber shares and some of the 
better situated parts and accesgg 
issues are understood to have 
into large investor portfolios 
sizable amounts. ; 
Such buying is not for nex 
week or next month. The sh gr 
may be held for many months, 
Even those now forecasting 
business recession of serious p 
portions are not expecting it 
last longer than through 
first half of next year. They ex- 
pect that by that time the coun. 
try’s industrial machinery ¥ 
be back in working order. 


From the standpoint of big 
vestors, this is not too early t& 
begin buying stocks in anticipay 
tion of prosperity, beginning in 
the last half of 1947. The smaller 
investor looking for bargains, ho 
ever, may have better opportuni 
ties later if the business recessig 
is to occur. 


FINANCIAL 


Timken Officials 
Are Reelected 


CANTON, O.—The annual meets 
ing of shareholders of the Timken- 
Detroit Axle Co. here last week 
resulted in the reelection of Wal 
ter F. Rockwell and W. R. Timk 
to serve as directors for anoth 
three-year term. 

At a meeting of the board of di-| 
rectors following the shareholders) 
meeting the following officers were. 
reelected for the ensuing year? 
Willard F. Rockwell, chairman of 
the board; Walter F. Rockwell, 
president; R. L. Busse, vice-presi- 
dent; L. Ray Buckendale, vice- 
president; R. H. Trese, vice-presi- 
dent; P. V. Osborn, vice-president; 
L. W. Fischer, vice-president; N. 
R. Brownyer, vice-president; A. L 
Hawkins, treasurer; S. W. Warner, 
secretary, and L. C. Haltug, comp- 
troller. 


Galvin Profit Totals 


$406,393 in Quarter 

CHICAGO.—Galvin Mfg., manu- 
facturers of Motorola radios and 
car heaters, reports net profit after 
taxes, in the 13 weeks ended Aug. 
31, of $406,393, including a non- 
recurring profit from the sale of 
securities of $74,911. This compares 
with net profit before taxes of 
$147,416 in the quarterly period 
ended May 31, and a loss in the 
first quarter. : 
For the 39 weeks ended Aug. 31, 
net profit before taxes was $296,545, 
and after a tax provision of $74,136 
the profit was $222,409. 


Waukesha Profit Rises 


WAUKESHA, Wis. — Waukesha 
Motors reported net profit of $613,-— 
362 for the fiscal year ended July” 
31. Net sales for the year were 
$15,592,000, against a net of $28,- 7 
216,000 for 1945, when the net | 
profit was $608,572. The 1946 profit 
is after a provision of $950,000 for ~ 
State and federal taxes, as com- 
pared with $3,040,000 for taxes in 
1945. . 
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For Finance Companies and 
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Time-Sales 


Write fer Full Particulars 


RESOLUTE FIRE 


INSURANCE CO. 
A New England Stock Company 
Organized in 1926 


360 MAIN ST. 
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31, . - . 
e Marriage, indeed, is a wonderful state, 

It makes two people one, or so they relate. 
na This perfect condition is very romantic 
i But Hollingshead finds—(not being pedantic) 
Ae 
re That guys and their gals can be oceans apart 
oa On a buy each can honestly classify “smart.” 
in 
= To any of you whom this problem perplexes 
» 

The makers of Venus say sell to both sexes 
The American Magazine double-exposes 
k Their ads to both sexes—it’s under both noses. 








We 
Metta 
Magazine 


DOUBLE-EXPOSES 
AUTOMOTIVE ADS 
TO BOTH SEXES 








+? The double exposure you get in this be f 
| Is a sure-fire way to keep sales on the 
BUD SCHIRMER, Detroit Manager e H. A. PATTERSON 


General Motors Building, Detroit 2, Michigan 


THE CROWELL-COLLIER PUBLISHING COMPANY, 250 PARK AVENUE, 
PUBLISHERS OF THE AMERICAN MAGAZINE, 








NEW YORK 17, N. Y. 
COLLIER'S, WOMAN'S HOME COMPANION 
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Competition for the motorist’s preference is growing 


keener, as every dealer knows...and the dealer 
doing the most effective selling job now will be the 
one ahead in sales and profits tomorrow. That’s why 
Nash Dealers are so enthusiastic about the Nash 
outdoor advertising campaign. For... as in the 
October poster reproduced here . . . Nash posters 


have a warm, uniquely human quality that stops the 


& 


pe AnEAD WITH 


eye on any highway. Which is why these posters 
have so much influence in bringing more and more 


customers into Nash Dealer showrooms! 


Wash. Maton. 


Division of Nash-Kelvinator Corporation, Detroit 32, Michigan 
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Inter-Country 
Rubber Board 
To End Dec. 31 


WASHINGTON.—Having recom- 
mended allocations of natural rub- 
ber for the fourth quarter, 1946, 
the combined rubber committee 
has agreed that in view of the in- 
creased quantities of natural rub- 
ber becoming available, interna- 
tional allocation control need not 
continue beyond the end of this 
year. The member governments 
have, therefore, agreed that the 
committee be terminated as of Dec. 
31, 1946. 

The Combined Rubber committee 
was formed following the termina- 
tion of the Combined Raw Mate- 
rials board at the end of 1945, to 
continue the allocation of the 
world supply of crude rubber as 
long as that seemed necessary. Its 
member countries are the United 
States, the United Kingdom, Neth- 
erlands, France, Belgium and 
Canada. 


New Bobbi Car Dealer 


F. E. Leisure has been named 
authorized dealer for the new Bobbi 
ear in Frankton, Ind. 








SOUTHERN CALIFORNIA news and radio men were guests of Henry L. Clark, man- 


ager, General Motors assembly plant, 


along the assembly line. Buick, 


South Gate, Cali 
through the plant last week. News and radio men watch body being 1 
Oldsmobile and Pontiac cars are assembled there. 


f., at a luncheon and tour 
Ned on chassi 





Approximately 65 percent of all male employes are veterans of World War II. More 


than 4,500 persons are employed. 





Gates Rubber to Construct 
$267,000 Lab at Denver 
DENVER.— Gates Rubber Co. 
here has been granted a $267,000 
building permit by the City Build- 
ing department for the construc- 
tion of a research building. The 
building will be used for chemical 





engineering and research, accord- 
ing to John G. Gates, secretary- 
treasurer of the company. 





Koehler Gets More Room 

Otto Koehler (Chrysler), of Dais- 
etta, Tex., has completed an altera- 
tion program which enlarged all 
the departments in the dealership. 





Ban on German Cars Will 


STOCKHOLM, Sweden.— From 
official declarations from _ allied 
quarters it is evident that German 
cars will not be allowed to com- 
pete on the Swedish market, ac- 
cording to a report received from 
the Swedish associate of members 
of the Assn. of Export Advertising 
Agencies. 

This means that United States 
and Great Britain will be prac- 
tically alone in competing for the 
previous German quota. 

At present, England appears to 
have the inside track because its 
small cars are more desirable in 
view of high gasoline prices in 
Sweden. But, it is reported, the 
Swedes are fond of speedy Ameri- 
can cars and U. S. makers will 
probably get a good share of the 
“German cake,” providing prices 
are not too high in comparison 
with the English vehicles. 

The French Citroen and Renault 
are expected to try to hold their 
part of the Swedish market, and 
if possible increase it. But, so far, 





lack of raw material and labor 





ease CHANCE 


repared by 


When you think of “national” advertising . . . think a minute of this fact : 26% 


of all U. S. drug sales are made in only 17 counties, among only 19% of the population. 


You see, markets are not national . . . they’re local. Every sale your 
advertising makes is a local transaction between a local consumer and a local dealer. 


Multiplied many times in many markets . . . this local sale builds into nationgl business. 


But markets differ as people differ. That’s why newspaper advertising is so efficient. 
It enables you to take advantage of those differences. Newspapers, with 51,000,000 
circulation daily in the U. S. and Canada, are the biggest mass medium. 

They reach practically everybody. Yet they give you unique precision control. 


With newspaper advertising you can build sales where you want them when 


you want them.. 
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business 


ls 


local 


. and at low cost, with no waste. 


Our business analysis people have lots of facts. 


Maybe they can put some together about your business. Try them. 


AMERICAN NEWSPAPER PUBLISHERS ASSN 


the bureau of advertisin g 


370 LEXINGTON AVE, NEW YORK 


f Advertising and published by the Oregon Journal, Portland, in the interest of more effective advertising 
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Swedish Auto Market 


Heighten U. S. and British 


Chances, but Russia Is Dark Horse 


have held the French makers to 
delivery of only a few dozen ve- 
hicles. 

A dark horse in the battle for 
the Swedish market is the Rus- 
sian automobile industry. Nego- 
tiations between Swedish inter- 
ests and Russian automobile fac- 
tories are reported complete for 
the delivery of Russian automo- 
biles in Sweden by the spring of 
1947. 

The Swedish automobile indus- 
try is also expected to try to ex- 
pand its share of the market. 
Volvo manufacturing plans call 
for 20,000 cars a year, starting in 
1947, 

Scania-Vabis, which in addition 
to its own output of 2,000 heavy 
trucks a year now represents Wil- 
lys-Overland in Sweden, expects to 
enter the passenger car field im- 
mediately. Willys passenger cars 
will be assembled at Scania’s plant 
in Sodertalje, and the sale of Wil- 
lys jeeps has already been started. 

In the small car field, Volvo ap- 
pears to have a trump in its PV- 
444. In addition much _ interest 
evolves around the small motor 
which will be made by the Swed- 
ish Airplane Co., starting in 1948. 

Reports on sales organizations 
indicate that Ford, GMC, Scania- 
Vabis, Volvo and Nykopings Bil- 
fabrik (representing Plymouth- 
Fargo) are well estab- 
lished. The first three, which 
have the strongest dealer organ- 
izations, have about 100 dealers 
each. 

There are no restrictions on the 
import of automobiles in Sweden. 
The import duty on trucks, and on 
passenger cars with a cylinder vol- 
ume below 1.6 liters, is 15 percent. 
On passenger cars with a larger 
cylinder volume, it is 20 percent. 

Lack of spare parts in Sweden 
is especially great. A shortage of 
pumps has prevented a 100 percent 
return to liquid fuel. Further, it is 
estimated that out of the 160,000 
cars, trucks and buses in Sweden, 
80 percent need to be replaced im- 
mediately. 

On spare parts the import duty 
in Sweden is 17-18 percent. 


Pa. Vehicle Check 
Starts Nov. l 


HARRISBURG, Pa.— (UTPS) — 
With a new compulsory motor ve- 
hicle inspection period beginning 
in Pennsylvania on Nov. 1, Claude 
S. Klugh, manager of the Penn- 
sylvania Automotive Assn., has an- 
nounced that more than 100,000 
cards urging motorists to have an 
“early inspection” made during the 
coming three-month period have 
been ordered by PAA members. 

Klugh also said that PAA has 
been notified by the revenue de- 
partment that inspection stickers, 
placed on windshields by official 
inspection stations after the car’s 
safety condition has been ap- 
proved, are not expected by the 
department until the middle of 
October. Klugh urged inspection 
stations to be prompt in sending 
in requisitions to guarantee de- 
livery of stickers in sufficient time 
for the opening of the campaign. 
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| Idea Box for Firms 


Management Parley Honors Hoffman; Hears 
Tips on Avoiding Labor Tiffs 


BOSTON.-—Paul Hoffman, chair- 
man, Committee for Economic De- 
yelopment and president of Stude- 
baker, predicted last week that dur- 
ing the next 25 years the U. S. will 
gee “unparalleled progress” toward 
a “certainty of opportunity” for 
everyone, a doubling of real income 
and the virtual abolition of poverty. 
He spoke before the two-day In- 


dustrial Relations conference of 
American Management Assn. at 
which industry executives and 


union officials are participating in 
the first public discussion of labor’s 
current demands. 

He said it was his “sincere be- 
lief that if we take full advantage 
of the potentialities of our capital- 
istic system, and if we remain at 
peace, the real incomes of most of 
our people can be doubled within 
the next 25 years and that we can 
also largely realize the age-old 
dream of abolishing poverty.” 

Prior to his speech, Hoffman 
was awarded the Henry Laurence 
Gannt Memorial Gold Medal 
given annually for distinguished 
achievement in industrial man- 
agement as a service to the com- 
munity. Hoffman was cited for 
providing an example of success- 
ful management - labor relations 
at Studebaker which has avoided 
major labor difficulties in 94 
years of existence and for lead- 
ership in developing private and 
public management policies 
through the CED to foster a sta- 
ble national economy. 

He warned the conference, how- 
ever, that his predictions would 
not be realized “unless we draw 
more heavily upon the capacity of 
our people for working and think- 
ing.” 

“We have great faith in the 
American people but we are under 
no delusions as to their eagerness 
to work for the sake of working 
or to think because they love to 
think,” he said. “Nor are we par- 
ticularly happy about the present 
relationship between the various 
elements of our economy.” 

He said that although the Amer- 
ican system traditionally offered 
rich reward for hard work and cre- 
ative thinking, the tendency in re- 
cent years “has been to dilute the 
reward and the penalties.” 

He termed as “risky business” 
increasing difficulties in giving 
workers extra pay for extra work 
and income tax schedules that 
provide “little more in the way of 
net income for our creative peo- 
ple—whether they be artists, en- 
gineers, designers or executives 





Marine engines, 
fuel, lubricants, 


Parts and acces- 
sories, 
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Automobiles — 

that provide the 

transportation {>> 
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uted greatly to 
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Automotive advertisers find in Yachting 
an exceptionally responsive market. 
Yachting’s seen, because they are 
boating fans, have more occasion to use 
automotive products .. . and have the 
means to buy the best. 

Leading publication in the boating field 

in chreulation and advertising volume. 





YACHTING PUBLISHING CORPORATION 
205 E. 42nd Street * New York 17, N. Y. 





than if they were doing a routine 
job.” 

Speaking of labor relations, Hoff- 
man said, “There is a need for a 
new framework of laws and policies 
to give maximum encouragement 
to peaceful negotiations, but a new 
framework will be of no avail un- 
less we first manifest a new spirit.” 

He called for an approach to 
proposals for increasing the stabil- 
ity of the national economy that 
would be “humanistic rather than 
legalistic or mechanistic.” 

“There has been altogether too 
much willingness—yes, even eager- 
ness—to use force in the settlement 
of industrial disputes. Our indus- 
trial progress since V-J Day has 
been hampered by a plethora of 
strikes most of which should never 
have taken place.” 

“Most of them would not have 
taken place if there had been on 
the part of both industrial and 
labor leaders a willingness to fight 
and fight desperately hard for in- 
dustrial peace.” 

Management not only fails to 


get its message across to em- 
ployes but seems to be in doubt 
as to what its message is, Martin 

Dodge, Dodge & Mugridge, New 
York public relations counsel, 
told the conference. 

“If you canvass industry in an 
effort to seek agreement on this 
question,” he said, “the highest 
common denominator on which you 
can secure agreement will still be 
so low that it will be innocuous. 
In a given company or plant the 
problem becomes simplified, though 
still difficult. The desire will be to 
clarify controversial questions, but 
in many cases after these have 
been spelled out on paper and 
watered down to a form approved 
by management and legal counsel, 
they become about as effective as 
a nursery rhyme.” 

“Employes are interested in in- 
formation, not propaganda or argu- 
ment. Few people in this world 
ever really won an argument. Con- 
viction is usually emotional, not 
mental. Argument only results in 
generating adverse emotions. Tell 
the facts, for instance, about profits, 
4 percent of the sales dollar and 
not 60 percent as many believe. Tell 
the facts about wages and salaries 
—87 percent goes to wages, only 13 








ARNOLD READING, center, used to be Seattle regional manager for De Soto but 
is now general manager of Winthrop Motor Co. (De Soto-Plymouth), Tacoma, Wash. 
On a recent visit to the De Soto plant, he was photographed with J. B. Wagstaff, vice- 
president in charge of sales, right, and R. M. Rowland, western division sales manager. 





Let the employes in at the earliest 
possible moment on the company’s 
future.” 


percent to salaries, not the reverse 
as some employes believe. Time 
pronouncements to spike rumors. 




















grations made SEATTLE great 


SEATTLE IS YOUNG! In a man’s lifetime—66 years— 

Seattle has grown from a village of 3,500 in 1880 to a 
great city of more than a half-million, with another quarter- 
million within 20 miles of the city limits. In 1883, comple- 
tion of the transcontinental railway marked the first great 
migration. By 1900 Seattle’s population was 80,830! 


Os! 


—_ 





IN 1898 THE ALASKA GOLD RUSH. attracted 
men of adventure from all over the world. Thousands saw 
Seattle for the first time, enjoyed its climate and recognized 


opportunity in this new lan 


d. They decided to stay. By 1910 


Seattle’s population was 237,000! 





a 


globe. Seattle-made equipment of nearly every description played 
a part in every battle of the war, on land and sea. Tens of 
thousands more people moved to Seattle. Again they stayed! 
Today Seattle’s city zone population well exceeds a half million 
—with another quarter-million living within 20 miles of the city 
limits, Seattle is rated America’s 15th largest market! 


IN 1941, WORLD WAR II found Seattle a great 
industrial city. Seattle-built B-17’s and B-29’s circled the 


x5} IN 1917 THE FIRST WORLD WAR brought a 
huge demand for ships and timber. The Seattle region be- 
came the shipbuilding, lumbering and foreign trade capital of 
the North Pacific. More thousands came to Seattle, liked it, and 


stayed. 1920 population—315,000. 
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SEATTLE, WASHINGTON losis = 


Represented by: O'MARA & ORMSBEE, INC. 
NEW YORK e CHICAGO e DETROIT « LOS ANGELES « SAN FRANCISCO 
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Auto Personnel 








White Names Lindblom 
As Chief Engineer 

Appointment of Carl A. Lindblom 
as chief engineer of the White Mo- 
tor Co. has been announced by F. 
S. Baster, vice-president in charge 
of engineering. 

During the war Lindblom was 
chief of the Armored Car Section, 
Office of the Chief of Ordnance in 
Detroit. Following this he went to 
Sweden as chief engineer for Volvo, 
a company he had been with earlier 
in his career. 

+ * * 


Canadian Auto Chamber 


Names Gregg, Caskin 

D. B. Gregg, president of the 
Ford Motor Co. of Canada, Ltd., 
and V. C. Caskin, vice-president of 
the Studebaker Corp. of Canada, 
Ltd., have been elected directors 
of the Canadian Automobile Cham- 
ber of Commerce. 

* * * 


Porter Picks Dobson 
For Vice-President 


H. K. Porter Co., Inc., has an- | section of the 





| W. C. Flaherty 


nounced the election of C. R. Dob- 
son as vice-president in charge of 
operation. Dobson, former chief in- 
dustrial engineer of the Jones & 
Laughlin Steel Corp., will supervise 
operations of the seven Porter 
manufacturing plants. 

+ . * 


Flaherty Succeeds Scoville 
As Chrysler Statistician 


B. E. Hutchinson, chairman of 
the Finance committee of Chrysler 
Corp., has announced the appoint- 

ment of William 

OC. Flaherty as 

chief statistician 

of the corpora- 
tion, succeeding 

John W. Scoville, 

who resigned 

Sept. 30, 1945. . 

Flaherty comes 
to Detroit from 

Washington, 

where he was 

chief of the Ex- 
ports and Ship- 
ping Statistics 
Foreign Trade di- 





vision, Bureau of Census. Prior to 

that he taught statistics and math- 

ematics at Georgetown University. 
* * aa 


Van Saw Joins Farm Division 


Of G-P as Factory Manager 


Appointment of Vern E. Van 
Saw as factory manager of the 
farm equipment division of Gra- 
ham-Paige was announced last 
week by Joseph W. Frazer, presi- 
dent. 

Associated with General Motors 
Corp. for 32 years, Van Saw was 
general superintendent of the De- 
troit Transmission division until 
he resigned to join Chrysler. Dur- 
ing the war he served on special 
assignment in the office of E. J. 
Hunt, then operating manager of 
the Chrysler tank arsenal, and now 
operations manager at Willow Run. 

* * 7 


Tomkinson Leaves Goodrich 


After 43-Year Association 


Thomas B. Tomkinson, controller 
of B. F. Goodrich since 1927 and a 
director from 1928 to 1940, an- 
nounced last week that he will re- 
tire Dec. 31. He completed 43 years 
of continuous service Aug. 6. He 
plans to live alternately in Akron 
and Florida. 

“Tommy,” as he is known to his 











THE HARMONY of Studebaker labor-management relations was hailed last week 
when Paul G. Hoffman, president, received the Henry Laurence Gantt memorial gold 
metal. Left to right, John A. Willard, chairman of the award board; Hoffman and 
Raiph E. Flanders, who made the chief address, The medal is annually awarded for 
“distinguished achievement in industrial management as a service to the community.”’ 





colleagues and friends, entered the 
rubber industry by working school 
vacation periods for the Diamond 
Rubber. His first full time job 
came when, at 16, he joined the 
cost department at Diamond. His 
weekly salary was $7.92. He con- 











UP AND COMING the Post-Home News is going places in 


America’s No. 1 market. Already it’s the 


second largest evening tabloid circulation in the U. S. 


Spurt your New York City sales with this extra selling power. 


Join the dozens of national advertisers signed up since Spring. 


You’ll build new volume and profit among more than 360,000 ample-budget families— 


of them by unique-in-New York home delivery. 


reach nearly a third 


Ln families, the 


Post-Home News is fifth “city” 
in the nation. To sell this city within New 
York, where newspapers do the he 
selling, you must uee the Post-Home 


ey 
ewe. 


-. New York Post -Home News 


Dorothy S. Thackrey, Publisher * T. O Thockrey, Editor and General Manager 





Nationally 


THEODORO ADVERTISING SERVICE, 75 WEST STREET 





Detroit: 803 Ford Building 


ap represented by 


Chicago: 141 W. Jackson Bivd. 


NEW YORK 6, N. Y., Edward C, Kennelly, General Manager 


tinued his schooling at night, spe- 
cializing in accounting, and at 21 
was named head of the cost de- 
partment. He has served under 
five presidents, B. G. Work, Harry 
Hough, J. D. Tew, S. B. Robertson 


and John L. Collyer. 
* * * 


McLaren, Wargo, Elsasser 
Promoted by Timken Bearing 


Three appointments in the steel 
and tube division of Timken Roller 
Bearing, Canton, O., were an- 
nounced last week. H. R. McLaren, 
formerly superintendent of tube 
mills, has been made assistant gen- 
eral superintendent; J. P. Wargo, 
assistant superintendent of tube 
mills and finishing departments, 
becomes superintendent of tube 
mills; while R. R. Elsasser, until 
recently manager of the Newton 
Falls, O., plant will be assistant 
superintendent of tube mills. 

7 « + 


Jason Takes New Post 


Jack H. Jason, who has been in 
the automotive industry for the 
past 18 years, has joined Associated 
Business Brokers as associate in 
charge of the automotive division. 
He will handle the sales of garages, 
gas stations, auto accessories and 
other automotive concerns. The 
firm is at 341 Madison Ave., New 
York. 


~ * * 
Galdabini Promoted 
Perfex Corp., Milwaukee, last 


week announced the promotion of 
E. J. Galdabini to purchasing agent. 
A graduate electrical engineer from 
Notre Dame and formerly a sales 
engineer with Globe Union, Galda- 
bini joined Perfex 10 years ago as 
assistant sales manager of the con- 
trols division. Early this year he 
was named manager of factory 
office sales. 

Walter Quade has been named 
assistant purchasing agent. 

* 


H. R. Duffey, former special agent 
in charge of the Phoenix, Ariz., 
office of the Federal Bureau of In- 
vestigation, has been appointed 
labor relations counselor for Hein- 
Werner Motor Parts Corp., here. 

* + 


George H. Thornley, president of 
the World Trade Foundation of 
America, Inc., announces the ap- 
pointment of Warren S. Lockwood, 
foreign trade consultant, as vice- 
president in charge of overseas 
activities. 








OWNER FOLLOW-UP 


Here is what Customer Control is doing 
for dealers from coast-to-coast: 
1. Holding active owners 
2. Bringing in inactive owners 
3. Increasing labor and parts sales 
4. Contacting all owners every 
60 days, automatically 
5. Eliminating all dealer work 
6. Operating outside of the 
dealership 
If you want to prevent a drop in ser- 
vice volume, let us show you why Ous- 
tomer Control has performed success- 
fully while in national operation for the 
past fifteen years. Write today to 


Customer Control, Inc. 
5 Court Square 
LONG ISLAND CITY 1, N. Y. 
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AUTO ACCESSORY MANUFACTURERS NEED THIS BOOK! 


IN THE OREGON MARKET 


ooo IT IS THE FIRST COMPLETE COMPILATION OF 
OREGON MARKET DATA since the 1940 CENSUS! 


With the help of this book, manufacturers 
get a true picture of the phenomenal growth 
of the big Oregon Market. It is filled with 
information which will help you evaluate your 
new sales potential in this big market. If you 


have not received your copy, write today! 

















You can Win Distribution Quickly in the Growing Oregon Market! 
Things are happening here! This billion dollar retail market shouts: “Sales Opportunity!” 


It’s a market of a million-and-a-half 
persons, where per capita buying income 
is 27% above the national average. Peo- 
ple here are clamoring for goods—your 
goods — now! 


Wholesalers and retailers can sell your 
products where wartime savings have 


A POWERFUL SELLING MEDIUM... gives added 
incentive for selling ALL the Oregon Market as a unit. 
Portland circulation is intense—more than 7 out of 
every 10 families daily, 9 out of 10 Sunday. Coverage 
of the entire market is exceptional; more than 4 of 
every 10 families daily, more than 5 out of every 10 on 
Sunday. The Oregonian, first in daily circulation, first 
in Sunday circulation, and first in reader influence, is 
the medium to use to back up your wholesalers and 
retailers to get consumer sales. 


not been depleted by prolonged strikes 
and production shutdowns. 


Yes, this situation shouts opportunity— 
an opportunity for every manufacturer 
to gain, at low cost, widespread distribu- 
tion in the big, growing Oregon Market. 
ACT NOW! 


PORTLAND, OREGON 


REPRESENTED NATIONALLY BY 
PAUL BLOCK & ASSOCIATES 
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Dealer 





mer and Julius Stone and Anne E. 
Barron. 


Edwards Pontiac Co., Baraboo; 





Doings 


200 shares of stock at $100 per 





Packard Dealership Opened 


By Brown in Asheville, N. C. 


Brown Motor Co. (Packard) has 
formally opened in its new home, 
144 Coxe Ave., Asheville, N. C. 


Fred Brown, operator of F & G 
Motors, has operated a Packard 
dealership here for 11 years in con- 
nection with the former company, 
which had the Hudson deal, too. He 
said that expanding business has 
made it necessary to locate the 
Packard dealership in the new 
quarters, where it will be operated 
at Brown Motor. 

+ + * 


Ferguson Truck Moves 
Into $150,000 Home 


Ferguson Truck & Equipment 
Co., Ltd. (Kenworth-Diamond T) 
is now installed in its new quar- 
ters at Main St. and Fourth Ave., 
Vancouver, B. C. The building is 
of concrete and steel construction 
and cost $150,000. W. J. Ferguson 
is president. 

The showrooms have 15,000 





square feet of space, and occupy 
the front portion of the main floor, 
display windows covering the full 
extent of the frontage on both 
streets. The parts department is 
in the south end of the building, 
and is 25 by 120 feet. Offices are in 
the central portion of the main 
floor and are 60 by 30 feet. Storage 
space of 6,000 square feet is pro- 
vided for new equipment at the 
rear of the main floor. 

o a 


Four New Dealerships 
Authorized in Wisconsin 


The records of the Wisconsin 
secretary of state show the follow- 
ing new sales corporations as hav- 
ing been authorized: 

Al Rudolf Motors, Inc., at Apple- 
ton; 750 shares of capital stock at 
$100 per share; incorporators: Alex- 
ander and Lucile Rudolf and Wil- 
lard J. Schenck. 

Stone Motor Co. Green Bay; 
1,800 shares of capital stock at $100 
per share, to deal in motor pro- 
pelled vehicles; incorporators: El- 


share; incorporators: Mabel Ed- 
wards, Robert Rosenberg and L. H. 
Eckhardt. : 

Born’s Motor Sales, Inc., She- 
boygan; 250 shares of capital stock 
at $100 per share; incorporators: 
Clarence J. and Evelyn M. Born 
and Ella Weber. —' 


Lahann Completes Building 


In Correctionville, la. 

Walter Lahann (Chrysler), of 
Correctionville, Ia., has completed 
a new building for his dealership, 
75 by 120 feet. He is now awaiting 
the delivery of equipment and fix- 
tures to finish the showroom, offices 


and parts department. 
* * * 


Hancock Opens New Home 


In Columbia, S. C. 

The Hancock Buick Co. has for- 
mally opened its new 22,500-square 
foot building in Columbia, S. C. 

The new structure contains a 
showroom 35 by 56 feet, a service 
department which will house 32 
automobiles, five modernly equip- 
ped offices, parts department (con- 








AT FORMAL OPENING lIast week of Goldhar-Zimner (Chrysler-Plymouth), 18500 
Livernois, Detroit, were, left to right, Ben Zimner, secretary-treasurer of the new deal- 
ership; Joseph A. O’Maliey, assistant general sales manager, Chrysler division; B. M. 
Miller, Chrysler regional manager in Detroit; Jack D. Goldhar, president of new firm. 





taining approximately $35,000 worth 
of mechanism), mezzanine floor, 
and clients’ room. 

* +. 


Muntz Gets N. Y. Franchise 


For Graham and Kaiser 


Muntz Car Co., headed by Earl 
(Madman) Muntz, Los Angeles, has 
been appointed the New York area 
distributor for Graham-Paige prod- 
ucts and metropolitan dealer for 
Kaiser-Frazer, it is announced by 
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AUTO SALESMAN making a call! 


One of the nation’s leading automobile salesmen makes a daily call to 
thousands of homes in Greater Cicveland. For cars will sell where cars 
have sold. And though Cleveland isn’t the largest city in the country, it 
is among the largest in automobile owners, on a per capita basis. It is no 
coincidence, therefore, that the Cleveland Plain Dealer is one of the 
leading newspapers in the country in passenger car advertising lineage 
.+.a@ position that has been maintained consistently for many years. 


Car sales broken down into 268 census tracts in Cuyahoga County 
(Greater Cleveland) show a striking parallel with Plain Dealer reader- 


reason enough to give first consideration in automobile 


ez 


and automotive product schedules to this leading auto salesman. 









| LEFTISTS BEATEN WW FRENGA ELECTION 
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discuss 





Facts for Cddvertisers 


Studies by the Market Survey 
Department of the Plain Dealer 
not only reveal detailed sales 
breakdowns from 1928 to 1942, 
but also trace Plain Dealer 
readership to car sales, and 
serve as a guide to just where 
dealer representation is needed 
—to achieve maximum 


an appointment with you to 


ing potentialities in Cleveland. 


sales. 
all be glad to make 


in detail your market- 








CLEVELAND 


A. S. Grant, Atlanta 


PLAIN DEALER 


Cleveland’s Home Newspaper 
John B. Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 





W. A. MacDonald, vice-president 
in charge of sales of the Willow 
Run auto firms. 

Muntz, who also holds the K-F 
and Graham franchise in Los An- 
geles, will take over the showroom 
at 1710 Broadway formerly occu- 
pied by Regional Motor Sales Corp. 
In addition to the five New York 
city boroughs, Muntz will distrib- 
ute cars and farm equipment 
through 72 dealers in the counties 
of Dutchess, Sullivan, Putnam, 
Orange, Rockland, Westchester, 
Nassau, Suffolk and Ulster. 

* * + 


Kaiser's Own 
Long Ambition Realized 
In Calif. Dealership 


Realizing a “long-cherished am- 
bition to market his own car in his 
home territory,” Henry J. Kaiser, 
chairman of Kaiser-Frazer Corp., 
has formed his own dealership in 
Oakland and San Francisco, Calif. 
The firm is known as Henry J. 
Kaiser Motors. Ward Humphreys 
is general manager. 

The dealership occupies sales- 
rooms fronting on Broadway in 
Oakland and a corner site at Van 
Ness and Post in San Francisco. 


Kaiser’s firm is a dealer for the 
Kaiser car and distributor for 
Frazer in 32 counties in northern 
California. 


However, the public won’t get an 
undue advantage by going to “the 
boss.” Spokesmen for the corpora- 
tion pointed out that there will be 
no “extra” cars delivered to the 
Kaiser dealership, emphasizing that 
the quota will be set up on the 
same basis as the entire dealer or- 
ganization. 

a * * 


New Lincoln-Mercury Dealer 


Named in Gary, Ind. 


Clark-Welter Motors, Inc., 401 E. 
Fifth Ave., has been appointed ex- 
clusive dealer for Lincoln-Mercury 
in Gary, Ind. 

aa 


ar 


Altman Gets Charter 


Altman Cadillac Co. Inc., 
Charleston, S. C., has been granted 
a charter to deal in motor vehicles 
under authorized capital stock of 
$25,000. James J. Altman is presi- 
dent and treasurer; Katherine O. 
Altman, secretary. 

* * * 


Brown Moves 


R. E. Brown, owner and manager 
of Brown Chevrolet Co., and Brown 
Tractor Co., at Chandler, Ariz., has 
sold the tractor firm and is moving 
the motor firm to a building which 
formerly housed the tractor firm. 

* * + 


Cross Succeeds Anderson 


George H. Cross has been ap- 
pointed service manager for Border 
Motors (Chrysler - Plymouth) at 
Douglas, Ariz. He succeeds Gordon 
R. Anderson, who is becoming man- 
ager of Gadsden Auto Service in 
Douglas. 


* * * 


Kiwanis Elects Newell 


Elliott C. Newell, local automo- 
bile dealer, has been elected presi- 
dent for 1947 of the Melbourne 
Kiwanis Club in Florida. 

+ + * 


Oestreicher, Inc., Columbus, O., 
has been granted a charter. It will 
take over the operation of the Rob- 
ert T. Oestricher Co., automobile 
and truck dealers. Incorporators, in 
addition to Robert T. Ocestreicher, 
are his son, Robert G., and James 
E. Hale. The dealership is building 
a new home at 447 E. Main St. 
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NEW YORK TIMES. 


002,883 
SUNDAY CIRCULATION 





BREAKS ALL SIX-MONTH RECORDS 


This is a post-war report on circulation growth 
of The New York Times. 

In the six months ended September 30, the 
Sunday net paid sale of The Times was 1,002,883. 
This represents a gain of 150,901 over the same 
period last year, a gain of 214,337 over 1941 and 
an all-time high record for any six month period 
in The Times history. 

Weekday circulation averaged 538,978, an 


increase of 7,520 over last year and 83,153 over 


the corresponding six month period of 1941. 





The New Work Times 


“ALL THE NEWS THAT’S FIT TO PRINT” 


There is a reason for every circulation gain. 
During the wartime period of drastic newsprint 
restrictions, The Times maintained its usual, com- 
plete news coverage as its most important re- 
sponsibility. As a result, thousands of additional 
readers turned to The Times, particularly those 
who demanded all the news, all the time. 

Post-war circulation records clearly demon- 
strate that interest in The Times has continued to 
increase. The Times emerges today stronger, bet- 


ter able than ever before to serve its advertisers. 
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New A 





A new approach to solving in- 
dustry public relations problems 
on the community level by con- 


verting company house organs into 


daily newspaper advertisements 
was advanced last week by the 
Hartford (Conn.) Courant. 

The plan, including proofs of 
a suggested format, is being 
mailed by the Bureau of Adver- 
tising, American Newspaper Pub- 
lishers Assn., to its 1,057 daily 
newspaper members. 

“In its effort to get its story to 
the public,” the Courant says, “in- 
dustry has overlooked a main 
tenet of advertising and of jour- 
nalism—what do people like to 
read?” 

Drawing on the findings of the 
Continuing Study of Newspaper 
Reading, the Courant points out 
that “overwhelmingly, human in- 


.—Auto Advertising— 


proach Used 


On Industry PR 
By Bob Finlay 








terest leads everything else” in the 
daily mewspaper in_ attracting 
readers. 

The Courant suggests that the 
newspaper house organ, employ- 
ing human interest elements, 
would have a good chance of be- 
ing thoroughly read. 

The plan suggested by the Cour- 
ant would have the companies in 
a community jointly sponsor the 
newspaper house organ. This would 
appear regularly every week, each 
advertisement devoted to a differ- 
ent company. 


AT THE FIRST all automobile television 





d from G 


I Electric tele- 





show, b 


vision station, WRGB, Schenectady, are (left to right): G. E. Markham, station man- 
ager; KR. C. Somerville, assistant general sales manager, field organization, Plymouth; 
J. E. Bayne, general sales manager, Plymouth; Charles Bishop, assistant to A. vander- 
Zee, vice-president, Chrysler; H. B. Heberling, assistant general sales manager, ad- 
vertising, Plymouth. 





Billboard Television 

Use of television on billboards 
is being studied by experts, prep- 
aratory to filing formal application 
with the Federal Communications 
Commission by John Donnelly & 
Sons, large New England member 





of the Standard Outdoor Advertis- 
ing Network, it was learned last 


week. 


Advertising Up 


Media Records reports that au- 


tomotive linage in newspapers was 


4,046,002 in August, high point for 
the year and, with the exception of 
the 5,362,646 lines in November, 
1945, highest since February, 1941. 

It was an increase of 402,394 
over the 3,643,608 lines in July, 1946. 
Total newspaper linage also was 





everyone wants 
Salety in his 
new car... 


Here’s a safety feature that is sure-fire ammunition for 
any sales force. With clutch-pedal starting the clutch is 
always disengaged when the engine starts. And you can 
add clutch-pedal starting to your cars with Bendix* Drive 
more simply and inexpensively than any other way. 


Since the clutch pedal is already depressed when the 
starter engages, the strain on the battery and starter 
motor is greatly lessened. If the clutch is accidentally 
pushed all the way down to the starter button while the 


/ 
{ 





“Bendix Drive 





SPECIALISTS IN ALL TYPES OF § 


ELMIRA 








engine is running, the inherent design of the Bendix 
Drive prevents starter engagement or damage. 


Higher break-away torque making for increased power 
and rugged, durable construction are other reasons 
Bendix Starter Drives have performed reliably in over 
65 million installations. Investigate Bendix Drive—you'll 
find the newest of the new cars depend on Bendix Drive 


for safe, sure starting. 


ECLIPSE MACHINE DIVISION 
of Bendix Aviation Corporation 


. NEW YORK 


*REG. U.S. PAT. OFF. 






AVIATION CORPORATION 





up in August—144,288,449 lines com- 
pared with 131,279,664 in July, al- 
though August’s figure was ex- 
ceeded by those of March and 
April. 

Low month in automotive linage 
this year was February, with 
2,092,233. 


Marketing Parley 


The Detroit conference of the 
American Marketing Assn. will be 
held at the Hotel Statler Oct. 24- 
25. Nearly 500 advertising, market- 
ing and distribution people are ex- 
pected. The Friday luncheon will 
= _— jointly with the Adcraft 

ub. 


Life’s World 

One of the most interesting pro- 
motional books to come along is 
Life’s “This Curious World,” which 
tells a factual story about the in- 
creased capacity of American peo- 
ple to learn, and their desire to 
know more about the world in 
which they live. 


The book also describes how Life, 
recognizing this mental grow-up of 
the people, helps satisfy their curi- 
osity. 


Women’s Magazines 

Good Housekeeping is currently 
releasing the fourth report of 
“Continuing Study of Women’s 
Magazine Audiences.” As _ before, 
this study was conducted by Elmo 
Roper. 

The report shows total reader- 
ship for each of the women’s serv- 
ice magazines plus supplemental 
data breaking down the figures into 
age groups, city size, economic lev- 
els, etc. According to the report, 
Good Housekeeping again shows 
more readers per copy than any 
.. the magazines in its general 

eld. 


Nash Mat Service 


Nash Motors is distributing to 
dealers a broadside describing a 
new advertising mat service. The 
new service contains a full selec- 
tion of newspaper posters, timely 
new-car promotions and _ service 
“stopper” ads. 

Order cards, included with the 
broadside, will make it possible 
for dealers to order mats direct 
from the electrotyper, according to 
N. F. Lawler, Nash advertising di- 
rector. 


True Story 

True Story has gotten up an in- 
teresting booklet on the size of 
“the nation’s piggy bank” and 
what it means to sales. 

In addition, the booklet takes 
up the subject of wages and liv- 
ing cost, concluding that “even 
when wages are adjusted for liv- 
ing costs, they are still far above 
1939 levels.” 


Names 


Johnson Davis, director of pub- 
lic relations of Borg-Warner Corp., 
announced last week the return of 

. A. re 
jr. as advertising 
manager. Recent- 
ly discharged 
from the U. S. 
Army after 18 
months of serv- 
ice, Shallberg, 30, 
served with the 
special investiga- 
tions detachment 
of the Counter 
Intelligence Corps 
in the American 
zone of occupa- 
tion in Europe. In his new position 
Shallberg will be directly respon- 
_— for the company’s advertis- 
ng. 


Edwin R. Moore jr., recently 
placed on inactive duty with the 
rank of lieutenant commander 
after four years in the United 
States Naval Reserve, has been ap- 
pointed to the public relations staff 
of the Nash-Kelvinator Corp., it 
was announced last week by Fred 
L. Black, public relations director. 
Moore, for many years a sports 
writer on midwestern newspapers, 
will serve the company’s automo- 
bile plants at Milwaukee and 
Kenosha. 


C. Scott Fletcher, executive direc- 
tor of the Committee for Economic 
Development, and former general 
sales manager of Studebaker, has 
been elected president of Encyclo- 
paedia Britannica Films Inc. 





G. A. Shallberg jr. 
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- Lapies who abided by “the most agreeable fashions of London, 
Paris, and Dublin”... went to George Bartram’s, woolen wares, 
> on Second Street, Philadelphia, in 1772... for “imports by 
is ‘ 
* the latest vessels from Britain and Ireland... broadcloths in 
“ Mazarine blue, Saxon, copper or claret . .. mix’d elegant 
n ss ' 
SST _ coloured cloths, mill’d drabs for great coats and hussar cloaks” 
,, 
. ... While squires selected “morning gowns or silk breeches.” 





To sympouists, the Golden Fleece which stands for Jason’s 


joust, could also be the sign of the modern journalist. . . 





an argonaut who scoops the dragon, snares stories, surmounts 
danger, difficulty, and distance . . . brings back noteworthy news, 
from beyond the seas or from around the corner. . . slays 


rumor, courageously wields the sword for all public welfare. . . 


f eee “ur 


In Puttapetpuia, The Inquirer is the fashionable medium 





chosen by 600,000 of the finest families ... gives all wool and 
yard wide coverage . . . is preferred by most of the most successful 
merchants because it has proved its productivity and profitable 
performance consistently and convincingly. Their usage of 


The Inquirer is the best testimonial for the national advertiser. 


The Philadelphia Angnirer 
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Ky., Mo. Legislate in Off Y 


ear... 





Stronger Liability Acts 
Studied by More States 


NEW YORK.—While no state 


alties only upon failure to satisfy 


has yet followed Massachusetts in|a judgment. 


the enactment of compulsory mo- 
tor vehicle liability insurance, a 
survey shows that an increasing 
number of states in recent years 
have passed more stringent finan- 
cial responsibility laws, with pros- 
pects that this trend will be ex- 
tended into the 44 state legisla- 
tive sessions scheduled to convene 
in 1947. 

With comparatively few legisla- 
tures convening in regular session 
this year, action to tighten finan- 
cial responsibility requirements 
was taken by two states—Kentucky 
and Missouri. Such measures, de- 
signed to promote highway safety 
and further chances of recovery 
of losses suffered through acci- 
dents, were enacted last year in 
Illinois, Maryland, Nebraska, Wis- 
consin, Minnesota and Georgia; by 
Virginia in 1944, and since 1937 by 
a number of other states, includ- 
ing Indiana, Maine, Michigan, New 
York, New Hampshire, Oregon, 
Ohio and Vermont. 

Most of the new laws of the 
states mentioned are of the type 
requiring suspension of the driv- 
ing privileges of motorists in- 
volved in accidents who are un- 
able, upon reporting the accident, 
to demonstrate through liability 
insurance or its equivalent the 
ability to discharge their pos- 
sible liability for injuries and 
damages. 

Some of the other new meas- 
ures, along with others among the 
financial. responsibility laws on the 
statute books of some 35 states, 


Making such laws _ applicable 
upon the happening of an acci- 
dent rather than after failure to 
satisfy a judgment has been proven 
by experience to be far more ef- 
fective, it is said. 

The laws applicable after failure 
to satisfy judgments have proven 
by experience to have little effect 
in increasing the number of in- 
sured drivers or in keeping irre- 
sponsible drivers off the highways. 

Reason for this is that injured 
persons have little incentive to 
seek a judgment against finan- 
cially irresponsible drivers just 
for the satisfaction of seeing 
their licenses suspended or re- 
voked. Another weakness of such 
laws is that it may take years to 
obtain a judgment. 

Effect of the newer type of finan- 
cial responsibility laws, which ap- 
ply immediately upon the happen- 
ing of accident, has been different. 
To protect himself against loss of 
driving privileges should he be- 
come involved in an accident, a 
driver is practically forced to take 
out liability insurance unless he 
is otherwise able to demonstrate 
ability to meet possible judgments 
against him. 

Enactment of such a law in New 
York state in 1942 caused the pro- 
portion of insured vehicles on the 
road in that state to rise from 30 
percent to 80 percent. A similar 
law enacted in Virginia in 1944 
brought about an increase in the 
number of insured vehicles of from 
33 1/3 percent to 75 percent. 
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Built to Serve... . 





a ee 


AN AIR-CONDITIONED building was opened in Corpus Christi, Tex., recently by 
Gillespie Buick Co. H. C. Gillespie jr. is president and general manager. The building 
has more than 50,000 square feet of floor space, with 20,000 square feet allocated for 
shop space; 8,000 for parts and parts storage; 5,000 for showroom; 8,500 for the appli- 
ance department, and 10,000 for finished customer car storage. In addition, there is a 
concrete floored used car lot with 14,000 square feet. Otis McNabb, a veteran in the 

it bile busi and partner in Gillespie Buick, is general sales manager. Wayne 
Lundquist, naval aviator in World War II, is manager of the appliance department. 
Approximately 50 percent of the male employes are returned veterans. 


‘Ate 4 Mere Ee 





GILLESPIE BUICK C©O., Corpus Christi, Tex., has 39 stalls in its service department. 
All waste oil is carried underground to a 500-gallon tank buried outside the building. 
The lubrication department has a neon-lighted tile background. 








require that 


into effect next Jan. 1. It will 
driver make a 
written report to the state reve- 
nue department of any accident 
involving death, injury or ma- 
terial damage of more than $50. 
If the driver is unable to furnish 
proof through insurance or other- 
wise that he can satisfy 
judgment that might be rendered 
against him, the revenue depart- 
ment will be required to take up 
the licenses he holds for himself 


any 


quired financial responsibility only 
of drivers whose licenses have 
been revoked or who have failed 
to pay a civil judgment arising 
from an accident. 

Less stringent in that it applys 
only after failure to satisfy a judg- 
ment is the bill passed this year 
by the Missouri legislature. It pro- 
vides that any person involved in 
an automobile accident who fails 
to satisfy any judgment against 
him within 30 days after it be- 





Finance Firms 
‘Meet Nov. 12-13 
At Chicago 


CHICAGO.—The 1946 annual bus- 
iness convention of the American 
Finance Conference will be held 
at the Palmer House here Noy. 
12-13, it is announced by Thomas 
W. Rogers, executive vice-president 
of the Conference. 

Rogers said a large attendance 
is expected to discuss plans for 
the expansion of installment sales 
financing services. 

Speakers at the convention wil] 
include leaders in automobile man- 
ufacturing and distribution, bank- 
ing, business research, and sales 
financing itself. 

The American Finance Confer- 
ence, national association of in- 
stallment sales financing com- 
panies, has a membership of 350 
companies. Maxwell C. King, of Pa- 
cific Finance Corp., Los Angeles, 
is president. 


New Gear Control 


Houser Producing Device 


For °39-°46 Chevrolets 


BLUFFTON, Ind. — A gearshift 
control for installation on 1939 to 
1946 Chevrolet passenger cars is a 
new development of Houser Engi- 
neering & Mfg. Co. here, it is an- 
nounced by M. S. Houser, president. 
The device has entered production, 
he added. 

The control clamps onto the 
gearshift shaft just below the in- 
strument panel, Houser said. Unless 
the transmission is badly worn, he 
went on, it prevents the gearshift 
mechanism from jumping out of 
gear. Shifting tension is regulated 
by adjusting lock-nuts on the gear- 
shift control spring. 

The new item is listed at $3.75. 
It is being distributed through the 
























































however, are of the older type The latest state to enact such 
which require a showing of finan-| a law is Kentucky, whose 1946 | and his car. comes final will be prevented from| company’s regular jobber, repair 
cial responsibility and impose pen-| legislature passed a bill to go Heretofore Kentucky law has re- | driving in Missouri. shop and dealer outlets. 
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Abundance of Tires? 
Adequate Supply by Next Spring Predicted 


At Dealers’ 


LOS ANGELES.—“You can have 
all the tires you want, four months 
after government restrictions are 
removed,” Jack W. Whitehead, 
president of Norwalk Tire & Rub- 
ber Co., told the annual convention 
of the National Assn. of Indepen- 
dent Tire Dealers here last week. 
He expects that government re- 
strictions on tire production will 
be removed Dec. 31. The industry 
is tooled up to produce 65 to 75 
million tires annually, he said. 

Tires for 1947 will be larger, 
Whitehead predicts, and will use 
20 percent less air. These larger 
tires may cost 25 percent more 
than present sizes, but will give 
33 1/3 percent longer wear. Tubes 
will be larger, too, and these big- 
ger tires will mean improved rid- 
ing comfort, he asserted. 

“Past history in the tire indus- 
try has proved that when prices 
go up, so does production, and 
competition brings prices back 
down. 

“There are huge stocks of crude 
rubber ready for import into Amer- 
ica the minute government re- 
strictions are removed. However, 
synthetic rubber now produced in 
America is equal to natural rubber, 
and by mixing the two rubbers we 





Canada Dealers 
Hear Mason Hail 


Prospects There 


WINNIPEG, Manitoba.—Develop- 
ment of the Canadian automobile 
market on a basis comparable to 
that of the U. S. 
was foreseen here 
last week by 
George W. Mason, 
president of the 
Automobile Man- 
ufacturers Assn. 
and president of 
Nash-Kelvinator. 

Addressing the 
Federation of 
Automobile Deal- 

, er Assns. of Can- 
George W. Mason ada, Mason de- 
clared that “Can- 
ada is ready for the great postwar 
period—ready with resources and 
ready to develop them.” He as- 
serted that his company had made 
its recent purchase of auto manu- 
facturing facilities in Canada be- 
cause of the Dominion’s great 
market. 

Discussing the immediate future 
of the motor car, Mason said the 
industry “learned a lot of lessons” 
during the war which will be put 
to use during the next few years. 


“We learned more of unit con- 
struction from building aircraft, 
and we learned more about lighter 
metals and plastics,” he said. “We 
learned how to build smaller, more 
efficient engines, better tires. 

“But it takes time to apply all 
we’ve learned, and I don’t believe 
we'll see radical changes before 
1949 models. . .” 





Richland County 


Dealers Unite 


SIDNEY, Mont.—Richland coun- 
ty dealers have organized a local 
association, it is reported by John 
J. Jewell, secretary-treasurer of 
the Montana Automobile Dealers 
Assn. ; 


Officers are as follows: Harold 
Rounce, Gem City Motor (Chevro- 
let), Sidney, president; G. L. Yo- 
der, Yoder-Kincaid Motor (Ford), 
Sidney, vice-president, and William 





L. Thompson, Northern Motor 
(Studebaker), Sidney, secretary- 
treasurer. 





Wholesalers Must Sign 


WAA ‘Effort’ Pledge 
WASHINGTON.—War Assets 
Administration last week con- 
firmed its policy that wholesal- 
ers who buy surplus consumer 
goods and distributors who buy 
production materials and equip- 
ment at discounts must sign 
certifications requiring that they 
use their “best efforts” to sell 
to small independent buyers. 








Convention 


; keep prices down and actually im- 
| prove quality. Synthetic rubber is 
here to stay,” he added. 

One possible bottleneck in in- 
creased tire production, admitted 
Whitehead, is shortage of cotton 
cord. This essential ingredient in 
tires has not yet been entirely sup- 
planted by chemical fibres, so that 
stepped-up production of cotton 
cord will be necessary to supply 
the tire factories when they get 
into full production the first of 
the year. 

Charles R. Thebaut jr., Jackson- 
ville, Fla., was elected president. 
Thebaut will serve one year. He 
was also chosen director for a 
three-year term. 

Clair V. Ward, Alhambra, Calif., 
who was general chairman of con- 
vention arrangements, was elected 
first vice-president, and Louis 
Duffy, Des Moines, Ia., second vice- 
president. Reelected were Ashby 
Leeth, treasurer, and David R. 
Lehman, secretary, both of Wash- 
ington. 








CECILIA RAY, billing department secretary for Kaiser-Frazer and Graham-Paige, 
identifies one of the deluxe Kaiser Specials and Frazers which are being held for dis- 
tributors who will be guests at the Willow Run plant for a general sales meeting 
Oct. 28-30. Each distributor will take delivery on a new car for his trip home. 





Akron U.C. Dealers 
Reelect Geller 


AKRON.—Akron Used Car Deal- 
ers Assn. last week elected officers 
and directors and heard a report 
of the delegates who attended the 
Chicago convention. Members were 
told that their voice will now be 





heard where it will do most good. 

Officers reelected were Louis A. 
Geller, president; Leo A. Berg, sec- 
retary; A. F. McClelland, treas- 
urer. Wm. Miller was elected vice- 
president. Carl Howard, Jack Pod- 
lish and Fred Schultz were elected 
to the board. 


Interesting items in Bob Finlay’s adver- 
tising column. 





Graham Slates 
12-Day Parley 
Of Distributors 


WILLOW RUN.—Joseph W. 
Frazer, president of Kaiser-Frazer 
and Graham-Paige, will greet rep- 
resentatives of Graham-Paige’s 146 
distributors at a reception to be 
held at the Willow Run plant Oct. 
28 and 29. 

The two-day gathering will in- 
clude talks by Frazer, Edgar F. 
Kaiser, vice-president and general 
manager, and other executives, 
tours of the Willow Run plant, 
business sessions and a banquet 
the second evening at the Statler 
hotel in Detroit. 

At the conclusion of the meet- 
ing, which is expected to draw 
more than 300 distributor repre- 
sentatives from every section of 
the country, each distributor will 
take delivery on a 1947 Kaiser Spe- 
cial or Frazer for his trip home. 

W. A. MacDonald, vice-president 
in charge of sales, will be the offi- 
cial host. 





“‘We want you to know that Automotive 
News is the most read and quoted paver in 
our establishment.’’—George Soule, Butler 
Nash Co., Butler, Pa. 




















Never Underestimate the Power of a Woman! 








The October Ladies’ Home Journal 
carries the greatest dollar volume of 
advertising ever contained in a single 
issue of ANY* magazine ever pub- 
lished — $2,146,746. 


oe JOURNAL 


* ANY, that is! 
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OPA Tightens 
Conditions for 


Shop Price Hike 


WASHINGTON.—Three changes 
have been made in the conditions 
under which auto and farm equip- 


ment repair shops may automatic- 


ally adjust their ceiling prices to| ¢4-med by a separate group of em- 
| ployes with a lower wage structure, 
| So the exclusion of such jobs will 
The changes are effective Oct. | avoid 
| warranted. 


the public for repair jobs, OPA 
announced last week. 


11, OPA said, but any adjustments 
previously made under the auto- 
matic adjustment formula which 
do not conform to the new provi- 
sions are revoked to that extent 
and new computations must be 
filed with the district OPA office. 

1. In computing the average 
straight-time wage paid to an em- 
ploye during a given week, the 
actual hours for which he was 
paid, rather than the actual hours 
he may have worked, must be used. 
This change is designed to prevent 
excessive adjustments in the case 
of shops which perform repair 
jobs in less time than specified in 
trade manuals, but where the man- 
ual time is used both in the shop’s 


| “fixed charge” job unless the work 


| chance. Such jobs as lubricating 





payment to the employ and in the 
shop’s charges to the customer, 
OPA said. 

2. No change can be made un- 
der the automatic formula in a 
|shop’s ceiling prices for auto wash- 
jing and lubricating or any other 





is performed by “productive” me- 


and washing are ordinarily per- 


adjustments larger than 

3. “Productive” mechanics are 
defined as those employes regular- 
ly engaged in maintenance and re- 
pair work, including apprentices 
and trainees for whom charges for 
labor are regularly made. Previ- 
ously, apprentices and trainees who 
had been employed six months 
were also classed as “productive” 
mechanics, but this requirement 
has operated in some instances to 
reduce the adjustment to an ex- 
tent that the government trainee 
program might be jeopardized by 
a refusal of adversely affected 
shops to take on trainees, the 





Survey 


‘Continued from Page 1) 


about highly developed competition 
in the after-market field. 

* * * 
ATLANTA—Drop of 5-10 percent. 
Most attributed September decline 
to normal seasonal fluctuation, but 
one charged the dip to shortage 
of parts. 

” * * 

DENVER—Dealers here report a 
10 percent drop. Those who have 
ordered new cars are having just 
as little done to old cars as pos- 
sible. Dealers expect their winter 
service business to run close to 
what it was last year. 

* * * 


NEW ORLEANS—Of 10 dealers 
checked, three reported drop, 10, 


BILL VEECK, president of Cleveland’s Indians, gets a new Pontiac convertible. Veeck | 15 and 30 percent. Dealer re t 
(behind wheel) takes delivery at League Park from Louis Boshara, president, West Side | ; ; . pte 
Pontiac, Inc., Lakewood. wanes *\ing biggest drop states parts vol- 





week: 





agency pointed out. 


Bieber Elected 
By Ohio Group 


PAINESVILLE, O.—The Lake and 
Geauga Automobile Dealers Assn. 
elected the following officers last 


John F. Bieber (Dodge-Plym-| AN Want Ads. See inside back cover. 


elected _ treasurer; 


E. F. Titgemeyer (Chrysler-Plym- 
outh), Painesville, trustee. 


ume up, indicating returning vet- 


outh), Painesville, president; Andy | erans are opening small shops. Five 


Evans (Chevrolet), Chardon, vice- | dealers reported no change in vol- 
president; Ford Bailey was re-|ume. Two dealers reported biggest 
John Cole/ volume in history. 
(Ford), Willoughby, trustee, and . 8 6 
ST. LOUIS—Service 
maintained average. 
+ + 


volume 





* 


CHICAGO — Scattered cases of 
declines. Principal concern is a 


There are profit-making opportunities in 





shortage of parts, which dealers 
describe as “still a bugaboo,” and 
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they add that it is the only de- 
terrent to taking care of all the 
business offered to their service 
departments. There is no worry 
O over customers, of whom they have 
plenty, and the manpower situa- 
tion has improved greatly of late. 
+ + * 


On the West Coast, Los Angeles 
reported a drop of 25 percent, while 
in the East, Hartford, Conn., re- 
ported volumes ranging from 10 
percent above to 25 percent below 
August. Cedar Falls, Ia., reported a 
range from 5 percent above to 15 
percent below. 


Toledo 


(Continued from Page 1) 


dealers belong, also ordered all the 
dealerships open for business at the 
usual time Friday and announced 
they would make every effort to ex- 
pedite the handling of the enormous 
backlog of service work which has 
piled up during the three-week 
strike. 
The Labor-Management Citizens 
panel recommendation that the 
mechanics return to work and then 
negotiate their issues was made 
after a two-hour session late 
Thursday. Members of the panel 
were Joseph Tilman, vice-president 
of the Unitcaut Corp., representing 
management; Franz Berlacher, of 
the AFL Teamsters union, repre- 
senting labor, and Jerome Gross, 
the committee’s executive secre- 
tary, who took the place of Judge 
Amos Conn, as public member. 
Four hundred mechanics were 
idle during the strike, and service 
work at the dealerships was com- 
pletely halted, as was the deliv- 
ery of new cars. 
Secretary Broadwell, of the To- 
ledo dealer association, reported 
that 40 cars a day were lost to 
Toledo dealers as a result of the 
strike. 














1S fun wn REDE OOK, Calbfornia! ‘To Dealer Problems a 


Redbook families in California alone 
have a net income after taxes of 
$702,650,000. 

So it isn’t much wonder that they 
spend nearly $102,000,000 for food. 

And with all the emphasis they put 
on health and beauty, their drug store 
bill amounts to $15,000,000. 


Here are 172,515 families who buy 


HIT EM WHERE i. 
THEY LIVE, 
ecccee IN > » s 


Send for the Redbook State-by-State analysis of family buying power. 
Write or phone Redbook, 230 Park Avenue, New York 17, New York, 


100,000,000 gallons of gas and 
8,000,000 quarts of oil. Their tires 
will cost them over $4,000,000 as 
soon as they can get them. 

Think of reaching every home in 
that kind of a market at a pro rata 
cost of $397 a page. That’s all it costs 
in Redbook, California. Better put 
it on your list. 


Schaefer, secretary of the Auto- 
|mobile Dealers Assn. of Indiana, 





|told a recent meeting of Marshall 





They pay $4,000,000 for front 
seats to Redbook National Show 


It's one of the greatest arrays of 
entertainment obtainable, and 
every one of these families ought 
to know your product. They will, 
too, if you make the Redbook 
National Show your show. You 
can sponsor each performance (12 
pages) for 
$44,100. 


















county dealers that dealers faced 
a challenge in highly developed 
| merchandising methods in the 
|after-market field, a 20 percent 
loss in repair service and in the 
need for better public relations. 
A. R. McKesson, Culver, presi- 
dent, was in charge of the meet- 
ing. Assisting him were Charles 
Howlett (Buick), Plymouth, and 
Tom R. Huff, association counsel 





Goral Incorporates 


Articles of incorporation have 
been filed with the Indiana secre- 
tary of state by Goral Motor Sales, 
Inc., 2013 Calhoun St., Fort Wayne, 
Ind., formed to sell automobiles. 
The corporation has 1,000 shares of 
no par value capital stock and the 
incorporators are C. J. Goral, M. 
L. Goral and Richard 8S. Teeple. 





Read Jack Weed’s Backshop for some 





highlights in the service field. 
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UAW Formulates Demands ... 





—__ 


Pay 


Talks at Chrysler 


Due to Open This Week 


(Continued from Page 1) 


unanimity of operation in the in- 
dustry. 

But the storm clouds blowing 
from the Chrysler front cast dark- 
ness over the overall picture of 
optimism. With the UAW-CIO’s 
wage notice expiring today (Oct. 
21), the first negotiations on the 
wage issue may be called later this 
week. 

The International Executive 
poard of the UAW formulated its 
policy for the Chrysler talks at a 
special meeting in Cleveland over 
the weekend. The amount of the 
pay demand to be served on the 
corporation was also decided at 
this meeting. 

Philip Murray, CIO president, 
was scheduled to attend the board 
sessions on Saturday. This gave 
rise to speculation that an overall 
wage program for all CIO unions 
might come out of the UAW de- 
liberations. 

Walter P. Reuther, UAW pres- 
ident, said Friday that wage con- 
tracts for 500,000 auto workers 
would be reopened within the 
next 60 days. Such action will af- 
fect all assembly makers except 
General Motors and Ford, whose 
contracts freeze present pay rates 
until next spring. 

“I am confident we can gain the 
wage increases we need without 
starting another cycle of higher 
prices,” he declared. “The UAW 
wage policy has been dictated, not 
by our choice, but by the economic 
facts shown by the rise in the cost 
of living.” 

Chrysler Against Raise 

A deadlock right at the outset 
of the negotiations is in store no 
matter what figure the union de- 
mands. Robert W. Conder, Chrys- 
ler’s labor relations director, has 
already made known the company’s 
opposition to a general raise at this 
time (see Automotive News Sept. 
2). 

The big question, then, is the 
limit to which the UAW will go 
to support the wage demand. Will 
the auto union again jump the gun 
on other CIO affiliates and strike 
Chrysler before the wage drives 
get underway in the steel and elec- 
trical industries? 

Best answer to this puzzler in 
advance of the Cleveland board 
meeting was “no.” Most observ- 
ers feel the Chrysler showdown 
will be stalled off until January, 
well after the CIO convention in 
November and the holiday sea- 


son. 

The following factors are given 
in support of this contention: 

1. The Chrysler fight does not 
compare in urgency or political 
expediency to the General Motors 
dispute. Take-home pay had nose- 
dived following the surrender of 
Japan. The workers were clamor- 
ing for a pay raise, and they were 
not in the mood to be convinced 
that any raise would jack up prices. 
Prominent government leaders en- 
couraged the workers by declar- 
ing that a wage hike would not 
boost prices. 

2. Walter Reuther was running 
for the UAW presidency. He had 
to touch off headline-stealing fire- 
works in order to bolster his stock 
among the rank-and-file. 

3. The UAW struck in the be- 
lief that the steel and electrical 
workers would also hold out for 
the raise sought at GM. When 
the USW and UE settled for 
18% cents, the UAW was left 
holding the bag for only a penny 
more. Significantly, the auto 
union failed to get that penny. 

4. The record membership dur- 

ing the war had swelled UAW 
Strike funds to abnormally high 
totals. There was enough reserve 
money to underwrite a long strike 
at a major company. 

Situation Is Changed 

It can readily be seen that these 
conditions do not hold true now. 
Much of the collective and per- 
sonal motivation which contributed 
to the GM strike is gone. The UAW 
has learned that waging a lone cru- 
Sade against one company can be 
disastrous both on its finances and 
its members’ finances. 

Of the top union leaders, only 








Secretary-Treasurer George Addes 
has issued a militant statement on 
the Chrysler situation. Reuther 
and Norman Matthews, the na- 
tional Chrysler director, have been 
unusually silent. 

A formal attempt to rouse the 
Chrysler workers to a “strike 
mood” has been lacking. Wheth- 
er, indeed, they would respond 
to such a battle cry is doubtful, 
since they know now that any 
raise they get will elevate the 
price of Chrysler cars another 
notch. 

Rand Formula Approved 

The Chrysler-Canada strike, 














“He’s always cherished the old 
cabin where he got his start.” 





which started last June 21, ended 
when workers ratified agreements 
providing for a 12-cent hourly raise 
and for the Rand union-security 
formula. 

This formula requires all work- 
ers in a company to pay dues to 





the representative union whether 
they are members or not. It was 
the basis for the settlement of the 
Ford-Canada strike last winter. 


The 120-day Chrysler-Canada 
strike was the longest ever 
staged at a UAW-organized auto 
assembly plant. The GM _ shut- 
down lasted 113 days. 
Settlement of the Ford Rouge 

strike came two days after Henry 
Ford II denounced “subversive” 
groups within the UAW for pro- 
longing the walkout after a basis 
for resolving the dispute had been 
reached. 

Workers in the Rouge open 
hearth unit struck in sympathy 
with 13 crane operators, who 
claimed that use of sodium fluor- 
ide in making steel was a health 
hazard. The settlement calls for 
an impartial party to determine 
whether the chemical does consti- 
tute a hazard. 

Kenworth Motors, a Seattle truck 
maker, resumed production after 





striking members of the Interna- 
tional Assn. of Machinists (inde- 
pendent) agreed to accept a com- 
pany wage offer. They had been 
on strike for five weeks. 

A production bottleneck was 
broken by the settlement of the 
Centrifugal Fusing and Motor 
Wheel strikes in Lansing, Mich. 
Stoppage in the supply of brake 
drums forced Nash, Plymouth 
and Studebaker to curtail pro- 
duction somewhat. The strikes 
were conducted by the UAW-AFL. 
The strike at the Long Mfg. divi- 

sion of Borg-Warner is the most 
serious to assembly of the ap- 
proximately 30 tieups still in effect 
in the U. S. 

The Long plant, located in De- 
troit, supplies clutch parts and ra- 
diator cores to many car and truck 
plants. It has been strikebound 
since July 23 in a wage dispute 
with the UAW. 





‘Dealers Tell Me,’’ by John O. Munn, ts 
an open forum for the expression of deal- 





ers’ opinions. 


The New South is a Land of 
Prosperous Farm Owners 





“ Y il - —_ 


OWNERSHIP of farms by farm operators in 
the 14 Southern states has increased 47% since 
1930. During the same period, sharecropping 
has shown a rapid decline. In 1930, 264 farmers 
out of every 1,000 were sharecroppers. Today, 
only 94 farmers out of every 1,000 are share- 


croppers. 


The farm family of the South today ranks 
higher in national averages than ever before 
in history, when measured by such yardsticks 
as farm income... farm tenure .. . size of farm 
...size of home...education and other quality 


factors. 


All of this is proved by the results of a new, 
personal-interview survey of a representative 
sample of the entire farm population of the 14 
Southern states recently completed by Cross- 
ley, Inc., for The Progressive Farmer. 


Every advertiser and agency interested 
in the Rural South’s nearly $6 BILLION 
buying power should have a copy of “THE 
FARM FAMILY OF THE SOUTH TODAY.” It is free. 





Advertising Offices: 


MEMPHIS, 


DALLAS, 





RALEIGH 
CHICAGO 


BIRMINGHAM. 
NEW YORK, 


Pacifie Coast: Edward $. Townsend Co., San Francisco, Los Angeles 





Send today for your free copy of this 


24-page book of facts 


Crossley discov- 


ered about the New South. 








pao 


THE PROGRESSIVE FARMER 
821 North 19th Street, Birmingham 2, Ala. 


Gentlemen: Please send me today, without charge, 
a copy of “The Farm Family of the South Today. 
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Regional Chiefs 
Of Ford Discuss 


Future Plans 


DEARBORN. — The Ford Motor 
Co.’s six regional managers will 
meet in Dearborn today (Oct. 21) 
with J. R. Davis, vice-president and 
director of sales and advertising, 
and other Ford officials and depart- 
ment heads, Davis announced last 
week. 

The discussions will continue 
throughout the week under the di- 
rection of Davis. The company’s 
present and future sales plans will 
be the leading topic of discussion. 

Attending the session will be C. 
J. Seyffer, Edgewater, N. J., North- 
eastern region; . R. Beacham, 
Chester, Pa., Southeastern; Alan B. 
Pease, Dearborn, Central; W. K. 
Edmunds, Chicago, Midwestern; I. 
B. Groves, Kansas City, Southwest- 
ern, and A. S. Hatch, Richmond, 
Calif., Western. 





Wilson Motors in Ariz. 


C. J. Wilson has established Wil- 
son Motors at Casa Grande, Ariz. 








JOHN SAGARIN, Corpus Christi, Tex., purchased one of the original Dodge cars 
from J. C. Blacknall Co. in 1915. In 1929 he turned it in on the Dodge sedan shown 
at the right, and this year purchased a new Dodge. Noel Penn, sales manager, discov- 
ered that the dealership still had in its possession and in running order the original 


Dodge (left) turned in by Sagarin in 1929. 





Honig, Wilson Welcomed 
By Hollywood Dealers 

HOLLYWOOD.—The Nash Deal- 
ers Assn. welcomed Spencer T. 
Honig, of Nash-California Co., and 
Ray Wilson, former Nash zone 
manager, as dealers during a 
champagne dinner. 

J. F. O’Connor, Nash dealer on 





Hollywood Blvd., acted as master 
of ceremonies. Nash men from 
Southern California and sections of 
Nevada and Arizona attended the 
affair. Honig and Wilson were pre- 
sented with matched luggage sets. 





Want to buy or sell new or used cars? 
Classified Want Ads (see inside back cover) 
will solve your problem. 








Lighter Trucks Near 


Aluminum and Magnesium Prove Worth 


In Experiments, 


CHICAGO.—Commercial motor 
vehicles equipped with lighter, 
stronger and more enduring bodies 
of aluminum, magnesium, and 
stainless steel were described be- 
fore the SAE national transporta- 
tion and maintenance meeting here 
last week as early future develop- 
ments. 

Speakers told members of the 
Society of Automotive Engineers 
that these lightweight body mate- 
rials have withstood the tests of 
experimental use and have dem- 
onstrated that they can contribute 
substantially to the speed, econ- 
omy and convenience of commer- 
cial highway transportation. 

J. H. Dunn, of Aluminum Co. of 
America, New Kensington, Pa., re- 
ported that aluminum bodies for 
motor trucks assure savings on 
the order of 10 percent less fuel 
consumption, 25 percent greater 
tire mileage expectancy, and 10 
percent step-up in acceleration. 

Magnesium was characterized 





What's Missing in this picture is 
missing in 3 out of every 5 cars today’ 


*An independent survey just completed by the Russell W. Allen 
Company, one of America’s leading research organizations, shows 
that 3 out of every 5 cars ore prospects for lighter sales! Trained 
field reseorch experts spot-checked thousands of parked cars in 
representofive cities and found facts that Casco helps you turn 


into cash business. 


this means quick, 
easy CASCO Auto Lighter 
sales for you! 
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No. L16250-1 
CASCO 
Heating Element 
Display Offer: 
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SURVEY SHOWS 3,676,000 CARS NEED... 


CASCO REPLACEMENT 
HEATING ELEMENTS 


TO BRING “DEAD” LIGHTERS BACK TO LIFE! 






12 Casco Heating elements on sales-catching full color display. 


YOU SELL FOR .. . $12.00 
GGGtS VOR secene 7.20 $1.00 RETAIL PRICE 
YOU MAKE... .. .$4.80* MAINTAINED 


*per offer if you buy 2 cards or more. 


Heating elements are easy to install. Use present lighter knob, and 
simply screw in new heating element. Takes only a minute to moke 
40f profit on each sole. 
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CASTCO 
HEATING ELEMENT 
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AND FOR THE 11,544,000 CARS WITH NO LIGHTERS AT ALL — CASCO 
GIVES YOU THE “PERFECTION” COMPLETE “POP-OUT” LIGHTER ASSEMBLY 


SURVEY SHOWS 3,960,000 CARS NEED... 


CASCO “POP-OUT” 
REPLACEMENT UNITS 


TO REPLACE “LOST” LIGHTERS! 


No. L16680-1 


CASCO 
“Pop-out” Lighter 
Display Offer: 
6 Casco “Pop-out” lighter units on an attractive sales making display. 
YOU SELLFOR..... $9.00 
costs yOu...... 6.00 
YOU MAKE .... . . $3.00* 


*per offer if you buy 2 cards or more. 


Every time a car comes in with an empty lighter well, make a fast 
fifty cents by suggesting the beautiful new Casco unit with a chrome 


knob that matches dashboard of any car. 


$1.50 RETAIL PRICE 





MAINTAINED 














ORDER from your wholesaler TODAY ...or write for wholesaler’s 
name to CASCO PRODUCTS CORPORATION, BRIDGEPORT 2, CONN., 


for new and unusual automotive accessories watch 


CASTCO 


MAKER OF 9 OUT OF 10 NEW-CAR LIGHTERS 


SAE Parley Told 


by Dunn as eminently suitable 
for truck bodies, with commen- 
surate savings. Both aluminum 
and magnesium were said to 
augment. other economics by 
their resistance to corrosion. 

Speakers asserted that trucks 
with lighter bodies were much 
more agile on the road and that 
fewer trucks consequently could 
perform more work. They explained 
that lightweight body materials 
tend to localize unavoidable dam- 
age, and actually protect engine 
and chassis by absorbing shocks. 

F. O. Lewis, of Dayton (0O.) 
Power & Light Co., presented an 
experience record of aluminum- 
body trucks to show that large in- 
creases in miles per gallon of fuel 
and large decreases in operating 
costs were possible. Savings in 
license fees alone, Lewis said, more 
than offset the increased costs of 
aluminum over steel, or wood-and- 
steel bodies. 

Truck bodies of stainless steel 
were recommended by V. M. Drew, 
of Fruehauf Trailer Co., Detroit, 
as helpful in converting dead 
weight into revenue-producing pay- 
load and in minimizing mainte- 
nance and frequency of replace- 
ment. 

The 100,000-mile tire already is 
available, the meeting was told by 
Ben Sorci, of Sorci & Bryant, Chi- 
cago. Sorci explained that failure 
to obtain greater mileage from 
commercial vehicle tires may be 
ascribed directly to ineffective tire 
maintenance. 

Under present methods of op- 
erating, Sorci asserted, the aver- 
age owner gets no more than 50 
percent of the mileage actually 
built into his tires. 

Air-conditioned motor vehicles, 
with heated walls, fog-proof win- 
dows and draftless_ ventilation, 
were also reported to the meeting 
as approaching realization. 

Lewis A. Rodert, of the South 
Wind division of Stewart-Warner 
Corp., Indianapolis, told the engi- 
neers that it is possible to adapt 
to passenger cars and commercial 
vehicles the air-conditioning sys- 
tems used in transport planes. 

Rodert said the use in land ve- 
hicles of the aircraft method of 
circulating air and heat through 
hollow walls is well within the 
range of practicability, and assert- 
ed that such a system of air cir- 
culation would solve the problem 
of heating and ventilating motor 
vehicles without causing drafts. 

The automotive industry has 
lagged behind the building trades 
in the matter of keeping motor 
vehicle passengers comfortable, 
and the complaints of patrons 
of motor buses put a priority on 
heating, ventilating and air-con- 
ditioning as an immediately es- 
sential development, according 
to E. T. Todd and F. O. Gadd, 
of the engineering division of 
GMC Truck & Coach division, 
General Motors. 

Explaining that no single solu- 
tion can be found for the problem 
of providing for bus passengers 
the comfortable temperature, com- 
plete absence of odors and good 
visibility they desire and merit, the 
speakers presented the results of 
recent developmental tests to show 
that heat from the engine, plus 
use of a booster heater for some 
installations, can assure proper 
regulation of temperature, adequate 
distribution of fresh air, removal 
of odors and maintenance of clear 
windows. 

They described the development, 
for motor coaches, of hot-water 
heating systems which, used in 
combination with air-circulating 
fans and thermostats, obtain heat 
from the engine, and from addi- 
tional booster heaters in extreme 
weather. 

Air is taken in just above the 
windshield, heated, and discharged 
from slots above passenger win- 
dows on both sides of the coach. 











ADJUSTABLE PARTS BINS! 


WRITE FOR DESCRIPTIVE FOLDER 


SPERBER MFG. CO. 
1815 Trombly Ave. 












OETROIT 11, MICH. 
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Car, Truck Output Estimates 


By Automotive News 


PASSENGER CARS 
(U. 8. PRODUCTION ONLY) 





Week Total dan. 1 dan. 1 
Ended Same Week Oct. to to 

Oct. 19, Week Ended to Date Oct .18, Oct, 19, 

1946 1941+* Oct. 12* 1946* 1941+* 1946* 

INERAL MOTORS 23,135 34,411+ 27,540 74,967 1,854,236+ 515,772 
0 Pe 5,790 5,143 5,706 16,048 315,304 101,179 
eeu¥s ba8em 875 823 889 2,422 48,695 17,881 
Fevwersae 12,700 20,9954 12,282 32,212 1,057,620; 241,362 
3,920 3,403 3,826 10,974 192,913 70.230 
4,850 4,047 4,837 13,311 239,704 85,120 
Raine es 11,910 20,962+ 11,684 36,834 942,964} 428,934 
A eer 1,275 1,706 1,259 3,882 84,438 56,480 
Bvebea wy.edes 3,200 7,861+ 38,225 9,585 301,473} 131,176 
5,910 8,967+ 5,724 18,776 432,745+ 176,420 

em de peewe & 1,525 2,428 1,476 4,591 124,308 64,858 
Poe he es Seen dw's 14,088 17,898} 11,457 36,963 838,704} 336,243 
ere ere 11,160 15,750+ 9,089 29,301 731,553} 277,461 
VieVevas b0% 358 398 299 1,045 14,696 8,883 
Cevvieaves 2,570 1,750 2,069 6,617 92,455 49,399 
eerrerrr re 222 N.A. 221 618 N.A. 2,190 
325 ate» 406 fo oo 2,680 
Seuss cee ue’ 2,395 567+ 2,029 4,424 66,174} 69,704 
pee tae 90.0640 2,110 1,724 2,695 6,873 64,010 73,115 
bo ée's és 1,445 1,723 1,469 4,073 60,175 31,818 
eee 2,250 654+ 2,248 6,250 101,908 52,629 
ISCELLANEOUS 8,3047 349,768+ 

’ Total Cars, U. S.... 62,880  86,243+ 59,740 172,077 4,277,9397 1,513,085 




































Note: 1941 figures include cars and trucks, U. S. and Canada. 
* + * 


COMMERCIAL CARS 
(U. & PRODUCTION ONLY) 


. + 














Week Week Total Jan. 1 
Ended Ended Oct. to 
Oct. 19, Oct. 12, to Date Oct. 19, 
1946 1946* 1946* 1946* 
ehiwee etn es 7,410 6,790 19,067 193,487 
lata ws ahead ole iis, 9 ae wiele 6,210 4,960 16,176 148,526 
A aE Ee 3,040 2,969 8,633 99,927 
ree ey wire 2,684 2,816 7,408 87,351 
Yo lie Se Aart re 1,642 2,215 5,614 56,825 
Seas mineeates 590 584 1,654 33,410 
LORS M ess Hole da Ree een's 1,101 1,092 2,965 22,119 
eT er ee eee eee ee 368 439 1,065 12,321 
tas ale ieee baw cea 360 354 946 8,695 
EY OE onc 00. os oc vee vee 251 245 718 7,261 
iia vais e940 6. 6's 50108 96.9 Closed Closed Closed 5,023 
Se a eee 112 106 242 4,939 
ea ris aaa ab. <:6 0/800 6 95 719 174 2,603 
' MISCELLANEOUS ........... 714 718 2,028 18,921 
Total Trucks, U. S. ....... 24,577 28,367 66,690 701,408 
Total Cars, Trucks, U.S... 87,457 83,107 238,767 2,214,493 
Total Cars, Trucks, Canada 2,860 2,847 7,059 126,882 
Grand Total, Cars and 
Trucks, U. S. and Canada.. 90,317 85,954 245,826 2,341,375 


*Revised. tIncludes trucks. N.A.—Not available. Miscellaneous includes 
Autocar, Divco, Marmon H., Brockway, Four-Wheel Drive, Sterling, etc. 





Output 


(Continued from Page 1) 
counted for 11,457 cars and 4,960 
| the week before. 

The Lincoln plant remained on 

' a four - day schedule due to a 

' shortage of cylinder blocks. 

_ Production at Chrysler contin- 
ued to be curtailed by approxi- 
mately 40 percent, as last week’s 

output was estimated at 11,910 
cars and 3,040 trucks, compared 
with revised figures of 11,634 cars 
and 2,969 trucks the week before. 

In Evansville, Ind., the Plymouth 
assembly plant dropped Monday 
from the working schedule due to 
a shortage of materials. 

At Nash, last week’s estimated 
output dropped to 2,110 after 2,696 
the week before. Nash on Wednes- 
day was forced to stop assembly 
on Ambassador models due to a 
strike (since settled) at one of its 
suppliers. 

A shortage of springs stopped 
the jeep lines at Willys-Overland 




















THE CHOICE OF OVER 100,000 
USERS 
One man tows and steers two cars. 


PILOT ADAPTOW COUPLERS 


FACTORY SALES DIVISION 


PILOT MANUFACTURING CO, 


BATTLE CREEK 3, MICHIGAN 











in the middle of last week, and the 
station wagon line continued on 
a day-to-day basis. The spring 
shortage resulted from a labor 
walkout at a supplier plant. An 
estimated 1,642 jeeps and station 
wagons were built last week com- 
pared with 2,215 the week before. 


Output of Kaisers and Frazers 
at Willow Run dropped 25 per- 
cent last week as schedules ran 
afoul of material scarcities. Only 
an estimated 325 cars were 
turned out by K-F after a re- 
vised total of 406 the week be- 
fore. 

Last week’s estimated total at 
Studebaker amounted to 2,250 cars 
and 590 trucks, compared with the 
revised figures of 2,248 cars and 
584 trucks the week before. 

Full output was resumed at Hud- 
son last week as an estimated 2,395 
cars and 95 trucks were turned out. 
Held to four days the previous 
week, Hudson accounted for 2,029 
cars and 79 trucks. 

Production pace at Packard re- 
mained steady as an estimated 1,445 
cars were built last week 

Total truck production in the 
U. S. last week was estimated by 
Automotive News at 24,577. 

* a 


GM’s Framingham Plans 


Off for Another Year 
FRAMINGHAM, Mass.—The as- 
sembly of Buick, Oldsmobile and 
Pontiac automobiles at the plant 
of the General Motors Corp. now 
under. construction here, will not 
start before early fall of 1947, ac- 
cording to Manager C. S. Swayze. 
+ a * 


Wilmington Off Too 

WILMINGTON, Del.—As a re- 
sult of material shortages, princi- 
pally sheet steel, the new General 
Motors assembly plant here will 
not begin operations until the fall 
of 1947, according to R. H. Ahlers, 
manager. Originally, output of 
Buicks, Oldsmobiles and Pontiacs 
was expected this year. 





| 
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Revolt 


(Continued from Page 1) 
prepare ourselves for a sojourn 
in a federal prison. 

“We are going to take the lat- 
ter course.” 

In Portland, Ore., 
Car Co. refused to permit OPA 
agents to examine its records. 
Ralph Tarola, secretary and treas- 
urer, said that the last time the 
firm let OPA examine its books 
it filed a $61,000 suit based on re- 
pair orders. Then, he said, OPA 
dropped the suit and told the firm 
there was no basis for it—but the 
damage to the firm’s reputation 
was done. 

OPA is now suing to get the 
records. 


In reference to another OPA case 
in Portland, a newspaper there 
asked: 


“How much longer will a pa- 
tient citizenry tolerate such 
swashbuckling goings-on, with 
OPA representatives bearing 
themselves with a demeanor too 
much like the OGPU, to be rel- 
ished in the U.S.A.?” 


In this case, J. Paul George, a 
used-car dealer, had been charged 
with disorderly conduct after he 
threatened to forcibly eject an 
“OPA snooper” from his premises. 
The case was thrown out, and the 
dealer has brought a damage suit 
against the OPA enforcement of- 
ficer. 

In Houston, Tex., when the used- 
car dealers association received a 
protest against high prices from 
veterans’ groups, the association 
suggested that a veteran go into 
business and try to sell used cars 
for ceilings, while the public would 
not sell the cars to the dealers at 
ceiling. 

Association officials in other 
parts of Texas have expressed fear 
of violence between OPA and used- 
ear dealers. They pointed out that 
Texans, long schooled to respect 
sSquare-shooters and hate snakes, 
might decide that OPA agents 
were snakes. 

In Cleveland, OPA tried to sub- 
pena the records of Central Chev- 
rolet and received such a bitter 
blast from Federal Judge Emerich 
B. Freed that the request was 
withdrawn. 

Judge Freed said: 

“If the time ever comes when 
an administrator can do _ this 
(take records any time they feel 
like it), the. courts might just 
as well close their doors. This 
court does not believe that Con- 
gress ever intended to give this 
power to an administrator.” 
Previously, new-car dealer asso- 

ciations had not called for com- 
plete removal of OPA. Now, how- 
ever, the New York State Automo- 
bile Dealers Assn., charging that 
OPA is hampering production and 
forcing legitimate dealers out of 
business, has called for complete 
removal of OPA. 

Carl E. Fribley, president of the 
association, put it this way: 

“We have given the OPA a fair 
chance, but it has failed to keep 
down prices and, what is worse, 
has hamstrung the production 
which would have kept prices 
down.” 

When OPA was preparing to im- 
pose ceiling prices on used cars, 
dealers, along with AUTOMOTIVE 
News, pointed out the danger of 
such a course, since the public 
holds the used cars and it is im- 
possible to police 24,000,000 persons. 

Time has proved that the dealers 
| were right. 

The present situation in used 
cars has reached a stage of dis- 
respect for the federal law simi- 
lar to that of the late prohibi- 
tion days. 

OPA is dying—and it is clawing 
frantically at legitimate dealers in 
its death. 


Goodyear Shuffles 


Airfoam Unit 


AKRON.—Reorganization of the 
Airfoam sales department of Good- 
year’s Chemical Products division, 
in order to meet the great demand 
foreseen during 1947 for Airfoam 
products has been announced by 
Cc. P. Joslyn, division manager. 

Acting manager of the depart- 
ment is E. E. Ellies, assistant divi- 
sion manager. W. E. Weller was 
named office operating manager. 


Tarola Motor 








THE UNITED STATES 
AIR COMPRESSOR CO. 





The AIR COMPRESSOR 
IS THE LIFE-LINE OF 
LUBRICATION Sexucce 


For hard, everyday use and thorough dependability — 
consider the records of U. S. Air Compressors. Thou- 
sands upon thousands have been sold. Many of them 
have seen ten, fifteen, and even twenty years of service 
—under all sorts of conditions—in all parts of the 
world—and are still going strong. 

Write for catalog covering the complete line of U. S. Compressors 
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THE FAMOUS GRANITE EXPRESS 


A Trailer With Years of Proven Experience 





Also available—Model ‘‘S’’ without parking jack for those desiring 


smaller trailers. 


Some territory available. Dealers write or wire: Sales Department. 
GRANITE TRAILER MANUFACTURING CO., MOUNT AIRY, N. C. 

















Plexi-Top, the full vision plastic top for convertibles. Avail- 
able clear and in colors. Easily and quickly installed. No 
tools required. Send for literature. 


Manufactured by 


WRIGHT-AUSTIN CO. 
315 W. Woodbridge St. 





Detroit 26, Mich. 
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Chrome 


HOWROOM FURNITURE 


Beautiful « Sturdy e Comfortable 


Ba CHAIRS e SETTEES « TABLES 


STOOLS e« SMOKING STANDS 
LAMPS e CLOTHES TREES 
Durable Leatherette in Many Colors 
© Eitaes Gende Cuomo Pints 
IDustrated Literature on Request 


KAY-DAVIS COMPANY 
886-890 Gerard Ave. 
NEW YORK 52, N.Y. 








MARVILLE 
1, 2, and 4 Wheel Trailers 
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Distributorships Available 


Dept. A103 
1835 N. Eastern Ave. 
Los Angeles 32, Calif. 


Marville Dusyer, Inc. 








VENTALARM 


T.M.REG. U.S. PAT OFF 








Controls 


(Continued from Page 1) 


regulations can be safely dis- 
pensed with without delay. As a 
result of NADA surveys in this 
field, OPA officials, it is under- 
stood, are inclined to the belief 
that the pressure on service es- 
tablishments has eased consid- 
erably and that there is no longer 
need for regulation. It would not 
be surprising to see this partic- 
ular field cleared of control any 
day now. 

According to one OPA spokes- 
man, many conservative automo- 
bile dealers are not eager for com- 
plete decontrolling of new cars, 
and certainly not used vehicles. 
Control with legitimate profit is 
seen as what the retail automotive 
trade favors for the time at least, 
it is contended. 

The spokesman said that while 
plans were still uncertain, the 
agency hopes to use the personnel 
freed from meat-ceiling enforce- 
ment to strengthen its enforcement 
in other fields and to augment its 
operations in connection with ceil- 
ings on used automobiles. 


Under the OPA law, the price 
agency will continue until next 
June 30, even though its program 
will be greatly reduced within 
coming months. 

While no plans have yet been 
made to abandon export restric- 
tions, CPA Chief John Smal has 
expressed the belief that they will 
not be needed after Jan. 1. This 
means, it was pointed out, that the 
Administration has discarded all 
pretenses of holding the line on 
wages and prices, and that both 
will be free to seek their own iev- 
els on competitive markets. Mean- 
while, no attempt will be made to 
veto wage increases negotiated be- 
tween unions and industry. 


All in all, it looks now when the 
new Congress meets in January 
and gets down to business on what 
controls should be continued after 
next June 30, there will be only 
two items to consider—rent and 
sugar. Everything else, it is felt, 
will be cleaned up by then. 

There are many here who believe 
that the automotive industry and 
its retail trade will be well on their 
way to happier days after Jan. 1, 
1947. 


Frint Nash Case 
Up Nov. 12 


MADISON, Wis.—Wisconsin’s li- 
censing commissioner will hold a 
hearing here Nov. 12 in the case 
of Nash Frint Motor Co., Milwau- 
kee, against Nash Motors division. 

L. D. Frint, president of the for- 
mer Nash distributorship, charges 
that his contract was cancelled 
Sept. 30 because he did not pro- 
vide additional facilities. Frint 
claims the CPA ban on non-essen- 
tial building prevented him from 
doing so. 

According to a Nash Motors 
spokesman, Frint failed to meet 
the established requirements for 
sales and service facilities agreed 
upon. 

Frint was Nash distributor in 
Milwaukee for 10 years, but in 
1942 became a retail dealer and 
Nash set a zone in that area. 








Obituaries 


Johnson, Seattle Dealer, 


Dies of Heart Attack 

SEATTLE. — Clyde Johnson, 55, 
co-owner and general manager of 
Seaboard Motor Co. (Willys), died 
of a heart attack. 


He entered the auto trade in 1933, 
establishing a DeSoto- Plymouth 
dealership in Boise, Ida., later op- 
erating in Portland. In 1941, he 
came to Seattle and purchased the 
former Mills Motor Co. (De Soto- 
Plymouth distributor). 

7 * + 


L. Warren Williams 
CANDIA, N. H.—L. Warren Williams, 
58, retired Ford dealer, died here after a 
long illness. 
* * a 


Willard A. Irving 
CHARLOTTESVILLE, Va. — Willard A. 
Irving, 76, veteran automobile dealer, died 
at his home here last week. 
* * * 


A. B. Baker 
PULLMAN, Wash.—A. B. Baker, 86, 
who with his son Henry operated a dealer- 
ship here for about 10 years, died of a 
heart attack. 





INDIANA STATE POLICE exhibit at the Indiana state fair included the display of a 
1946 Nash 600. One of a fleet of 35, It is equipped with the latest police equipment. 
During the display, over 70,000 people passed through this exhibit, it is reported. 





Okla. to Fight 
$100,000 Rebate 
For Chrysler 


OKLAHOMA CITY.—The Okla- 
homa Tax commission expects to 
ask the State Supreme court to 
reconsider a decision by which it 
ordered the refund of almost $100,- 
000 in income taxes paid the state 
by Chrysler Corp., E. L. Mitchell, 
commission attorney, has an- 
nounced. 

The court ruled Chrysler is not 
liable for the payment of income 
taxes to Oklahoma because it is 
not domiciled in this state and 
owns no property here. 

The court held the firm’s busi- 
ness is all done in Detroit, that its 
products are merely shipped direct- 
ly to dealers in Oklahoma in in- 
terstate commerce, and that it has 
no income which is taxable under 
Oklahoma law. 

The court ordered the tax com- 
mission to refund to Chrysler in- 
come tax payment totaling $91,293, 
plus interest, paid under protest 
for the year’s 1935-1939. 

Mitchell said he had not yet had 
time to study the court’s opinion, 
but expressed a belief it may pro- 
vide a loophole through which 
other foreign corporations may be 
able to avoid payment of Okla- 
homa income taxes. 


Bosak to Build 


John. Bosak (Chrysler), Gary, 
Ind., has announced plans to build 
a new structure on a lot he recent- 
ly purchased. Present plans call for 
a frontage of 125 feet on Broadway. 








|Lincoln-Mercury 
Unites 2 Districts 


DETROIT.—Consolidation of the 
Indianapolis and Cincinnati Lin- 
coln-Mercury districts has been an- 

nounced by Alan 
— B. Pease, mana- 
ger of the Ford 
Motor Co.’s cen- 
tral region. Ar- 
thur C. Wolf, for- 
merly Lincoln- 
Mercury district 
manager at Indi- 
anapolis, has been 
transferred to 
Cincinnati to 
head the new, en- 
larged__ territory, 
which will be one 
of the largest Lincoln-Mercury dis- 
tricts in the country. 

Due to its ideal geographic loca- 
tion, Cincinnati has been selected 
as a key sales and service point 
for Lincoln and Mercury, Pease 
said. Wolf has been an employe of 
the company since 1932, and has 
held numerous positions in the 
Ford field organization, including 
parts supervisor, service supervis- 
or, wholesale supervisor, commer- 
cial car supervisor and sales man- 
ager. 





Arthur ©. Wulf 


Randall Motor Co. 

A Florida charter has _ been 
granted to Randall Motor Co., Inc., 
of Lakeland, to engage in buying 
and selling motor vehicles; 100 
shares, no par value. George W. 
Randall, Frank Randall and Ruth 
E. Randall were listed as incorpo- 
rators. 

















CHEVROLET PARTS 


GOVERNMENT SURPLUS PARTS 
NEW — FULLY GUARANTEED 


Order Now—Stocks Ample on Some Items 
WE SHIP SAME DAY ORDER RECEIVED 


Your 
List Cost 
604270 1940 1% ton H. D. 
Era 44.85 33.60 
3115954 1942 '46 Pass. Car 
Radiator cocccces 20.00 232.40 
839110 Crank Shaft ........ 32.35 24.25 
839774 Crank Shaft ........ 32.35 24.25 
839749 Crank Shaft ........ 34.65 25.95 
3660473 Crank Shaft ........ 34.65 25.95 
608770 Ring Gear .......... 42.00 31.50 
604398 Ring Gear .......... 15.55 11.65 
604427 Ring Gear .......... 21.85 16.39 
604416 Ring Gear .......... 21.85 16.39 
601424 Ring Gear .......... 21.85 16.39 
608715 Ring Gear .......... 27.056 20.29 
3651418 Ring Gear ooeeees 17.35 12.96 
3651419 2 Speed Gear eeeeees 14,95 11.20 
3651416 2 Speed Gear 14.95 11.20 
603771 2 Speed Gear 43.15 32.35 
375038 Brake Cable 2.30 1.70 
3658405 Brake Cable ........ 2.30 1.70 
592352 Brake Cable ........ 2.30 1.70 
592351 Brake Cable ........ 2.30 1.70 
375520 Brake Cable ... 2.30 1.70 
593840 Brake Cable ....... 2.30 1.70 
5352102 Genuine Shocks, exch. 10.35 7.75 
5352103 Genuine Shocks, exch. 10.35 17.75 
839592 Rocker Shaft ....... 1.10 -80 
837249 Rocker Shaft ....... 1.10 -80 
839244 Rocker Shaft ...... 1.10 -80 
838860 Time Covers ........ 1.75 1.30 
591356 Trans Rear Bearing 
Retainer ..... . 5.45 4.00 
604341 Manifold gisieen to eam ee 3.75 
604225 Fan Blade ......... 2.00 1.50 
473217 Trans-Retainer ...... -65 45 
590550 Trans-Retainer ...... -15 -55 
261925 Sector Shaft ........ 5.75 4.39 
602783 Shackle Unit ....... 2.00 1.50 
609590 1% Ton Fi. Mat— 
Genuine 1937-42 . 2.40 1.80 
125630 Bearing ............ 3.70 2.75 
127861 Bearing ........... 3.45 2.59 
173238 Bearin 3.55 2.65 
609382 1938-46 1% Ton Tr. 
Clutch Dise. .... 6.15 3.70 
839608 Passenger Car 
Clutch Dise. ...... 5.00 2.80 
839292 Passenger Car 
Clutch Dise. ...... 5.00 2.80 
838954 Clutch Cover ....... 17.50 5.60 
838953 Clutch Cover ...... 6.35 4.75 





Your 

List Cost 

751005 Spring Bushing . , -50 -35 
591074 Counter Gear ....... 10.65 7.90 
591253 Transmission Gear .. 5.45 4.09 
591113 Transmission Gear .. 4.90 3.68 
591088 Transmission Gear .. 4.90 3.68 
609320 Main Drive Gear ... 7.60 5.70 
590941 Main Drive Gear ... 17.75 5.10 
591237 Idler Gear .......... 5.20 3.90 
590925 Idler Gear .......... 5.20 3.90 
591238 Transmission Gear -. 5.20 3.90 
590931 Transmission Gear .. 4.90 3.65 
590502 Transmission Gear .. 4.90 3.65 
590503 Transmission Gear .. 4.30 3.20 
590504 Transmission Gear .. 5.45 4.05 
590957 4 Speed Trans. ..... 74.15 56.00 
591123 4 Speed Trans. ..... 74.15 56.00 
591169 4 Speed Trans 74.75 56.00 
591194 Transmission Case .. 11.50 8.60 
590524 Transmission Case .. 17.25 7.00 
591040 Transmission Yoke .. 1.25 94 
591216 4 Speed Shift Lever. 3.70 2.75 
602339 Clutch Gear ...... 8.90 6.65 
839201 Ol] Pan ............ 8.80 6.60 
839817 Oil Pan .. 8.80 6.60 
2677 Steering Gear Asmby. 25.80 19.40 
838436 Timing Gear .... 4.45 3.34 
836950 Timing Gear ..... 4.45 3.34 
604258 Fr. Wheel Cyl. Kits. 1.15 -80 
604257 Rear Wheel wen Kits 1.15 -80 
839463 Rocker Arm eee -80 -40 
839464 Rocker Arm .... -80 40 
839460 Rocker Arm -80 -60 
839459 Rocker Arm ... .80 -60 
839613 Push Rods ... 35 15 
839304 Genuine Valve Spring -23 -10 
608009 Rear Hubs ..... 8.90 6.65 
3668100 Rear Hubs .. 8.90 6.65 
605118 Truck Univ. Joints. 7.95 65.95 
1115141 Ignition Coll .... 4.30 3.20 
1110090 Distributor ......... 6.65 4.90 
1110008 Distributor rr a 4.90 
839987 Carburetor, exch. .. 10.65 7.95 
839391 Ol Lines ........... 3.45 1.50 
3656598 Truck Mufflers ..... 3.30 1.40 
350301 Radiator Support ... 6.05 4.50 
604402 Differential Case .... 10.35 5.00 
603387 Knuckle ............ 6.60 4.95 
607626 Knuckle ..... ee. 6.60 4.95 
608201 Piston Ring Unit. sae SD. 4.96 
591327 Trans. Retainer ..... 1.05 75 


DRAPER CHEVROLET CO. 


SAGINAW, MICHIGAN 


TELEPHONE 38166 
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HELP WANTED 


S{NTED—AUTOMOBILE PAINTER 
AND TRIMMER, combination man. First 
automobile painter. First class au- 
tomobile trimmer for upholstering cars 
and making seat covers. Wages $1.25 
hour and a place to live guaran- 
geod. Bardwell Auto Works, Great Bend, 
Kansas. 
18ST — AUTOMOTIVE PRODUCTS. 
Knowledge of sound dampening, adhe- 
, saturated felts preferable. Desir- 
able that applicant be capable of super- 
vising sroup of Automotive Products 
ts. Permanent position with long 
established progressive company. Excel- 
jent opportunities for advancement for 
t man. Location, Metropolitan New 
York area. Send resumes to Box 1400, 
¢/o Automotive News, Detroit 26. 


WE ARE READY TO OFFER to a first 


experienced service manager the 
finest facilities and equipment in a new 
building. Location in Central Michigan. 
A long established Chevrolet dealer. Ad- 
dress Box 1404, c/o Automotive News, 
Detroit 26. 

WANTED—EXPERIENCED FORD ME- 
CHANICS now employed in cold climate 
with slow business can make profitable 
connection with Florida Ford dealer— 
December 1 to May 1. Liberal pay scale, 
ideal working conditions. Spend the win- 
ter in Florida amd the summer in North 
—year after year contract. Write or 
wire: Grant Motor Company, 405 Ninth 
St., South, St. Petersburg, Florida. 


WANTED EXPERIENCED PARTS MAN- 
AGER by progressive Buick dealer, New 

















York area. Excellent opportunity. Box 
1406, c/o Automotive News, Detroit 26, 
Mich. 





WANTED EXPERIENCED PARTS MAN- 
AGER for large Eastern Chrysler and 
Plymouth factory dealer. Must have 
knowledge of MOPAR ordering proce- 
dure, ability to train and supervise em- 
ployes. Excellent salary with commis- 
sion and bonus plan. Traveling expenses 
and use of company car furnished. Box 
1407, c/o Automotive News, Detroit 26, 
Mich. 

WORKING SERVICE MANAGER wanted 
by G. M. dealer. Good small city, West- 
ern New York. Only first class man of 
good character and habits. Give com- 
plete experience. Replies confidential. 
Box 1408, c/o Automotive News, De- 
troit 26. 

KCCOUNTANT - OFFICE MANAGER by 
large Pennsylvania Chevrolet dealership. 
Experienced with G. M. accounting sys- 
tem and duties relative to automobile 
dealership. Call or write Mr. F. Morgan- 
stern, 436 Centre Avenue, Reading, 
Pennsylvania. 

FORD PARTS MANAGER—Must be ag- 
gressive and capable of directing per- 
sonnel and organizing the entire depart- 
ment. Also good merchandising ability. 
We are a large Ford dealer. Salary and 
bonus commensurate with ability. Fred 
Beasley Company, 324 W. Third Street, 
Williamsport, Pennsylvania. 

CHEVROLET PARTS COUNTER MAN, 
experienced, for active parts department. 
Write qualifications, age, experience. 
Chevrolet Dealer, Bousa Motors, Inc., 
Willimantic, Conn. 

COMPETENT AND ENERGETIC service 
manager wanted. Preferably one famil- 
iar with Cadillac cars. We have a very 
attractive proposition for the right man. 
Box 1417, c/o Automotive News, De- 
troit 26. 

SALESMAN WANTED to carry national 
lines of automotive parts and acces- 
sories. Must be reliable and acquainted 
with car dealers. Attractive commission 
proposition. Full cooperation at all 
times. Box 1426, c/o Automotive News, 
Detroit 26. 

WANTED—EXPERIENCED FORD PARTS 
MAN. Good proposition for right man. 
Give age, experience, references. Runkel 
Bros., Havre, Montana. 


POSITION WANTED 


SECRETARY-TREASURER AVAILABLE. 
Experienced in all phases of dealership 
and service station operations including 
supervision accounting and office pro- 
cedure, operations analysis, profit con- 
trols and other management aids. Box 
1414, c/o Automotive News, Detroit 26. 


OVERSEAS VETERAN is getting discour- 
aged in quest for job with future. Will 
devote life’s work to manufacturer or 
firm that will give me a chance to prog- 
ress and maintain a reasonable standard 
of living for wife and two children. 
Young, aggressive, good appearance. In- 
terested in sales promotion but will put 
forth best effort in any field. Give me 
a chance and I won't let you down. Vet- 
eran. Box 222, Spur. Texas, 

GENERAL MANAGER—Eight years ex- 
perience General Motors dealers, all de- 
partments, desires connection with pro- 
gressive dealer in town of 5,000 to 
15,000. Would be interested in running 
deal for someone. 32 years old, married, 
dependable. Box 1416, c/o Automotive 
News, Detroit 26. 

BUSINESS MANAGEMENT REPRESEN- 
TATIVE, eight years pre-war experience 
with two leading factories, seeks fac- 
tory connection in western United States 
territory along similar duties. Age 48, 
single, industrious, active. Now Chicago 
resident. Address Box 1419, c/o Auto- 
motive News, Detroit 26. 
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Atllard F Jlenyes 





“YOU MUST BE IN THE AUTOMOBILE BUSINESS_EVERY TIME I 
LOOK ALL [ GET IS ALOT OF SASS!" 

















POSITION WANTED 


AUTOMOTIVE SERVICE EXECUTIVE, 
highly experienced both General Motors 
and Chrysler Motors products. Wishes 
new connection with large distributor or 
dealer. Specialist in organizing and oper- 
ating service and parts departments. 
Will travel. Best references. Box 1411, 
c/o Automotive News, Detroit 26. 


AUTOMOBILE MFG. SERVICE REPRE- 
SENTATIVE available. Sixteen years of 
sales and service experience. Veteran, 
free to travel. Excellent reference. Box 
1409, c/o Automotive News, Detroit 26. 


PARTS MANAGER—GENERAL MOTORS 











TRUCKS WANTED 





PARTS FOR SALE 
NEW AIR MAZE AIR CLEANERS, No 
42-OB. Send bid on all or part. Inter- 
_— Box 29, Long Island City 1, 








CHEVROLET PARTS shipped same day. 
Large stock. Louis Chevrolet, Thomp- 
sonville, Connecticut. 


GENUINE FORD PARTS—We ship any- 
wuere. We have the hard-to-get items. 
Call or write. Tranter-Williams, 4016 
Allston, Cincinnati, Ohio. 

CHEVROLET PARTS — Largest inventory 
in Southern Illinois; regular customers in 
seven states. There is a reason—We have 
the parts. Pearl Motor Company, Anna, 
Illinois. 

LARGE STOCK 267795 steering gears as- 
sembled, 25% discount, 40-42 Chevrolet 
and GMC trucks. Bickham Chevrolet, 
Franklinton, La. 

FORD TRUCK FENDERS & GRILLS— 
To fit 1942-46 Ford % ton and 1% ton 
trucks. Specify year model and whether 
right or left wanted on fenders. Try us 
on any of your other Ford parts re- 
quirements. Will ship anywhere. Write, 
wire or phone. ED MAHER, Authorized 
Engine Rebuilder, 420 North Harwood, 
Dallas, Texas. 








SHOP EQUIPMENT FOR SALE 


NEW BARRETT BRAKE LATHE TRUCK 
and automotive, complete with acces- 





sories. Value $800. Sale price $641.50. 
Ashtabula Nash Sales, 808 Prospect, 
Ashtabula, Ohio. 





FOR SALE USED GARAGE EQUIPMENT: 
Burton & Rogers 12-hour battery charg- 
er, model JR-S—Weindenhoff Distributor 
tester, model 855—Weindenhoff Motor 
analyzer, model 828—Bean wheel align- 
ment set—Hobart Brothers 5 hp, 3-phase 


compressor. Cooley Chevrolet Company, 
158 Whalley Avenue, New Haven, Con- 
necticut. 





WEIDENHOFF MOTOR ANALYZER, Mod- 
el 1007, complete, in excellent condition. 
Hurst Pontiac Company, 401 N. Main 
St., Edwardsville, Ill. 

SHOP EQUIPMENT WANTED 

WANTED—New or used heating system 
for one story sixty by one hundred foot 
garage. Randall Motor Sales, Beecher 
City. Til. Phone 66-20. 

= AUTO EQUIPMENT FOR SALE 














Improved Automatic 
50 
TOW PILOT—*17®, 
Bumper to Bumper Tow Bar 
TOW PILOT ADAPTOW 
COUPLERS 
Per Set—$7.50 Dealers 


TOW BAR SALES CO. 
FACTORY DISTRIBUTORS 
TOW BARS—TRAILER HITCHES 
100 8. Ciinton St. Chicago 6, IIL 
ANDover 8888—DORchester 8378 
Order Today Immediate Delivery 














FORD PARTS 
We have one of the largest stocks of 
genuine Ford parts in the Southeast. Parts 


t discount to all dealers on regular 





WANTED TO BUY—41, 42, 46 model 
trucks and cars. Buyer in Detroit every 
week. Lane & Woodring Motor Sales, 
Morganfield, Kentucky. 

TRUCKS FOR SALE 

THREE F.W.D. TRUCKS with Jacques 
Earth Boring machines, used about 60 
days. Geo. F. Fry, Triangle Motors, 
2802 Maple Ave., Dallas, Texas. 

NEW WARD LA FRANCE truck tractor. 
40,000 Ib. capacity, 2-speed axle, West- 
inghouse air system, Continental motor, 
427 displacement, substantial discount. 
Phone or see W. A. Peck, Peck’s Auto 
Sales, Columbus, Miss. 











TRAINED. Fifteen years in busi 

now employed. Have been associated 
with both car manufacturers, also know 
the jobbing trade. Require moderate 
guarantee and percent of sales increase 
shown. Excellent references. Write Box 
1422, c/o Automotive News, Detroit 26. 





EX-ARMY OFFICER, experienced retail 
and wholesale. Formerly connected with 
General Motors in key positions. Wishes 
to contact some one in need of high 
class operator, either retail or whole- 
sale. Box 1424, c/o Automotive News, 
Detroit 26. 

DEALERSHIP WANTED 

WILL PURCHASE AUTOMOBILE agency 
100 to 200 car franchise, or will con- 
sider partnership or investment in busi- 
ness needing full time services of ca- 
pable manager. 12 years experience in 
automobile business. Veteran, middle 
age, married. Best bank and credit ref- 
erences. Top producer particularly when 
chips down and competition tough. Box 
1420, c/o Automotive News, Detroit 26. 











DEALERSHIP FOR SALE 
NEW CAR DEALERSHIP, Los Angeles 
metropelitan area. 450 car quota. Rea- 
son for selling, illness. Box 1425, c/o 
Automotive News, Detroit 26. 
DEALERSHIP AVAILABLE. $200,000 in- 
vestment required, and give me forty 


cent interest and have necessary ex- 
oer Old iine 








perience. 500 car franchise. 
make of car, modern building, fully 
equipped. Box 1421, c/o Automotive 
News, Detroit 26. 

FOR LEASE 








LARGE GARAGE, best location in pro- 
gressive small northern Ohio city. Car 
contracts open. Box 1418, c/o Automo- 








BUSES WANTED 


WE BUY BUSES of all makes and models, 
any quantity. Also bus chassis. LINN- 
BAKER EQUIPMENT CO., Lansing, 
Michigan. Phone 83814. 








BUSES FOR SALE 
BUSES FOR SALE—Four 1942 Ford COE 
walk-in type buses, good condition, good 
tires, 32 pass. Call or wire for informa- 
tion. R. C. Breese, McCaa Chevrolet 
Co., Phone 170, West Memphis, Ark. 








WHITE, 27 PASSENGER BUS. Good mo- 
tor, body, tires, air brakes, repainted. 
$500 or best offer. Advance Motor Sales, 
Des Plaines, Ill. 


PARTS WANTED 


PACKARD PARTS or standard lines of re- 
placement parts. Water pumps and kits, 
tie rod ends, steering bushings and pins, 
motor bearings, head gaskets, transmis- 
sion parts, etc. Can use most any parts 
you may have. Mail list and prices to 
Walt Bolton Motor Company, 380 Monroe 
Avenue, Memphis 3, Tenn. 











WHAT HAVE YOU TO SELL in automo- 
bile and truck parts? We may be the 
buyer you are looking for. Write to us. 
Fuller Auto Salvage, Box 628, Salina, 
Kansas. 


WANTED. LEFT FRONT FENDER and 
headlight for 1938 Buick (Special). Gen- 
eral Auto Sales, 1230 Purchase Street, 
New Bedford, Massachusetts. 





COMPLETE FRONT END ASSEMBLY of 


sheet metal for 38 Dodge consisting of 
both front fenders, both headlights, ra- 
diator core, radiator shell and grill com- 
Morris Service Station, Tuscum- 








tive News. Detroit 26. plete. 
USED CARS WANTED bia, Ala. 
SEVEN PASSENGERS, limousines, large | NEEDED FOR EMERGENCY repairs x. 
fives; cars must be clean. Prices Dodge, Plymouth and Dodge _ trucks: 
onable McCLINTOCK - CADILLAC, 915496 Seal, 915499 Seal, 915499 Seal, 
yee Mich 959981 Bearing, 959986 Bearing, 856164 
a Support, 861173 Arm, 861174 Arm, 
USED CARS FOR SALE 862669 Arm, 694494 ‘Support, 856761 
Bushing, 691130 Bushing, 933435 Pin, 








Automobiles Wholesale 
All Makes — All Models 
Detroit’s Largest Wholesaler 
CENTRAL SALES 


16220 Livernois Detroit 
University 27317 








—— 
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GENERAL 


One of the largest Ford, Mercury and 


MANAGER 


Lincoln dealers in New England 
who has had broad experience in 





has an i for a 


retail selling and volume parts and service operations. 

In addition to being experienced, this man should be able to attract and 
keep a service and sales organization functioning smoothly and possess the 
knack of instilling into his organization a progressive view toward future 


business. 
Living conditions are of the 
hools and is located in 





finest in the country. This city is a center of 
the most beautiful section ef New England. 


All details regarding your experience and qualifications should be mailed 


together with a recent snapshot to: 
BOX 


1413 


©/O0 AUTOMOTIVE NEWS 


DETROIT 26, 


MICH, 











933436 Pin, 913717 Bearing, 913715 Bear- 
ing. State quantity and discounts to be 
allowed in reply. Alexander Motor Co., 
Dodge, Plymouth, Dodge Trucks. Corsi- 
cana, Texas. Phone 1159. 


PARTS FOR SALE 














PONTIAC 
PARTS WHOLESALERS 
Fast Mid-West deliveries. Excep- 
tionally large stock on _ hand. 
Prompt, courteous treatment. 25% 
discount to dealers. We want your 
business. We can help you. 
THOMS PONTIAC CO. 
Phone Forest 8992 
5225 Delmar Blvd. St. Louis 8, Mo. 








FOG LIGHTS, ELECTRIC HORNS, side 
visor mirrors, hub caps, deflectors, muf- 
flers, tail pipes. We ship anywhere, 33% 
off list, f.o.b. Cincinnati. Write, wire or 
phone Tire Engineers, Court and Broad- 
way, Cincinnati, Ohio. CH. 7724. 

LEFT FRONT FENDER and hood 1940 
Buick Super. Also repaired cylinder head 
Buick 40 Series. Guaranteed. Meyer Mo- 
tors, 2018 W. Broad, Richmond, Virginia. 





discount items. We do appreciate your 
business. 


HAL LYNCH MOTORS, INC. 
Hogan and Union Sts. 
Jacksonville, 














Genuine Chevrolet clutch plates 
part No. 839665 fits % to 1% ton 
Chevrolet trucks 1988 to 1946. 

These are wire woven plates 
made for the government. Each 
clutch plate individually packaged 
and packed 10 to shipping box. 

Special price, $2.75 ($2.65 in lots 
of 50 or more). 

Another Anchor Scoop: 

Rear carpet mats for all cars. 

These are luxurious sponge rub- 
ber-back mats, with plenty of eye 
appeal and made for long. hard 
wear. 

Order by following numbers: 

No. 4 50x50x36 ...........$8.75 

No. 66 50x56x40 . $4.25 

No. 77 54x62x40 


Hub caps for following cars now 
in stock: 


Plymouth 39-42 
Buick 39-40 
Dodge 39-42 
Pontiac 39-42 
Chevrolet 39-42 


All at one price, $1.20 each 


Anchor Tire & Supply 
Company 
8830 St. Clair Avenue 
Cleveland 8, Ohio 











SHOP EQUIPMENT FOR SALE 


DE SOTO AND PLYMOUTH neon window 
signs with transformers, DeSoto metal 





service sign. Quick charger like new, 
Miller tools, etc. Box 1423, c/o Auto- 
motive News, Detroit 26. 








ACCESSORIES FOR SALE 
ATTENTION, CAR DEALERS—Auto seat 
covers, custom-tailored in plastic, fibre, 
herringbone and sailcloth. Perfect Fit 
oe Co., 1776 Broadway, New York, 








SEAT COVERS! Gabardine twill, 1936 to 
1940 coaches, $6.95. Only orders six sets 
or more accepted. 10% with order. Bay 
Sales, 374 Bay Street, Rochester 5, N. Y¥. 

SEAT COVERS—Newest plaid materials, 
leatherette trim. Sedans, coaches, even 
scarce bucket types, $12.50. Coupes, 
$7.75. 10% with order. Bay Sales, 374 
Bay Street, Rochester 5. N. Y. 

ATTENTION, CAR DEALERS! Custom 
tailored auto seat covers in plastic coat- 
ed fabrics in beautiful plaids for follow- 
ing 1946 cars only: All Chrysler prod- 
ucts. Fords, Nash and Packards. Prompt 
delivery. Perfect Fit Cover Company, 
1776 Broadway, New York 19, N. Y. 


EXCLUSIVE 
FRANCHISE 


Motor car dealers, accessory and parts 
distributors, are now being appointed for 
exclusive territory on the new patented 
Electronic Ozonator Injector. This new 
discovery thru electronics produces pure 
dry ozone gas which, when injected into 
the intake manifold of any car or truck, 
raises the combustion from 76% to 95%, 
eliminates carbon formation, stops ‘ping,’’ 
reduces carbon monoxide 80%, increases 
power and torque, saves gasoline and oll. 
Small compact device requiring no service 
or adjustment, one model for all cars and 
trucks. Easy one-half hour installation. A 
big profit maker and a great accessory for 
1946 cars and trucks. Over 8,000 in use. 
Testimonials everywhere prove Ozonator 
claims. Price $35 instalied. Money back 
guarantee. Eastern, Southern and South- 
western territory open. Dealers and dis- 
tributors propositi on request 

R.L.M. LABORATORY 
8471 Beverly Blvd. Los Angeles 36, Cal. 


























WILL TRADE 

WILL GIVE NEAR NEW ’'46 Luscombe 
Silvaire (68 hrs. total time, 90 days 
old) and $1,000 cash for a new ‘46 
Cadillac or $500 cash and same airplane 
for new Super Buick convertible or new 
98 Olds convertible. Phone 121. Write 
447 J., Bob Lee, Palatka, Florida. 

MISCELLANEOUS 

ENGINE REBUILDING—Crankshaft grind- 
ing and metallizing. John P. Hughes 
Motor Co., Inc., 800 Commerce &8t., 
Lynchburg, Virginia. 

WANTED — COMPLETE UPHOLSTERY 
trim, front, rear cushions, all panel in- 
struments for 1941 Plymouth Deluxe or 
Super Deluxe Tudor. Peterson Motor Co., 
Storm Lake, Ia. 














Special Offering on Brand New 
Spur Gear—Ball Bearing 


CHAIN HOISTS 


For Immediate Delivery 


Hercules 
Hercules 
Yale 
Hercules 
Harrington 
Trolley 


%-ton 
1-ton 
2-ton 
3-ton 

10-ton 

1%-ton 


List Our Price 
.$ 70.00..... .$ 47.50 
90.00..... 57.50 
cc: ae 87.50 
NIE, ic gh ekea aa Rs 112.50 
ee eee ae 250.00 
DN  ocinne panes ee valece 95.00 


All Hoists shipped f.o.b. Altoona, Pa. 
2% off if check accompanies order 


J. H. COHEN & SON 


833 19th St., Altoona, Pa. 





Phone 2-6202 











Gee might as well make 
all the protit there is... 


In addition to new car profit... 
Wilson J. Moosa made 62.50 extra 
on 75% of all the new cars he sold! 


vice Pres: 
% Rubber ©? 


1 
ing Genera ' =" 
rae of tires @ His letter is just one of hundreds from General 
franchised Car Dealers whose own testimony proves 
that the General Tire Change-over Plan will: 


@ Pay all your overhead . . . without increasing it! 

© Readily become a standard part of your new car deal! 

© Add extra-profit to from 25% to 80% of your 
new car sales. 

© Produce extra-sales not attainable with any other tire! 


Only Top-Quality General Tires answer 
your new car buyers’ demand for proved extra 
ne orgnal profi performance ... extra mileage... ultra-smart 
addi ’ 

you appearance. That’s why the General has 
te 
moos GARAGE We ) always attracted new car buyers to “change- 


over to Generals’’ and pay more to get more! 


ut , : f 
ng 
outstandd £3 


" on JY Moos, MET AND NOW... the new General Tire... 


ils : : : : 
” the greatest tire ever built...is coming soon! 


The General Tire Car Dealer Plan offers 
you an exclusive agency for the recognized tire 
leader .. . unchallenged by any equipment 
tire or “unknown specialty brand.” Your 
customers are pre-sold on the Top-Quality 

General . . . this proved plan has always 

produced 333% profit or more for car 

dealers. Write today for complete details. 


GENERAL]... goes a long way to make friends 
TIRE 





Se NNWIN TTD IO 

















